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Gannett  splits 
newspapers  into 
four  divisions 

Photo  privacy 
appeal  denied 
by  Supreme  Court 

Publishers  sign 
consent  decree  in 
price-fixing  suit 


THE  FOURTH  ESTATE 


s  time  to  get 
off  the  doorstep! 


Dick  Fehr,  Marketing  Director 

The  Minneapolis  Star/Minneapolis  Tribune 


Until  four  years  ago,  our  Newspapers 
in  Education  program  consisted  of  dumping  free 
newspapers  on  school  doorsteps.  Period. 

It  wasn’t  doing  anyone  much  good. 

So  we  decided  to  do  something  about  it. 
We  started  with  the  people  who  would  know  best 
how  to  use  newspapers  in  education:  teachers. 
They  wrote  and  classroom-tested  a  series  of  six 
Teacher’s  Guides  -  each  one  tailored  to  a 
specific  learning  area,  from  Secondary  Social 
Studies  to  Learning  Disabilities. 

These  guides  are  filled  with  exercises 
and  projects  to  integrate  the  newspaper  into 
classroom  activities  and  to  develop  future 
regular  readers. 

Did  the  Teacher’s  Guides  make  a 
difference?  Well,  they’re  now  being  used  by 
over  4,000  teachers  in  900  schools,  involving  over 
70,000  students  with  the  Minneapolis  Tribune. 
And  the  1976-77  school  year  set  a  record. 

Our  five-day  average  circulation  exceeded 
5,000  per  day. 

If  you’re  ready  to  take  your  NIE 
program  beyond  the  school  doorstep  and  into 
the  classroom,  maybe  our  experience  can 
help.  Just  write  to  Cindy  Gilhoi,  our  Education 
Services  Manager. 


Seattle  in  the  50  s 


Seattle  In  the  70's 


Seattle  every  morning. 

For  the  who,  what,  where,  when,  why  and  how-we’re  it  in  Seattle-every 
day  of  every  one  of  our  114  years.  Want  to  know  more  about  Western 
Washington’s  leading  morning  newspaper?  Have  a  talk  with  your  Hearst 
Advertising  Service  representative  or  call  our  national  advertising 
department.  The  number:  C206)  628-8233. 

The  Seattle  Post-Intelligencer 


Because  Donrey  cares, 
things  have  changed  at  the 

Cleburne  (TX)  Times-Review. 


“When  I  sold  the  Cleburne  Times- 
Review  to  the  Donrey  Media  Group,  we 
agreed  that  modernization  of  the  plant 
was  needed. 

“Donrey  didn’t  waste  any  time  in 
bringing  the  newspaper  up  to  date. 
Soon  after  the  purchase,  plans  were 
drawn  up  that  would  take  our  three  old 
buildings  and  merge  them  into  one 
modern  facility.  Construction  began 
right  away.  Walls  were  torn  down  and 
new  ones  erected.  The  staff  was 
moved  into  temporary  quarters  while 
the  major  construction  went  on.  As  a 
result,  we  didn’t  miss  a  single  edition. 

“While  all  this  was  going  on,  our  old 
letterpress  equipment  was  moved  out 
and  offset  press  and  composing 
equipment  was  brought  in  and  in¬ 
stalled.  Our  conversion  was  the 
smoothest  I’ve  ever  seen. 


“Donrey  completely  rebuilt  the 
Cleburne  Times-Review  in  seven 
months.  I  originally  thought  it  would 
take  at  least  a  year. 

“The  best  part  of  the  modernization 
program  was  that  the  entire  operation 
was  individualized  to  fit  our  specific 
needs.  If  something  wouldn’t  fit  in  our 
situation,  it  was  either  adapted  to  fit, 
or  not  included. 

“When  I  sold  the  newspaper,  I  knew 
Donrey  was  a  progressive  company, 
one  that  cares  about  the  newspapers 
it  owns.  I  made  the  right  decision  in  sell¬ 
ing  to  Donrey  and  if  a  publisher  ever 
asks  me  to  whom  I  would  recommend 
selling  their  newspaper.  I’d  tell  them  to 
sell  to  Donrey.’’ 


—William  Rawland 
Publisher  emeritus 
Cleburne  Times-Review 
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DONREY  MEDIA  GROUP 
920  Rogers  Avenue 
Fort  Smith,  AR  72901 
An  Equal  Opportunity  Employer 
Arkansas  •  California  •  Hawaii  •  Indiana  •  Kansas  •  Kentucky 
Missouri  •  New  Mexico  •  Nevada  •  Oklahoma  •  Texas  •  Washington 


Before 


10  workshops, 
seminars  and  clinics  that 
teachjust  one  thing: 
how  yonr  newspaper  can 
make  more  money. 

The  Newspaper  Advertising  Bureau  has  in-depth 
training  clinics  and  seminars  conducted  by  Bureau 
department  store,  chain  store,  classified,  co-op  and 
staff  training  executives— all  leading  experts  in  their 
fields. 

These  programs  have  just  one  purpose— to  make 
more  advertising  dollars  for  your  paper.  They  are 
designed  and  tailored  for  two  groups— your  sales 
staff  and  your  advertisers. 

FOR  YOUR  SALES  STAFF: 

The  following  workshops  will  train  your  staff  in  more 
effective  selling. 

1.  “How  to  plan  your  way  to  more  newspaper  ad 
sales.” 

—Bill  Solch,  V.P.,  Retail  Sales  Development 

2.  “Selling  against  broadcast” 

—Bill  Solch,  V.P.,  Retail  Sales  Development 

3.  “The  easy  way  to  find  and  use  co-op  ad  dol¬ 
lars.” 

—Frank  Hennessey,  V.P.,  Co-op 

4.  “Classified  phone  room  sales  training.” 

—Marie  Holland,  Director,  Telephone  Sales 

5.  “Selling  the  chain  stores." 

—Christo  Jackson,  V.P.,  Chain  Stores 

6.  “Marketing  workshop,  how  to  use  modern  mar¬ 
keting  approaches  to  sell  newspapers  against 
broadcast  and  other  media.” 

—Charles  Kinsolving,  V.P.,  Marketing 

FOR  YOUR  AOVERTISERS: 

These  programs  will  show  your  advertisers  how  to 
use  newspapers  more  effectively  and  more  profit¬ 
ably,  thereby  encouraging  increased  investment  in 
your  newspaper. 

7.  “Retailers:  how  to  make  your  advertising  work 
harder,  sell  more.”  (Clinic  and  seminar) 

—Bill  Solch,  V.P.,  Retail  Sales  Development 
—Larry  Goodman,  V.P.,  Department  Stores 

8.  “Copy  and  layout  for  retailers." 

—Bill  Solch,  V.P.,  Retail  Sales  Development 

9.  “More  effective  real  estate  classified  advertis¬ 
ing.” 

—Jane  Gilmer,  V.P.,  Classified 

10.  “How  to  use  co-op  to  move  products  faster— for 
manufacturers,  distributors  and  retailers.” 
—Frank  Hennessey,  V.P.,  Co-op 

Want  more  information  on  program  content,  prices 
and  available  dates?  Cut  out  this  ad,  circle  the 
workshops  you’re  interested  in  and  mail  to  us.  Or, 
call  (212)  557-1800  and  ask  for  the  executive  in 
charge. 


Newspaper  Advertising  Bureau,  Inc. 

485  Lexington  Avenue  New  York,  New  York  10017 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JUNE 

JULY 

AUGUST 

12  3  4 
5  6  7  8  9  10  11 
12  13  14  15  16  17  18 
19  20  21  22  23  24  25 
26  27  28  29  30 

1  2 

3  4  5  6  7  8  9 

10  11  12  13  14  15  16 

17  18  19  20  21  22  23 

24  25  26  27  28  29  30 

31 

1  2  3  4  5  6 
7  8  9  10  11  12  13 
14  15  16  17  18  19  20 
21  22  23  24  25  26  27 
28  29  30  31 

JUNE 


3-16 — DRUPA  77,  International  Fair  Printing  and  Paper,  Duesseldorf, 
Germany. 

5-9 — Special  Libraries  Association  &  Newspaper  Division,  New  York  Hil¬ 
ton,  NYC. 

8-9 — Advertising  Research  Fourvlation,  Hyatt  Regency  O'Hare,  Chicago. 

8- 10 — Newspaper  Food  Editors  aixl  Writers  Association,  regional  meet¬ 

ing,  Rister  Hotel,  Milwaukee,  Wisconsin. 

9- 11 — New  York  State  Dailies  Advertising  Managers  Association,  Pine 

Tree  Point  Club,  Alexandria  Bay,  New  York. 

11- 16 — ANPA/RI  Production  Management  Conference,  Anaheim  Conven¬ 

tion  Center,  Anaheim,  California. 

12- 17 — International  Society  of  Weekly  Newspaper  Editors,  Lorado  Taft 

Field  Campus,  Northern  Illinois  University,  Oregon,  III. 

15-16 — Ohio  Retail  Advertising  Workshop,  Mohican  State  Lodge,  Perrys- 
ville,  Ohio. 

15- 18 — National  Newspaper  Publishers  Association,  Breckenridge  Pavil¬ 

ion.  St.  Louis,  Missouri. 

16 —  Tennessee  Press  Association,  Holiday  Inn  Rivermont,  Memphis. 

16-18 — Associated  Dailies  of  New  York,  Howard  Johnson  Motor  Inn, 

Plattsburg,  New  York. 

16-18 — Kentucky  Press  Association,  Lake  Barkley. 

16- 16— Tennessee  Press  Association,  Memphis. 

17- 19 — South  Carolina  Press  Association,  Pinehurst,  N.C. 

17-19 — Investigative  Reporters  and  Editors,  School  of  Journalism.  Ohio 
State  University,  Columbus. 

19-21 — New  England  Newspaper  Advertising  Executives  Association, 
Stage  Neck  Inn,  York,  Maine. 

19-22 — Newspaper  Personnel  Relations  Association.  Salt  Lake  Hilton, 
Salt  Lake  City,  Utah. 

19-22 — SNPA  Foundation  workshop,  "Trends  in  Newspaper  Layout  ", 
Corpus  Christi  (Tex.)  Caller  and  Times. 

19- 23 — Association  of  Newspaper  Classified  Advertising  Managers, 

Louisville,  Ky. 

20- 23 — Washington  Journalism  Center,  “Food:  Nutrition  and  Economic 

Issues,"  Washington,  D.C. 

22- 24 — ^ANPA  seminar  on  shoppers,  Atlanta,  Ga. 

23- 25 — Texas  Press  Association,  The  Flagship,  Galveston. 

24- 25— Arkansas  Press  Association,  Arlington  Hotel,  Hot  Springs. 

26- 30 — International  Circulation  Managers  Association,  sales  conference. 

Shamrock  Hotel,  Houston. 

27 - July  1 — Newspaper  Guild,  Honolulu. 

30- July  4 — National  Press  Photographers  Association,  The  Mark,  Vail, 

Colorado. 

JULY 

7-10 — Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Beach 
Inn,  Virginia  Beach,  Va. 

14-16 — Virginia  Press  Association.  The  Homestead,  Hot  Springs. 

14- 16 — Mississippi  Press  Association,  Biloxi. 

15- 17 — Texas  Newspaper  Advertising  Managers'  Association  Palacio  del 

Rio  Hotel,  San  Antonio,  Texas. 

17-20— International  Newspaper  Advertising  Executives,  Fairmont  Hotel, 
San  Francisco. 

17-20 — SNPA  Foundation  workshop,  "The  Weekend  Newspaper”, 
Nashville  Tennessean,  Nashville. 

20- 24 — Georgia  Press  Association,  Jekyll  Island. 

21- 23 — North  Carolina  Press  Association,  Asheville. 

28- 31 — National  Association  of  Black  Journalists,  Baltimore  Hilton,  Bal¬ 

timore,  Md. 

31- Aug.  2 — ^Texas  Daily  Newspaper  Association,  The  Woodlands,  north  of 

Houston. 


AUGUST 

4-6 — ^Alabama  Press  Association,  Gulf  Shores,  Ala. 

7-10 — SNPA  Foundation  workshop,  "Marketing  and  Promoting  the 
Newspaper,”  Atlanta  Journal  and  Constitution. 

7-12— Newspaper  Association  Managers,  Vail  Lodge,  Vail,  Colorado. 

18-21 — West  Virginia  Press  Association,  White  Sulphur  Springs. 

20-26 — International  Typographical  Union,  Cincinnati,  Ohio. 
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Need  energy  facts?  We’ll  provide  fast,  accu¬ 
rate  answers  to  your  questions  about  electric 
power. 

We  can  line  up  news  sources,  contacts  with 
electric  energy  specialists,  and  research 
assistance  for  reporters  and  writers  anywhere 
in  the  nation. 

We  have  industry  statistics  and  comprehen¬ 


sive  backgrounders  on  major  energy  topics. 

Better  yet,  visit  with  us  in  person  at  the  EEI  Con¬ 
vention  in  Philadelphia,  June  13-15. 

During  weekday  business  hours  call  Paul 
Wagner  in  New  York  (212/573-8741)  or  Mike  Segel 
in  Washington,  D.C.  (202/223-1265). 

You  can  also  reach  Paul  Wagner  at  any  time, 
evenings  or  weekends,  at  the  WATS  number  below. 


CALL  TOIL  FREE 

800/223-7560 


EDISON  ELECTRK  INSTITUTE  INFORMATION  SERVICE 


“The  First 
Amendment” 


136  Supreme  Court  Cases 
Adjudicating  Freedom  of 
Speech  and  Press  Issues 

Reprinted  from  Editor  &  Publisher  July  3, 
1976  Bicentennial  Issue  .  .  .  PLUS  a  com¬ 
plete  syllabus  of  the  famous  “Nebraska  Case” 
reprinted  from  E&P’s  issue  of  July  17,  1976. 

$2  per  copy 

Invaluable  for  newspapers,  journalists, 
educators,  students,  librarians,  attorneys, 
pubiishers.  MAIL  THIS  COUPON  TODAY. 


Circulation  Dept.,  Editor  &  Publisher  { 

850  Third  Ave.,  New  York,  N.Y.  10022  { 

Please  send  me _ copies  of  “The  First  Amendment”  | 

Supreme  Court  cases,  at  $2  per  copy.  □  Payment  is  enclosed.  i 
□  Bill  my  company  (10  or  more  copies).  | 

Name  . I 

Company  . i 

Address  . i 

City  .  State  .  Zip  . i 

I - J 


Newsbriefs 


A  federal  judge  has  ruled  that  McClatchy  Newspapers,  pub¬ 
lisher  of  the  Sacramento  Bee,  was  within  its  rights  in  replac¬ 
ing  a  group  of  newsstand  distributors  with  a  company  opera¬ 
tion. 

U.S.  Dist.  Judge  Spencer  Williams  in  San  Francisco  or¬ 
dered  a  verdict  directed  in  favor  of  McClatchy  after  five  days 
of  jury  trial  in  an  antitrust  suit  brought  by  14  Sacramento 
distributors. 

The  judge  said  there  was  no  evidence  that  McClatchy  tried 
to  monopolize  distribution  of  the  Bee,  as  the  distributors 
alleged  in  the  suit. 

^  * 

Walter  J.  Bills  will  become  vicepresident  for  Eastern  Retail 
Sales  of  the  Newspaper  Advertising  Bureau,  Inc. 

Bills  has  been  for  three  years  publicity  director,  in  charge 
of  sales  promotion  for  the  Associated  Merchandising  Corp. 
Before  that,  he  was  with  Sibley’s,  Rochester  and  Syracuse, 
N.Y.,  department  store,  as  sales  promotion  director,  and  he 
had  also  held  marketing  and  advertising  posts  with  Gannett 
Newspapers,  Inc.,  Rochester. 

Ik  ♦  ♦ 

A  bill  which  would  eliminate  almost  all  existing  sales  tax 
exemptions  in  Florida — including  the  sale  of  newspapers  and 
newspaper  advertising — has  passed  the  state’s  House  Fi¬ 
nance  and  Tax  Committee. 

The  proposed  bill  would  place  a  four  percent  tax  on  the 
sale  of  newspapers  and  would  remove  newspaper  advertising 
from  the  state’s  list  of  tax-exempt  items.  Debate  on  the  bill 
has  not  yet  been  scheduled. 

4e  Ik  9k 

A  $210,000  libel  Judgment  made  against  the  Memphis 
(Tenn.)  Commercial  Appeal  recently  will  be  appealed  to  a 
higher  court,  says  editor  Mike  Grehl.  A  Federal  court  jury 
awarded  $150,000  in  actual  damages  to  Mrs.  Anita  Wood 
Brewer  and  $60,000  to  her  husband,  Johnny  Brewer. 

Mrs.  Brewer,  a  former  entertainer,  and  her  husband,  a 
former  college  and  professional  football  player,  sued  the 
newspaper  for  $2  million  after  it  carried  an  article  in  Sep¬ 
tember  1972  which  said  that  Mrs.  Brewer  had  what  appeared 
to  be  a  “reunion”  with  singer-friend  Elvis  Presley  in  Las 
Vegas. 

The  Brewers  testified  that  they  were  on  vacation  when  the 
article  appeared,  and  were  not,  as  the  article  stated,  di¬ 
vorced.  The  court  ruled  that  neither  Mrs.  Brewer  nor  her 
husband  were  public  figures  at  the  time  the  article  in  ques¬ 
tion  was  written. 

Commercial  Appeal  editor  Grehl  said  that  he  believes  the 
decision  involves  “grave  constitutional  issues.” 

“Certainly  we  feel  that  the  matter  of  what  constitutes  a 
public  figure  and  whether  or  not  a  person  ever  ceases  to  be  a 
public  figure  is  a  constitutional  matter,”  he  said. 

*  9k  9k 

Greeley  Tribune  will  contest  a  libel  judgment  rendered  ear¬ 
lier  this  year  against  it,  and  reporter  John  Seelmeyer  will  go 
before  the  Colorado  Court  of  Appeals  soon,  following  the 
denial  of  new  trial  motions  this  week  in  Weld  County  District 
Court. 

As  voiced  during  arguments  presented  by  a  Jacksonville, 
Fla.  libel  attorney,  the  newspaper  will  be  basing  part  of  its 
arguments  on  the  contention  that  district  court  should  have 
made  its  ruling  based  on  whether  or  not  a  news  story  involv¬ 
ing  the  city  of  Greeley  Recreation  Department’s  use  of  ski 
passes  represented  a  “calculated  falsehood”  instead  of  a 
possible  “reckless  disregard  for  the  truth.” 

He  claimed  that  the  U.S.  Supreme  Court  “time  after 
time”  has  used  a  higher  standard  for  determining  disregard 
of  the  truth  than  was  instructed  to  jurors  hearing  the  case. 

Representing  the  publication  is  Harold  Wahl,  a  libel  attor¬ 
ney. 
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At  Ooklond 


San  Diogo 
Dolphini  At  »uWolo 


At  Mlnnaioto 


Cowboyt 

'lirflnol*  At  Danvat 


"■JColi 


The  exclusive  weekfy  newspaper  service  that  gives  readers 
advance  information  on  the  NFL  games  th^’il  see  on  TV. 


14  in-depth 
scouting  reports 
by  the  nation’s 
leading  football 
reporters. 


Most  complete 
MFL  weekly  and 
accumulatfve 
statistics. 


The  point  spreads 
and  inside 
Football  Report’s 
exclusive  “Best 
bets  to  beat  the 
spread.’’ 


IWo  full,  tabloid 
page  articles 
written  by 
America’s 
greatest  sports 
writers. 


Starting  lineups 
(updated  to  press 
time)  and 
complete  rosters 
relating  to  all 
14  games. 


Inside 

Football 

Report  *77 

means 

increased 

circulation 


Inside  Football 
Report  *77 
produces 
revenue 
and  profit 


A  variety  of 
additional 
features 
including:  Pro 
Probe ...  Intimate 
answers  to 
questions  about 
pro  football 
subjects  and 
personalities. 


Pro  Quiz... 
Fascinating  test 
of  reader’s 
knowledge  of 
pro  footbaU, 

Great  Games  of 
the  Past... Those 
games  which  have 
made  an  impact 
on  pro  football 
are  revisited,  and 
a  variety  of  filler 
material. 


Inside 

Football 

Report  *77 

excites 

reader 

interest 


Some  newspapers  run  Inside 
Football  Report  strictly  as  a 
reader  service  and  circulation 
builder.  However,  the  vast 
majority  of  client  papers 
benefit  further  by  using  IFR  as 
an  advertising  revenue 
producer.  Most  papers  which 
sell  ads  in  IFR  produce  it  in 


tab  form  as  a  special  section. 
But  others  do  equally  well 
selling  ads  around  IFR  material 
in  their  regular  sports  section, 
standard  or  tab. 

Football  will  be  here  soon. 
With  Inside  Football  Report, 
you  can  be  sure  of  enjoying 
a  winning  season. 
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EACH  WEEK’S  SERVICE  INCLUDES: 


For  information  on  availability,  terms  and  samples  call  toll  free  800-223-7384  (In  New  York  call  collect  212-682-5600) 
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Newspaper  credibility  survey 

The  significance  of  the  “Newspaper  Credibility  Study,” 
released  last  week  by  the  Public  Affairs  Committee  of  the 
International  Newspaper  Promotion  Association  (E&P,  May 
28,  page  9),  is  that  many  newspaper  editors  are  aware  of  the 
problem  and  are  trying  to  do  something  about  it.  We  wish  all 
of  them  were. 

Although  there  is  a  diversity  of  opinion  as  to  the  nature  of 
the  problem,  according  to  the  survey,  very  few  editors  dis¬ 
missed  the  problem  as  minor  or  non-existent  and  “almost 
everyone  who  responded  is  doing  something  aimed  at  or 
improving  or  maintaining  reader  confidence  in  their  prod¬ 
uct.” 

Credibility  is  maintained  by  accuracy,  objectivity,  fair¬ 
ness,  good  reporting  and  careful  writing,  and  constant 
explanation  to  the  public  about  the  workings  of  a  news¬ 
paper.  “Mostly,  we’ve  failed  to  communicate  with  the  public 
about  our  fallibility,  our  aims,  and  our  methods,”  chairman 
Newell  Meyer  said.  “Readers  don’t  understand  the  news 
business,  and  we’ve  not  done  enough  non-selfserving  writ¬ 
ing  about  ourselves.” 

The  80-page  report  available  from  INPA  headquarters  in 
Reston,  Va.,  should  be  must  reading  for  every  news  execu¬ 
tive  and  reporter.  The  comments  from  162  editors,  including 
a  statistical  summary  of  steps  being  taken  to  improve  credi¬ 
bility,  are  separated  into  eight  categories:  corrections,  let¬ 
ters  to  the  editor/guest  editorials,  ombudsmen,  action  lines, 
editor/publisher  columns,  group  sessions/public  appear¬ 
ances,  accuracy,  other  items. 

According  to  Meyer,  the  survey  “demonstrates  the  fact 
that  we  in  the  newspaper  business  DO  CARE  about  our 
readers  and  about  our  image  as  conveyors  of  the  truth.  The 
REAL  problem  facing  all  of  us  in  the  future  is  getting  that 
message  across  to  the  people.” 

In  case  there  is  any  newspaper  editor  who  doesn’t  believe 
there  is  a  problem,  or  who  doesn’t  know  what  to  do  about  it, 
we  suggest  reading  the  report. 

Criminal  code  reform 

Senator  Edward  Kennedy  has  outlined  two  new  provisions 
of  the  Criminal  Code  Reform  Act  he  is  co-sponsoring  with 
Senator  John  McClellan  that  are  a  far  cry  from  the  Official 
Secrets  Act  strictures  of  the  infamous  S.l,  last  year’s  ver¬ 
sion  of  the  bill. 

Kennedy  cited  a  provision  altering  the  law  of  contempt  “to 
give  the  press  a  new  defense  to  arbitrary  and  unfair  con¬ 
tempt  citations,”  and  exemption  of  the  press  from  the  scope 
of  the  Federal  Theft  Law  in  the  case  where  “government 
property  is  obtained  and  used  ‘solely  for  the  purpose  of 
disseminating  it  to  the  public.’  ” 

Both  of  these  changes  would  be  welcomed  by  the  press. 
But,  as  E&P  pointed  out  editorially  May  21,  the  press  must 
be  alert  to  the  “trading  off’  process  in  congressional  com¬ 
mittee  after  which  the  final  bill  could  differ  radically  from 
the.  original. 
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Letters 


‘ARTY  MASTHEADS’ 

A  recent  issue  of  Editor  &  Publisher 
carried  a  feature  story  on  several  news¬ 
papers  which  used  their  mast  heads  with 
art  work  to  play  up  “Winter  of  ’77.” 

So,  what  else  is  new?  The  Charleston 
(W.Va.)  Gazette  has  been  using  a  winter 
mast  head  for  the  past  10  or  12  years. 
Not  only  that,  the  paper  has  been  featur¬ 
ing  special  art  on  mast  heads  for  holidays 
and  seasonal  changes  for  a  number  of 
years. 


The  (Jh*urWst6iu  ifia'itette 


The  Chariest^  Oazette 


The  Charleston  Gaiette 

“Arty”  mast  heads  have  been  used  on 
The  Gazette  and  Sunday  Gazette-Mail  in 
observance  of  holidays,  special  days  (St. 
Patrick’s  and  April  Fools’),  as  well  as 
seasonal  ones. 

Mel  Verost 
(Verost  is  promotion  director  Charleston 
Newspapers.) 

*  ♦  ♦ 

WASTE  OF  TIME? 

After  devoting  six  years  of  10-hour 
days  teaching  journalism  prefaced  by  10 
years  of  professional  experience.  I’m 
suddenly  accused  of  wasting  my  time. 

Columnist  George  Will  reports  that  he 
refuses  invitations  to  teach  in  journalism 
school,  because  they  serve  no  purpose. 

And  just  the  other  day  I  found  myself 
with  another  mass  communications  pro¬ 
fessor  on  a  talk  show  at  the  local  public 
television  station.  The  thrust  of  the  in¬ 
terviewer’s  questioning  was  this:  Are 
journalism  schools,  or  departments  or 
mass  communications,  really  serving  a 
worthwhile  purpose? 

I  just  got  ^e  pancake  makeup  off  from 
that  interview  when  I  picked  up  a  copy  of 
the  Arizona  Republic,  the  most  influen¬ 
tial  newspaper  in  the  state,  and  found  a 
lengthy  story  written  by  a  former  stu¬ 
dent,  one  of  my  favorities. 

The  story  by  Dan  McGowan  quoted 
former  students  in  the  department  who 
he  asked  to  evaluate  their  journalism 
education.  He  did  not  explain  how  he 
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selected  the  students  he  quoted,  but 
some  of  the  quotes  included  statements 
such  as:  “I  learned  a  lot  there,  but  I 
wouldn’t  have  learned  it  if  I  hadn’t  been 
motivated  myself.  Unless  I’d  gone  out¬ 
side  the  regular  mass  communications 
program  I  don’t  think  I  would  have  been 
adequately  prepared.”  Another  former 
student  rated  her  journalism  preparation 
as  “haphazard  at  best.” 

Another  journalism  graduate  now 
working  in  a  department  store  was 
quoted  as  saying  her  journalism  degree 
was  “not  really  a  good  major.” 

Then  there  is  the  attitude  of  some 
high-ranking  administrators  on  our  cam¬ 
pus  that  the  department  of  mass  com¬ 
munications  is  a  trade  school. 

These  administrators  also  have  con¬ 
siderable  influence  on  who  gets  paid 
what.  The  result  is  that  our  department  is 
one  of  the  lowest  in  the  College  of  Lib¬ 
eral  Arts. 

The  result  also  is  that  journalism  pro¬ 
fessors  can’t  count  journalism  as  “offi¬ 
cial”  publications  and  must  publish  in 
academic  journals  to  get  the  kind  of 
publish-or-else  credits  that  keep  them 
employed. 

A  couple  of  my  editor  friends  have 
suggested  that  all  we  journalism 
educators  are  doing  is  making  their  work 
day  longer  by  forcing  them  to  sort 
through  so  many  applications  for  their 
two  summer  internships. 

And  some  of  my  reporter  friends  have 
complained  to  me  that  with  so  many  kids 
from  J-Schools  looking  for  work,  it 
makes  it  rough  on  a  guy  who  just  wants 
to  keep  his  job  and  make  the  mortgage 
payment  at  least  once  during  each 
month.  Why,  then  say,  these  kids  are 
willing  to  work  for  nothing,  and  are  filled 
with  garbage-type  idealism  about  inves¬ 
tigative  reporting  and  assorted  other  bal¬ 
derdash. 

But  now.  I’m  wondering  if  I  can  sign 
my  contract  for  next  year  and  hand  it  to 
the  dean  like  a  man.  Perhaps  I  should 
have  a  secretary  take  the  contract  over 
for  me  so  I  wouldn’t  have  to  face  anyone 
and  admit  that  I’m  going  to  keep  on 
teaching  journalism. 

Maybe  those  hordes  of  students  I’ve 
sent  out  to  the  glutted  job  market  will 
come  back  and  slash  me  to  death  with 
their  unused  pica  sticks. 

Or  maybe  the  real  educators,  with  de¬ 
grees  in  sociology  and  English  and  geog¬ 
raphy  will  simply  do  away  with  our  de¬ 
partment  so  that  our  university  can  con¬ 
centrate  on  worthwhile  programs. 

Because,  you  see,  there  really  isn’t 
any  way  out. 

The  weekly  editors  are  frothing  at  their 
worn  gums  about  the  classes  we  teach  in 
ethics  and  communications  theory  when 


we  ought  to  be  teaching  more  points  and 
picas. 

And  there’s  the  metropolitan  city 
editor  here  who  can’t  understand  why 
our  students  don’t  have  to  take  more 
math  and  physics.  And  he  doesn’t  men¬ 
tion  it,  but  he  probably  wants  them  to 
take  more  poetry,  too.  That’s  what  he 
majored  in,  after  all. 

There’s  a  student  standing  outside  my 
office  right  now  who  wants  to  major  in 
journalism. 

I’m  going  to  let  him  read  this,  and  then 
I’m  going  to  ask  him  if  he  REALLY 
needs  me. 

Max  Jennings 
(Jennings  is  assistant  professor  of  jour¬ 
nalism  at  Arizona  State  Univ.) 

*  * 

FOR  THE  RECORD 

Since  Horace  Greeley  never  wrote  an 
editorial  entitled  “Go  West,  Young 
Man,”  I  was  interested  to  see  in  David 
Sloan’s  letter  in  the  May  7  issue  of  E&P 
that  several  college-level  journalism 
teachers  thought  Greeley’s  treatise  to  be 
one  of  America’s  most  outstanding. 

What  Greeley  did  write  was  an  edito¬ 
rial  with  the  almost  forgotten  title  of  “To 
Aspiring  Young  Men.”  It  appeared  in  the 
New  York  Tribune  circa  1853  and  does 
indeed  implore  the  adventurous  to  “turn 
your  face  to  the  great  West,  and  there 
build  a  home  and  fortune.” 

But  the  phrase  “Go  West,  young 
man”  was  first  used  by  Terre  Haute 
(Ihd.) Express  writer  John  Babsone  Lane 
Soule  in  an  1851  article.  Greeley  used  the 
expression  he  had  borrowed  from  Soule 
in  a  September,  1853  conversation  with 
New  York  abolitionist  Josiah  B.  Grinnell 
who  later  recorded  the  words  “Go  West, 
young  man,  go  West”  in  a  book. 

As  far  as  Greeley’s  chief  biographers 
can  recall,  he  never  wrote  the  phrase 
himself,  nor  did  he  ever  write  or  speak 
the  commonly  used  version  of  “Go 
West,  young  man,  and  grow  up  with  the 
country.”  In  fact,  Greeley  repeatedly 
disclaimed  having  coined  the  phrase, 
even  reprinting  the  Soule  article  in  the 
Tribune,  all  to  no  avail.  The  public  had 
chosen  its  hero. 

Eddie  Walraven 
712  ChurchiU,  Bryan,  Tex.  77801 

Short  takes 

As  an  encore.  Miss  Brown  played  the 
old-favorite,  “Carry  me  Back  to  Old 
Virginity.” — Winfield  (Kans.)  Courier. 

*  *  * 

This  year  the  Choir  is  aiming  towards 
recording  its  first  gossip  album.  .  .  . — 
Lawton  (Okla.)  Community  Guide. 

«  *  « 

For  travel  to  Nassau  the  bride  chose  a 
gray  tweed  suit  with  cordovan  acces¬ 
sories  and  a  red  hose  corsage. — Niagara 
(N.Y.)  Gazette. 
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"Afirican  issues-radsm  and 
the  rkh/poor  gap-exist  all 

over  the  world.\^  look  for 


what  pet^le  must  learn  about 
each  other  to  live  fruitfully 
tc^etheif 


June  Goodvnn 

Africa  Correspondent 

The  Christian  Science  Monitor 


June  Goodwin  readily  admits  that  of  all  the 
places  in  the  world  she  wants  to  write  about, 
Africa  comes  first.  Her  interest  in  this  continent 
surfaced  back  in  1964  when  she  spent  two  years 
in  Ethiopia  with  the  Peace  Corps. 

Since  1966  (except  for  two  years  in  London 
with  Reuters  News  Agency),  she’s  been  a 
Monitor  staffer.  She’s  brought  color  and  humor 
to  her  travel  stories,  judgment  and  insight  to 
editing  the  Monitor’s  news  roundup,  “Inside  the 
news— briefly”,  and  now  sensitivity  and  care  to 
her  Africa  coverage. 

The  Goodwin  ability  to  help  readers  feel 
what  people  in  Africa  feel  has  brought  her 
wide  recognition.  In  April  1977,  for  instance, 
she  was  presented  the  Madeline  Dane  Ross 
Award  by  the  Overseas  Press  Club  for  articles 
on  racial  change  in  South  Africa,  This  award  is 
given  for  international  reporting  that 
“demonstrates  a  concern  for  humanity.” 

She  sees  the  people  of  Africa  caught  at  the 
center  of  the  problems  of  racism  and  the 
rich/poor  gap.  But  these  problems  need  solving 
everywhere  in  some  degree. 

So  the  Goodwin  goal  is  to  discover  feelings, 
reasons  behind  actions,  ways  to  bridge  gaps,  and 
the  right  questions  to  ask  to  bring  understanding 
to  a  continent  and  its  people.  Her  reporting  helps 
make  the  Monitor  a  newspaper  reli^  on  by  its 
own  subscribers  in  some 
130  countries . . .  and  by  the 
19  million  readers  of  the 
170  newspapers  worldwide 
that  subscribe  to  The 
Christian  Science  Monitor 
News  and  Photo  Service.  A  way  of  seeing. 
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Four  regional  divisions 
formed  by  Gannett  Co. 


Four  regional  divisions  have  been  es¬ 
tablished  by  Gannett  Co.,  Inc.  to  super¬ 
vise  operations  of  the  newspaper  group, 
Allen  H.  Neuharth,  president  and  chief 
executive  announced  (May  31). 

Gannett  East,  Gannett  Central  and 
Gannett  South  regions  were  formed,  to 
go  with  Gannett  West  which  was  set  up 
last  month  when  Reno-based  Speidel 
Newspapers  merged  into  Gannett. 

Neuharth  said  the  regional  concept 
“has  been  under  study  for  some  time. 
With  our  expansion  this  year  into  a  group 
of  73  daily  newspapers  in  28  states,  with 
a  combined  circulation  of  nearly  three 
million,  we  believe  the  new  structure 
facilitates  Gannett’s  continuing  progress. 
It  also  has  the  desired  flexibility  to  ac¬ 
commodate  future  growth.” 

Heading  the  new  regional  divisions 
are: 

•  Thomas  P.  Dolan,  formerly 
vicepresident/Special  projects,  named 
vicepresident/Gannett  East. 

•  Philip  T.  Gialanella,  publisher  of 
Gannett’s  Honolulu  Star-Bulletin, 
named  vicepresident/Gannett  South.  He 
also  continues  in  his  Honolulu  role. 

•  Maurice  Hickey,  vicepresident/ 
marketing,  named  vicepresident/Gannett 
Central.  He  also  continues  in  his  market¬ 
ing  role. 

They  join  Rollan  D.  Melton,  Speidel 
chairman  and  chief  executive  who  was 
named  senior  vicepresident/Gannett 
West  last  month. 

A  series  of  meetings  of  all  Gannett 
publishers  was  held  in  Chicago  this  week 
“to  outline  and  discuss  ways  in  which 
this  new  regional  setup  can  bring 
maximum  benefits  to  readers,  advertis¬ 
ers,  employes  and  shareholders  of  all 
Gannett  newspapers,”  he  said. 

The  four  regional  vicepresidents  will 
be  members  of  the  Gannett  corporate 
Operating  Committee,  which  Neuharth 
heads  and  which  includes  Paul  Miller, 
chairman  of  the  board;  John  E.  Hesel- 
den,  senior  vicepresident,  staff  and  ser¬ 
vices;  Douglas  H.  McCorkindale,  senior 
vicepresident,  finance  and  law;  and  John 
C.  Quinn,  senior  vicepresident,  news 
and  information. 

The  makeup  of  the  Gannett  regional 
divisions  follows: 

GANNETT  EAST.  The  14  Gannett 
newspapers  in  New  Jersey,  New  York. 
Pennsylvania  and  Vermont;  combined 
circulation  612,(X)0. 

Gannett  East  does  not  include  Gan¬ 


nett’s  two  largest  operations — the 
Rochester  (N.Y.)  Gannett  newspapers 
and  the  group  of  nine  Westchester- 
Rockland  (N.Y.)  dailies.  Each  of  those 
two  operations  continues  to  report  to 
Rochester  corporate  headquarters  di¬ 
rectly. 

■  GANNETT  SOUTH.  The  13  Gannett 
newspapers  in  Arizona,  Florida,  Guam, 
Hawaii,  Louisiana,  Oklahoma,  Tennes¬ 
see  and  Texas;  combined  daily  circula¬ 
tion  710,000. 

This  division  includes  all  five  of 
Gannett’s  joint  agency  operations — 
Honolulu,  Tucson,  El  Paso,  Nashville, 
plus  Shreveport,  La.,  to  be  added  short¬ 
ly- 

Vince  Spezzano,  publisher  of  Gan¬ 
nett’s  TODAY  newspaper  at  Cocoa, 
Florida,  is  named  assistant 
vicepresident/Gannett  South,  continuing 
also  as  Today  publisher. 

GANNETT  CENTRAL.  The  17  Gan¬ 
nett  newspapers  in  Illinois,  Indiana, 
Michigan,  Missouri,  Ohio  and  West  Vir¬ 
ginia;  combined  circulation  544,000. 

GANNETT  WEST.  The  18  daily  news¬ 
papers  in  California,  Colorado,  Idaho, 
Iowa,  Minnesota,  Nebraska,  Nevada, 
New  Mexico,  Oregon,  South  Dakota  and 
Washington;  combined  circulation 
540,000. 

Aiding  Melton  in  Gannett  West  opera¬ 
tions  is  Robert  B.  Whittington,  president 
of  the  Speidel  division. 

Dolan,  58,  has  been  vicepresident/ 
special  projects  since  last  February. 
Prior  to  that  he  was  chairman  and  presi¬ 
dent  and  publisher  of  Gannett’s 
Westchester  Rockland  Newspapers  for 
seven  years.  During  a  31-year  career 
with  Gannett,  Dolan  has  held  executive 
posts  at  newspapers  in  Newburgh,  Al¬ 
bany,  Utica  and  Saratoga  Springs,  N.Y., 
and  for  four  years  was  publisher  of  the 
Plainfield  (N.J.)  Courier-News. 

Gialanella,  46,  will  continue  as  pub¬ 
lisher  of  the  Star-Bulletin  and  president 
of  the  Hawaii  Newspaper  Agency,  which 
provides  joint  sales  and  production  ser¬ 
vices,  for  the  Star-Bulletin  and  the 
independently-owned  Honolulu  Adver¬ 
tiser.  He  went  to  Hawaii  in  1971  as 
executive  Vicepresident  of  the  agency, 
became  president  in  1974  and  publisher 
of  the  Star-Bulletin  in  1975.  He  began  his 
newspaper  career  in*his  native  Bingham¬ 
ton,  N.Y.,  and  haS.been  in  newspaper 
management  positions  since  1957. 


Hickey,  42,  has  been  vicepresident, 
marketing,  since  1975.  He  has  served  in 
executive  roles  on  four  Gannett  news¬ 
papers  since  1964.  He  began  as  a  report¬ 
er  in  his  native  Maine,  moving  into  ad¬ 
vertising  sales  before  joining  Gannett’s 
Elmira  (N.Y.)  Star-Gazette  where  he 
served  as  promotion  manager,  assistant 
to  the  publisher  and  business  manager. 
In  1966,  he  became  general  manager  of 
Gannett  Florida  and  originated  the  name 
Today  for  Gannett’s  new  newspaper 
to  serve  the  Cape  Canaveral  area.  He 
later  was  director  of  advertising  for  Gan¬ 
nett  Rochester  Newspapers  and  pub¬ 
lisher  of  the  State  Journal  at  Lansing, 
Mich. 

Melton,  45,  was  president  of  Speidel 
from  1972  until  it  merged  with  Gannett 
last  month.  During  a  20- year  career  with 
Speidel,  he  served  in  nearly  every  phase 
of  newspaper  operations,  beginning  as  a 
sports  writer  at  the  Evening  Gazette  in 
his  native  Reno,  Nev.,  and  rising  to  be¬ 
come  publisher  of  the  Reno  newspapers 
in  1%7.  He  was  named  vicepresident  of 
Speidel  in  1969. 

Spezzano,  51,  has  been  president  and 
publisher  of  Today  since  1975.  During  a 
nearly  30-year  newspaper  career,  he  has 
been  a  reporter,  director  of  public  ser¬ 
vice  and  promotion  for  Gannett  Roches¬ 
ter  Newspapers  and  director  of  promo¬ 
tion  and  public  service  for  Gannett  Co. 

Whittington,  50,  was  vicepresident 
and  treasurer  of  Speidel  from  1975  until  it 
merged  with  Gannett.  He  began  his 
career  in  1950  as  a  reporter  at  the 
Stockton  (Calif.)  Record,  rising  to  be¬ 
come  the  newspaper’s  publisher  in  1969. 

Neuharth  said  Gannett  plans  to  add 
more  Sunday  papers,  but  not  this  year. 
The  company  has  yet  to  absorb  fully,  he 
stated,  the  start-up  costs  of  the  10 
newest  Sunday  papers.  The  company 
may  add  more  Sunday  papers  in  1978, 
Neuharth  commented  in  a  meeting  this 
week  with  Dallas  stock  brokers. 

Advertising  rates  will  probably  be 
raised  about  8%  across  the  board  this 
year,  Neuharth  said,  and  this  compares 
with  a  similar  increase  in  1976.  Circu¬ 
lation  rates  will  be  raised  8%  to  1 1%  in  a 
“modest  number”  of  markets,  Neuharth 
said,  and  those  higher  prices  will  recover 
higher  costs  and  permit  some  increase  in 
profit  margins. 

Neuharth  noted  that,  “if  need  be,  we 
have  the  leverage”  to  raise  circulation 
prices  even  more  since  market  surveys 
have  shown  that  “consumer  resistance” 
to  higher  circulation  prices,  up  to  a 
point,  “would  be  very  minor.” 

Gannett  expects  a  9%  to  10%  increase 
in  1977  productivity,  compared  with  a 
12%  increase  in  1976. 
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Scudder  wants  to  revive 
Newark  Evening  News 


By  John  Consoli 

Richard  Scudder,  former  publisher  of 
the  Newark  (N.J.)  Evening  News  which 
folded  in  1972,  testified  this  week  (June 
I)  that  if  he  wins  his  libel  suit  against 
freelance  writer  Richard  Reeves  and 
Columbia  Journalism  Review,  he  would 
like  to  start  another  daily  newspaper  in 
Newark. 

The  libel  suit  is  based  on  a  1972  article 
appearing  in  CJR,  that,  among  other 
things,  charged  Scudder  with 
“mindboggling  mismanagement”  of  the 
News.  The  Scudder  family  sold  the 
News  to  Media  General  in  1970,  and  two 
years  later,  the  paper  folded. 

“I  would  like  to  start  an  electronic 
Newark  News,”  Scudder  said  during  the 
closing  moments  of  his  direct  testimony. 
Then,  in  response  to  a  question  from  his 
attorney  Tom  Curtin  as  to  how  the  article 
had  adversely  effected  him,  Scudder 
said:  “If  anybody  believes  there  was 
mindboggling  mismanagement  on  my 
part,  will  anybody  lend  me  money  (to 
start  a  new  newspaper)?” 

Likening  some  of  Reeves’  allegations 
to  charges  of  fraud  against  him,  Scudder 
said:  “No  bank  or  lending  institution  is 
going  to  lend  money  to  a  man  over  whose 
head  hangs  a  charge  of  fraud.  I  am  barred 
from  starting  a  new  newspaper  and  bar¬ 
red  from  entering  politics.” 

Outside  the  courtroom,  Scudder  told 
E&P  he  would  like  to  revive  the  Newark 
News  and  operate  in  the  city  rather  than 
out  of  the  suburbs.  He  said  such  a  paper, 
unlike  the  old  Newark  News,  would  be 
“totally  automated.”  Ironically,  the  old 
Newark  News  building  with  its  $12  mill¬ 
ion  addition  (constructed  in  the  late 
1960’s),  is  still  vacant.  It  can  be  seen 
from  the  eighth  floor  courtroom  window 
where  the  libel  trial  is  taking  place. 

Since  the  News  went  out  of  business, 
the  Star  Ledger,  a  Newhouse  news¬ 
paper,  has  been  the  only  daily  paper  in 
Newark. 

Scudder  cross  examined 

Defense  attorney  Burtis  Homer,  repre¬ 
senting  Reeves,  former  CJR  editor  A1 
Balk  and  CJR  editorial  chairman  Elie 
Abel,  also  began  his  cross  examination 
of  Scudder  on  Wednesday  (June  1.) 

Scudder  told  Homer  that  the  News  had 
“one  great  ill — that  it  had  not  been  able 
to  automate.  He  added,  however,  that 
automation  in  the  late  1960’s  probably 
wouldn’t  have  saved  the  News  “one 
dime”  because  “the  unions  weren’t  ag¬ 
reeing  to  it.” 

Scudder  said  the  News  was  sold  be¬ 
cause  it  “needed  a  bridge”  to  carry  it 


through  the  period  until  it  could  become 
automated.  Earlier,  during  his  direct  tes¬ 
timony,  Scudder  had  said,  “I  questioned 
whether  the  Scudder  family,  by  itself, 
had  the  resources  to  carry  it  through  the 
difficult  times.”  He  pointed  out  that  the 
composing  room  union  contracts  at  cer¬ 
tain  New  York  City  newspapers  called 
for  three  year  wage  increases  of  as  much 
as  45%. 

Scudder  told  Horner  the  circulation 
department  “let  me  down”  and  cited  the 
backlog  of  accounts  receivable  “that  had 
been  allowed  to  accumulate  longer  than 
they  should  have.” 

Scudder  also  admitted  “some  reduc¬ 
tion  on  the  (news)  staff  would  have  been 
called  for.”  In  the  article.  Reeves  had 
stated  that  the  editorial  department  was 
overstaffed. 

Horner  introduced  into  evidence  the 
conclusion  of  a  1971  National  Labor  Re¬ 
lations  Board  hearing  examiner  who 
wrote  that  the  practice  of  submitting 
overtime  for  hours  not  worked  and  for 
expenses  not  incurred  was  “sufficiently 
widespread”  at  the  News  and  “effecting 
a  significant  number  of  employees  on  the 
News  staff.”  The  NLRB  hearing 
examiner  concluded  that  it  was  a  prac¬ 
tice  used  to  supplement  low  salaries. 
This  affirmed  a  Reeves  contention  in  the 
article. 

Scudder  told  Homer  that  experiments 
on  the  de-inking  of  newsprint  and  his 
subsequent  opening  of  the  Garden  State 
paper  mill  in  1959,  did  not  take  signific¬ 
ant  time  away  from  his  duties  as  pub¬ 
lisher  of  the  News. 

Homer  quoted  from  an  article  written 
by  former  News  reporter  Guy  Savino 
that  ran  in  a  weekly  newspaper  one  week 
after  the  News  ceased  publication  in 
1972.  In  the  article,  Savino  wrote  that 
Scudder  devoted  much  of  his  energies  to 
Garden  State  and  “left  (the  News)  to 
itself  as  it  glided  slowly  toward  the 
brink.”  Savino  also  wrote  “the  genius 
Dick  Scudder  poured  into  Garden  State 
was  borrowed  from  the  Newark  News.” 

These  were  similar  to  the  allegations 
Reeves  had  made  in  his  article.  Horner 
asked  Scudder  if  he  considered  the 
statements  by  Savino  to  be  “reckless.” 
Scudder  said  they  were  “misinformed” 
but  not  “reckless.” 

Since  Scudder  has  been  ruled  a  public 
figure  by  Judge  James  Owens,  in  order 
for  him  to  win  a  libel  decision,  it  must  be 
proved  that  in  addition  to  there  being 
some  untrue  statements  in  the  Reeves 
article,  those  statements  would  also  have 
had  to  have  been  written  with  malice  in¬ 
tended  or  with  a  “reckless  disregard  for 
the  truth.” 


Continuing  in  his  direct  testimony  that 
began  last  week,  Scudder  refuted  some 
additional  Reeves  allegations.  Scudder 
labeled  as  “totally  false”  Reeves  conten¬ 
tion  that  he  and  his  brother  Edward  were 
“out  looking  for  a  buyer”  for  the  News. 
Scudder  testified  that  he  was  approached 
by  newspaper  broker  Vincent  Manno, 
who  told  him  Time,  Inc.  was  interested 
in  purchasing  the  News.  Scudder  said  he 
also  had  other  offers  for  the  News — one 
by  the  Gulf  &  Western  conglomerate. 

Scudder  denied  having  anything  to  do 
with  the  transfer  of  Reeves  out  of  the 
Passaic  Bureau  of  the  News  for  “snoop¬ 
ing”  around  the  Passaic  Sewer  Commis¬ 
sion.  He  also  denied  being  “visited”  by 
Passaic  County  “political  powers”  be¬ 
cause  of  Reeves’  snooping  and  said, 
“I’m  sorry  to  say  I  had  not  ever  heard  of 
Mr.  Reeves  at  that  time.” 

San  Francisco  bureau 

In  his  article.  Reeves  made  mention  of 
a  “San  Francisco  bureau”  of  the  News 
and  said  it  was  a  townhouse  where 
Scudder  relatives  lived.  He  alleged  the 
rent  on  the  townhouse  and  the  salaries  to 
Scudder  relatives  were  part  of  editorial 
costs. 

Scudder  admitted  that  a  salary  was 
paid  to  his  sister  who  lived  in  San 
Francisco — Mrs.  Dorothea  Foot.  He 
denied,  however,  that  her  rent  was  paid 
by  the  News.  He  said  Mrs.  Foot,  in  the 
early  1950’s  had  threatened  to  sell  her 
stock  to  Newhouse  Newspapers.  As  a 
result,  Scudder’ s  father  arranged  to  buy 
her  stock  with  the  understanding  that 
she  would  be  supported  with  a  “mod¬ 
est”  salary.  “Prior  to  my  father’s  death, 

I  agreed  to  continue  this  procedure,” 
Scudder  said. 

Feud  with  fellow  publisher 

In  the  article.  Reeves  quoted  from  a 
memo  by  a  former  news  editor  of  the 
News,  Ted  Hall, which  said  Scudder  had 
to  “wheel  and  deal”  with  local  politi¬ 
cians  to  “nail  down”  water  rights  and 
sewerage  rights  for  his  “sideline”  paper 
mill.  The  memo  said  the  Passaic  Valley 
Water  and  Sewerage  Commissions  were 
“off-limits”  to  News  reporters.  Reeves 
agreed. 

To  illustrate  that  he  did  not  have  a 
cozy  relationship  with  the  Passaic  Val¬ 
ley  Sewerage  Commission,  Scudder  tes¬ 
tified  of  his  running  feud  with  PVSC 
commissioners  E)ennis  Carey  and  James 
McMahon,  who  was  the  former  acting 
publisher  of  the  Union  City  (N.J.)  Dis¬ 
patch.  He  said  McMahon  was  “out  to 
get”  the  News  because  of  numerous 
unfavorable  editorials  the  paper  had 
written  about  Carey. 

He  told  of  how  McMahon  was  the  only 
publisher  in  the  area  who  would  not  buy 
paper  from  his  (Scudder’ s)  Garden  State 
Paper  Co.  and  said  McMahon,  in  his  ca¬ 
pacity  as  PVSC  commissioner,  originat- 

(Continued  on  page  40) 
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Consent  decree  signed 
in  price-fixing  suit 


The  two  Baltimore  evening  news¬ 
papers  have  agreed,  to  avoid  costly  liti¬ 
gation  in  a  state  civil  antitrust  suit  in 
which  they  stoutly  deny  wrong-doing,  to 
refund  75^  to  each  of  its  subscribers. 
They  were  alleged  to  have  entered  into  a 
1975  price-fixing  agreement. 

The  agreement  was  with  Maryland  At¬ 
torney  General  Francis  B.  Burch,  who 
said  that  the  settlement  was  “to  the  best 
of  my  knowledge,  the  first  of  its  kind  in 
the  country”  against  newspapers. 

The  750  is  the  equivalent  of  a  week’s 
free  subscription  to  the  Evening  Sun  and 
to  the  News  American.  Burch  estimated 
the  total  refund  at  about  $100,000  for  the 
Evening  Sun,  published  by  the  A.  S. 
Abell  Company,  and  $87,000  for  the 
News  American,  a  Hearst  Corporation 
publication. 

The  Sun,  a  morning  paper,  was  not 
required  to  make  any  refund  because  at 
the  time  it  had  no  morning  competition. 
A  morning  edition  of  the  News  American 
was  begun  in  1976. 

The  attorney  general  said  the  investi¬ 
gation  of  price  fixing  was  begun  August 
18,  1975,  the  day  both  papers  raised 
weekly  home  delivery  rates  130. 

He  said;  “We  thought  it  a  rather  as¬ 
tounding  and  remarkable  series  of  coin¬ 
cidences”  when  both  raised  their  news¬ 
stand  prices  from  100  to  150,  but  no  re¬ 
fund  was  ordered  because  it  would  be 
impossible  to  identify  newsstand  or  dis¬ 
penser  purchasers  of  the  papers.  The 
Sunday  Sun  and  Sunday  News  American 
were  not  involved  in  the  case. 

Burch  said  an  unrelated  antitrust 
investigation  of  the  Washington  Post 
was  continuing  but  involved  unrelated 
circumstances. 

The  consent  agreement  includes  a  10- 
year  injunction  against: 

(a)  Participating,  directly  or  indirect¬ 
ly,  in  any  agreement,  understanding,  or 
course  of  conduct  with  each  other  to  fix, 
raise,  stabilize  or  maintain  the  wholesale 
prices,  suggested  resale  price,  or  cover 
price  of  any  daily  newspaper  sold  by 
either  of  them  in  Maryland. 

(b)  Offering  to,  receiving  from,  or  ex¬ 
changing  with  each  other  any  informa¬ 
tion  with  respect  to  the  amount  or  effec¬ 
tive  date  of  the  wholesale  prices, 
suggested  resale  price,  or  cover  price  of 
any  daily  newspaper  sold  by  either  of 
them  in  Maryland. 

(c)  Announcing  directly  or  indirectly 
to  any  purchaser  of  newspapers  for  re¬ 
sale,  his  agents  or  representatives,  the 
effective  date  or  amount  of  any  increase 
recommended  or  imposed  by  the  an¬ 
nouncer  in  the  suggested  resale  price  or 
cover  price  of  any  daily  newspaper  sold 
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by  either  of  them  in  Maryland,  without 
first  announcing  on  the  front  page  of  the 
newspaper  affected  the  effective  date 
and  amount  of  increase,  and 

(d)  Announcing,  directly  or  indirectly 
to  any  purchaser  of  newspapers  for  re¬ 
sale,  his  agents  or  representatives,  the 
effective  date  or  amount  of  any  increase 
imposed  by  the  announcer  in  the  whole¬ 
sale  prices  of  any  daily  newspaper  sold 
by  either  of  them  in  Maryland,  without 
first  announcing  on  the  front  page  of  the 
newspaper  affected  the  effective  date 
and  amount  of  any  increase  in  its 
suggested  resale  and/or  cover  price  to 
take  effect  sooner  than  ninety  (90)  days 
after  the  effective  date  of  increase  in  the 
wholesale  prices. 

To  insure  compliance  with  the  consent 
decree,  the  publishers  agreed  to  permit 
the  attorney  general  “reasonable  ac¬ 
cess”  to  their  books,  documents,  corres¬ 
pondence,  memoranda  and  other  records 
and  documents  related  to  the  agreement 
for  the  next  10  years. 

It  is  effective  after  a  30-day  waiting 
period  during  which  the  office  of  the  At¬ 
torney  General  is  soliciting  public  com¬ 
ments  on  the  adequacy  of  the  settlement. 

“Should  we  conclude  that  the  settle¬ 
ment  offered  is  not  in  the  public  in¬ 
terest,”  Burch  said,  “we  may  reject  the 
offer  and  take  the  defendants  to  trial. 
The  Sunpapers  and  the  News  American, 
however,  may  not  withdraw  their  offer. 

“If  there  seems  to  be  a  significant, 
overwhelming  demand  that  the  settle¬ 
ment  is  not  acceptable,  then  we  will 
withdraw  the  consent  decree.  I  do  not 
anticipate  that  there  will  be  such  signifi¬ 
cant  response  from  the  public  that 
the  decree  be  withdrawn.” 

The  attorney  general  said  officials  of 
both  papers  were  cooperative  in  the  in¬ 
vestigation. 

Donald  H.  Patterson,  senior  vice- 
president  of  the  A.  S.  Abell  Company, 
said  the  Sunpapers  agreed  to  settle  the 
matter  to  avoid  long  and  expensive  litiga¬ 
tion,  but  denied  wrong-doing. 

Employes  in  his  circulation  depart¬ 
ments  may  have  discussed  price  in¬ 
creases  with  their  counterparts  at  the 
News  American,  he  said,  but  pricing  de¬ 
cisions  “were  not  made  at  that  level.” 

They  are,  he  said,  made  at  the  highest 
level,  adding  that  there  were  no  com¬ 
munications  on  the  subject  with  highest 
officials  of  the  News  American.  .  .  . 
either  on  the  amount  of  an  increase  or 
the  timing. 

The  consent  decree  states  that  the 
amount  of  the  750  per  subscription  was 
selected  because  “it  reflects  the  fifteen 
cent  per  week  increase  in  home  delivery 


price  suggested  by  each  newspaper  mul¬ 
tiplied  by  five  the  number  of  weeks 
which  Attorney  General  Burch  believes 
each  newspaper  enjoyed  an  anticom¬ 
petitive  advantage.” 

He  said  investigation  showed  that  they 
notified  their  agents  at  the  same  time  of  a 
price  change  effective  at  the  same  time. 

• 

Loeb  winners  named 
in  business  reporting 

Reporters  on  the  Boston  Globe,  San 
Francisco  Examiner  and  Anchorage 
Daily  News  were  among  the  winners  in 
the  1977  Gerald  Loeb  Awards  for  distin¬ 
guished  business  and  financial  jour¬ 
nalism. 

For  newspapers  with  daily  circulation 
over  350,000,  Susan  Trausch  and  Larry 
Collins  of  the  Boston  Globe  won  for 
“Commodity  Options,”  a  series  inves¬ 
tigating  firms  in  the  commodity  options 
business. 

For  newspapers  with  daily  circulation 
under  350,000  there  was  a  tie  between 
Larry  Kramer  of  the  San  Francisco  Ex¬ 
aminer,  and  Sally  Jones  and  Rosemary 
Shinchara  of  the  Anchorage  Daily  News. 
Kramer  reported  on  offshore  tax  havens 
and  the  Anchorage  reporters  investi¬ 
gated  problems  in  the  building  and 
financing  of  the  Alaska  oil  pipeline. 

Lee  Mitgang  of  The  Associated  Press 
won  for  a  series  on  pension  costs  in  the 
syndicated  category. 

Cash  grants  of  $1,000  will  be  given  to 
each  of  the  award  winners  at  a  banquet  in 
New  York  City  in  early  October,  accord¬ 
ing  to  the  University  of  California  at  Los 
Angeles  Graduate  School  of  Manage¬ 
ment,  which  administers  the  awards. 

• 

Vermont  weekly  sold 
to  N.J.  publisher 

Bradford  (Vt.)  Journal-Opinion,  a 
weekly  newspaper  established  in  1865, 
has  been  sold  by  New  England  Pub¬ 
lishers  to  Robert  Huminski,  according  to 
W.  B.  Grimes  &  Co.,  media  brokers  who 
handled  the  transaction. 

Huminski  is  president  of  Nova  Press, 
publisher  of  P.  D.  Review,  a  weekly  serv¬ 
ing  Piscataway  and  Dunellen,  New  Jer¬ 
sey.  He  has  a  background  of  23  years  in 
publishing,  printing  and  advertising  and 
plans  to  relocate  to  Vermont  to  person¬ 
ally  supervise  the  Bradford  weekly. 

New  England  Publishers  is  headed  by 
C.  Peter  Jorgensen  and  David  Mugar  and 
publishes  weeklies  in  Arlington  and 
Winchester,  Massachusetts,  as  well  as 
the  Commercial  Financial  Chronicle, 
a  newsletter  directed  to  the  financial 
community. 
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35,000  daily 
acquired  by 
Small  group 

A  newspaper  group  headed  by  Len  H. 
Small  of  Kankakee,  111.,  has  purchased 
the  Rochester  (Minn.)  Post-Bulletin, 
third  largest  afternoon  newspaper  in  that 
state.  The  transfer  of  ownership  will  take 
place  July  1. 

Small  Newspapers,  the  purchaser, 
owns  daily  publications  in  Kankakee, 
Moline  and  Ottawa,  111.,  and  LaPorte, 
Ind.,  as  well  as  a  fourth  interest  in  Fam¬ 
ily  Weekly. 

No  changes  in  the  staff  of  the  Post- 
Bulletin  are  contemplated.  Charles  and 
Robert  Withers  will  remain  as  editor  and 
publisher,  respectively. 

The  purchase  price  was  not  an¬ 
nounced.  George  J.  Cooper  of  Boca  Ra¬ 
ton,  Fla.,  acted  as  consultant  in  the  ac¬ 
quisition. 

Len  H.  Small  is  editor-publisher  of  the 
Kankakee  Daily  and  Sunday  Journal,  his 
wife,  Jean  Alice,  is  associated  editor- 
publisher. 

A  son  Len  R.  (Rob)  Small  is  executive 
editor  and  general  manager  of  the  Moline 
Daily  and  Sunday  Dispatch.  Another 
son,  Tom,  is  secretary  and  a  director  of 
the  Journal  Company  and  is  involved  in 
financial  and  computer  operations  of  the 
Kankakee  newspaper.  A  daughter,  Jen¬ 
nifer,  is  a  reporter  for  United  Press  In¬ 
ternational  in  Montpelier,  Vt. 

Small  said  that  the  Post-Bulletin  will 
be  operated  independently  of  the  other 
newspapers  with  which  he  is  associated. 

Robert  Withers,  48,  has  been  publisher 
of  the  Post-Bulletin  since  1962  prior  to 
that  was  general  manager.  He  previously 
was  advertising  manager  and  also  had 
worked  in  the  circulation  and  classified 
ad  departments. 

Charles  H.  Withers,  50,  has  been 
editor  since  1%0  and  has  worked  in  all 
phases  of  the  news  and  editorial  opera¬ 
tions  since  joining  the  paper  in  1949. 

Since  1%0,  when  editor-publisher  G. 
S.  Withers  died,  the  Post-Bulletin  has 
been  owned  by  sons  John  of  Santa  Rosa, 
Calif,  Charles  and  Robert  of  Rochester. 
The  eight  children  of  the  three  brothers, 
plus  various  trusts,  were  also  stock¬ 
holders. 

Mrs.  Bessie  K.  Withers,  widow  of  G. 
S.  Withers,  has  been  president  of  the 
corporation  but  not  a  stockholder. 

Rather  than  scatter  new  ownership 
among  persons  not  involved  in  a  news¬ 
paper,  the  Withers  family  thought  it  wise 
to  keep  the  Post-Bulletin  in  a  newspaper 
family. 

The  brothers  spent  more  than  a  year 
investigating  numerous  purchase  offers 
before  accepting  the  Small  group’s  bid. 

The  Post-Bulletin  was  formed  in  1925 
in  a  merger  of  the  Post  and  Record, 
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SALE — Members  of  the  Small  and  Withers  family  were  present  for  the  change 
in  ownership.  Front  row:  Len  R.  Small,  president,  Small  Newspapers;  Robert  S. 
Withers,  publisher,  Post-Bulletin;  Charles  H.  Withers,  editor,  Post-Bulletin. 
Back  row:  Tom  Small,  secretary  Kankakee  Daily  Journal  Co.;  Rob  Small, 
general  manager,  Moline  Daily  Dispatch;  and  John  K.  Withers,  director  of 

Post-Bulletin. 


owned  by  Clare  Blakely,  and  the  Daily 
Bulletin,  owned  by  G.  S.  Withers. 
Blakely  died  in  1943  but  his  son,  How¬ 
ard,  continued  as  business  manager  until 
early  1960s  when  the  Withers  family 
purchased  complete  control. 

With  a  current  circulation  of  about 
35,000,  the  Post-Bulletin  is  the  third 
largest  afternoon  newspaper  in  Min¬ 
nesota,  exceeded  only  by  the  Min¬ 
neapolis  Star  and  St.  Paul  Dispatch. 

• 

Silkwood  lawyers  seek 
reporter’s  answers 

Attorneys  for  the  family  of  deceased 
nuclear  worker  Karen  Silkwood  say  they 
will  appeal  a  judge’s  ruling  that  a 
Nashville  reporter  cannot  be  forced  to 
give  answers  she  says  she  does  not  re¬ 
call. 

Jacque  Srouji,  33,  a  former  copy  editor 
of  the  Nashville  Tennessean,  provided  a 
video  taped  deposition  in  a  federal  law¬ 
suit  filed  by  Miss  Silkwood’ s  family. 

It  names  Miss  Silkwood’s  employer, 
Kerr-McGee  Corporation,  along  with 
two  FBI  agents  and  Mrs.  Srouji. 

The  lawsuit,  according  to  Silkwood 
family  attorney  Jim  Ikard,  alleges  the  de¬ 
fendants  have  covered  up  facts  relating 
to  Miss  Silkwood’s  death  in  an  auto  ac¬ 
cident  in  November  1974. 

The  suit  also  contends  Miss  Silkwood 
was  harassed  because  of  union  activities 
at  the  Kerr-McGee  plant  prior  to  her 
death. 

The  accident  occurred  when  Miss 
Silkwood  was  reportedly  enroute  to  a 
meeting  with  a  New  York  Times  reporter 


Hayden  retires 
from  Detroit  News 

Martin  S.  Hayden,  editor  and  vice- 
president  of  the  Detroit  News,  retired 
May  31  at  the  age  of  65. 

Hayden  went  to  work  for  the  News  in 
1930  as  a  college  correspondent  at  the 
University  of  Michigan.  He  was  named 
editor  on  April  1 ,  1959. 

Hayden’s  retirement  ends  a  family 
connection  with  the  News  that  spans  70 
years.  His  father.  Jay  G.  Hayden,  joined 
the  News  in  1907,  and  served  50  years  as 
Washington  correspondent  until  his 
retirement  in  1%5.  He  died  in  1971  at  the 
age  of  86. 


to  discuss  alleged  safety  shortcomings  at 
Kerr-McGee’s  Crescent,  Okla.,  facility. 
The  plutonium  processing  plant  has  since 
been  closed. 

Pathfinder  group 
buys  2  weeklies 

Placentia  (Calif.)  Courier  and  Yorha 
Linda  Star,  were  acquired  by  Pathfinder 
F*ublications,  Inc.  owner  and  publisher, 
Raymond  W.  Duncan,  Jr. 

Pathfinder  distributes  free  of  charge 
the  four  weekly-edition  News-Times 
which  covers  Placentia,  Yorba  Linda, 
Brea  and  East  Anaheim  Hills. 

No  figures  were  disclosed  in  the  sale 
which  combined  the  news  carriers.  The 
purchase  was  made  by  Duncan  from 
Robert  and  Jane  Caswell,  Placentia  resi¬ 
dents,  who  had  purchased  the  Courier 
and  the  Star  a  year  and  a  half  ago. 
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Prior  restraint  a  dead 
issue,  Abrams  claims 


Members  of  the  press,  bar  and  judi¬ 
ciary  delivered  four  different  analyses 
of  their  adversary  relation  to  the 
Pennsylvania  Press  Conference  May  20 
and  21. 

Floyd  Abrams,  legal  counsel  for  the 
New  York  Times,  announced  that  the  fair 
trial-free  press  issue  “is,  in  a  legal  sense, 
all  but  over,”  but  predicted  “many  more 
battles  lie  ahead”  in  the  fields  of  privacy, 
libel  and  newsgathering. 

Jack  Landau,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the 
Press  and  columnist  for  the  Newhouse 
Newspapers,  denounced  recent  efforts 
by  the  government  to  protect  the  indi¬ 
vidual’s  right  to  privacy.  Its  acts,  he 
said,  are  “beginning  to  affect  (jour¬ 
nalists’)  ability  to  tell  the  public  what  is 
going  on.” 

Declaring  that  “free  press  is  like  any¬ 
thing  else  which  is  free — someone  pays 
for  it,”  Arthur  Goldberg,  chairman  of  the 
Pennsylvania  Bar  Association  Criminal 
Law  Section,  said  court  reporting  should 
take  place  only  after  a  conviction  has 
occurred. 

And  Judge  John  C.  Dowling  of  the 
Court  of  Common  Pleas  of  Dauphin 
County,  Twelfth  Judicial  District,  called 
for  voluntary  cooperation,  exemplified 
by  bench-bar-press  agreements,  and  not 
gagging,  as  the  only  solution  to  the  First 
and  Sixth  Amendment  conflict. 

Discussing  the  demise  of  prior  re¬ 
straint  on  the  press  in  the  fair  trial-free 
press  area,  Abrams  cited  the  1976  Ne¬ 
braska  Press  Association  case,  where  the 
vote  of  the  Supreme  Court  justices  indi¬ 
cated  “that  no  prior  restraint  in  (this 
area)  is  likely  to  receive  the  court’s  im- 
primateur. ' ' 

According  to  Abrams,  the  language  of 
the  legal  test  in  the  Nebraska  majority 
opinion  (which  stated  that  a  prior  re¬ 
straint  order  may  be  issued  “only  in  the 
most  specific  and  narrow  terms  so  as  to 
avoid  overbreadth.  .  .  .  and  other  First 
Amendment  problems”)  casts  “grave 
doubts”  that  there  ever  will  be  such  a 
restraint. 

And  the  courts  will  not  likely  find  that 
the  “degree  of  certainty”  required  in 
prior  restraint  cases,  concerning  the  evils 
of  pretrial  publicity,  “ever  has  been 
met,”  he  suggested. 

A  decrease  in  the  number  of  prior  re¬ 
straint  orders,  from  at  least  45,  from  the 
Pentagon  Papers  case  in  1971  through  the 
Nebraska  case,  to  two  in  the  last  year,  is 
historical  evidence  of  the  Court’s  inten¬ 
tions,  Abrams  said. 

Mentioned  as  an  alternative  to  prior 


restraint  was  the  contempt  power.  “With 
respect  to  contempt.  .  .  .  ^e  protection 
of  the  press  is  so  great  and  the  power  of 
the  judiciary  so  slight  that  expanded  use 
(of  it)  is  not  a  fruitful  area  for  judges  to 
look  to,”  Abrams  commented. 

The  only  other  legal  remedies  left  that 
will  assure  a  fair  trial  “do  not  involve  the 
press  at  all,”  he  said.  These  include 
change  of  venue,  postponement  of  trial, 
closed  questioning  of  prospective  jurors 
and  sequestration,  all  available  from  the 
Nebraska  case,  as  well  as  orders  against 
court  personnel,  police  counsel  and  de¬ 
fendants,  all  from  the  Sheppard  case. 
Another  remedy  would  be  closing  the 
courtroom,  “possibly  available  but 
probably  in  very  limited  situations,”  Ab¬ 
rams  noted. 

Urge  responsibility 

In  words  of  advice  to  the  press,  Ab¬ 
rams  said,  “If  I  am  right  that  the  law  now 
provides  the  courts  with  virtually  no 
power  with  respect  to  that  which  the 
press  prints  with  respect  to  the  courts — 
either  before  or  after  publication — then 
the  press  should  insure  that  it  acts  in  a 
fashion  which  factors  into  its  journalistic 
decisions  notions  of  societal  responsibil¬ 
ity.” 

The  press  should  remember  that  not  all 
First  Amendment  issues  “are  disposed 
of  by  the  mere  incantation  of  the  First 
Amendment,”  Abrams  said,  warning 


that  “if  newspapers  of  this  country  do 
not  stand  up  for  their  rights  no  one  will 
do  it  for  them.” 

Only  the  fair  trial-free  press  “war,  and 
that  alone.  ...  is  over,”  Abrams  con¬ 
cluded.  “But  many  more  battles  lie 
ahead:  in  the  growing  and  enormously 
dangerous  field  of  privacy,  of  libel,  of 
newsgathering,  and  many  more.” 

Landau  traced  the  modern-day  pri¬ 
vacy  concept  to  an  1890  Harvard  Law 
Review  article  by  Samuel  D.  Warren  and 
Louis  Brandeis.  Imposing  general  limita¬ 
tions  on  the  right  to  privacy,  the  article 
stated,  “In  general,  then  the  matters  of 
which  the  publication  should  be  re¬ 
pressed  may  be  described  as  those  which 
concern  the  private  life,  habits,  acts  and 
relations  of  any  individual,  and  have  no 
legitimate  connection  with  his  fitness  for 
a  public  office  which  he  seeks  or  for 
which  he  is  suggested,  or  for  any  public 
or  quasi-public  position  which  he  seeks 
or  for  which  he  is  suggested,  and  have  no 
legitimate  relation  to  or  bearing  upon  any 
act  done  by  him  in  a  public  or  quasi¬ 
public  capacity.” 

Warren  and  Brandeis,  “not  great  sup¬ 
porters  of  the  press,”  would  not  approve 
of  what  has  been  done  to  the  privacy 
concept  today,  Landau  claimed.  They 
would  find  that  “many  well  meaning  per¬ 
sons  are  being  duped  into  believing  that 
as  it  was  originally  conceived  (the  con¬ 
cept)  advocates  secrecy  in  government,” 
not  the  protection  of  private  lives. 

Concept  abused 

Government  is  abusing  the  concept 
when  it  seals  arrest  records,  Landau 


(Continued  on  page  30) 


NEW  OFFICERS  of  the  Pennsylvania  Society  of  Newspaper  Editors  are  from 
right:  president,  William  S.  Jackson,  The  Sun,  Hummelstown;  vicepresident, 
Robert  E.  Lind,  Connellsville  Daily  Courier;  secretary-treasurer,  Charles  N. 
Johnson,  Milton  Standard. 
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I  PTC  considers  flexing 
political  muscle 


By  Earl  Wilken 

The  chairman  of  the  International 
Press  telecommunications  Council 
(IPTC),  John  Forrest,  told  the  50  dele¬ 
gates  to  the  12th  annual  general  meeting, 
“We  are  caught  on  the  horns  of  a  di¬ 
lemma.” 

Speaking  at  the  opening  session  of  the 
May  23-27  meeting  held  at  the  Boston 
Sheraton  Hotel,  Forrest  said  when  the 
IPTC  was  set  up  in  1965  it  was  done  on 
the  basis  that  there  was  an  overwhelming 
need  for  a  world  organization  which 
would  safeguard,  look  after,  and  pro¬ 
gress  the  views  and  needs  of  the  world's 
Press  in  the  telecommunications  area. 
The  organization,  he  stated,  was  there¬ 
fore  based  upon  a  technical  foundation 
with  very  few  political  overtures. 

Forrest  then  said  it  soon  became  appar¬ 
ent  that  the  IPTC’s  impact  was  made  on 
the  world's  communications  authorities, 
such  as  the  International  Telecommuni¬ 
cations  Union  (ITU)  and  the  United  Na¬ 
tions  Educational,  Scientific  &  Cultural 
Organication  (UNESCO). 

The  impact  was  not  based  upon  tech¬ 
nical  studies,  Forrest  indicated,  but  upon 
the  broader  telecommunications 
philosophies  in  terms  of  rights  and  needs 
of  the  user  which  the  IPTC  was  putting 
forward.  The  IPTC  is  making  a  reputa¬ 
tion,  he  commented,  on  its  international 
broad  survey  of  views  of  press  telecom¬ 
munications,  on  telecommunications  in 
general  and  in  terms  of  society  and 
communications. 

Departed  from  concept 

Forrest  stated  that  IPTC  had  to  some 
extent  departed  from  its  original  con¬ 
cept.  This  development  had  raised  some 
doubts,  he  said,  in  the  minds  of  a  few  of 
IPTC's  members. 

When  talking  about  the  philosophies  of 
the  newspaper  in  relation  to  the  effect  of 
modem  technologies  on  society,  Forrest 
said,  “One  of  the  greatest  problems  fac¬ 
ing  both  developed  and  developing 
societies  is  the  great  speed  at  which  the 
technologies  of  the  computer  and  com¬ 
munications  are  advancing.  With  the 
great  mass  of  information  which  can  now 
be  assembled,  processed,  and  dissemi¬ 
nated  through  the  technologies  of  the 
computer  and  modern  telecommunica¬ 
tions,  mankind  is  now  faced  with  the 
problem  of  having  to  assimilate  more  and 
more  news,  more  and  more  facts  in  short¬ 
er  and  shorter  periods  of  time. 

"The  advancing  technologies  of  the 
developed  societies  are  possibly,  now 
creating  the  seeds — 1  will  not  say  of  their 
own  destmction — but  are  certainly  creat- 
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ing  massive  problems  for  the  societies 
which  are  developing  the  technologies. 
This  especially  applies  to  news  dissemi¬ 
nation.” 

He  said  society  was  in  danger  of  ad¬ 
vancing  the  computer/communications 
technologies  so  fast  that  we  do  not  have 
time  to  control  it  and  adjust  to  its  im¬ 
pacts.  This  fact,  he  said,  is  especially 
pertinent  when  one  observes  the  at¬ 
titudes  of  governments  to  communica¬ 
tions. 

The  other  warning  was  pointed  di¬ 
rectly  to  all  newspapers  and  referred  to 
the  new  technologies  of  CEEFAX, 
ORACLE,  and  TELETEXT  devices. 

Forrest  said  it  will  be  absolutely  essen¬ 
tial  for  governments  to  recognize  that 
these  new  devices  are  neither  primarily 
newspaper  offshoots  or  primarily  tv 
offshoots. 

He  said  where  these  systems  came 
into  operation — and  this  means  all  the 
developed  and  developing  countries  at 
some  point  in  time — then  governments 
will  be  well  advised  to  set  up  indepen¬ 
dent  controlling  bodies  for  this  new  type 
of  information  purveyor. 

Loaded  dice 

Forrest  believes  that  in  the  larger  areas 
of  the  globe  the  dice  are  largely  loaded  in 
favor  of  the  tv  authorities  taking  over 
these  new  systems.  “They  only  re¬ 
quire,”  he  said,  “to  sit  and  the  apple  of 
Teletext  falls  into  their  lap.” 

He  warned  that  if  newspapers  wish  to 
participate  in  this  new  means  of  informa¬ 
tion  dissemination,  then  it  will  have  to 
fight  and  lobby  to  achieve  participation. 
Forrest  went  on  to  argue  for  pressure 
groups  to  influence  legislators  and  for  the 
Press  to  strive  for  an  equal  right  of  par¬ 
ticipation,  as  well  tv  and  other  interested 
parties,  including  State  monopolies.  Fu¬ 
ture  economic  survival  is  at  stake,  he 
said. 

Director  of  the  IPTC,  Oliver  Robin¬ 
son,  in  his  speech  to  the  members  rein¬ 
forced  Forrest's  comment  on  the  organi¬ 
zation's  new  role.  Robinson  said,  “No, 
the  implications  in  our  telecommunica¬ 
tions  world  are  not  so  much  attributable 
to  administrations  but  to  the  insensitivity 
of  most  governments  to  the  contribution 
which  telecommunications  can  make  to 
human  prosperity  and  human  happiness. 

We  need  governments  to  spur  invest¬ 
ments  in  telecommunications.  We  need 
telecommunications  policies  designed  to 
meet  the  divergent  need  of  the  commun¬ 
ity.  We  need  greater  accountability,  and 
we  need  the  participation  of  users  in  the 
decision  making  process.” 

Robinson  then  stated,  “1  want  to  pos¬ 


tulate  the  motion  that  this  Council  must 
start  flexing  its  political  muscles,  for  in 
addressing  ourselves  solely  and  exclu¬ 
sively  to  telecommunications  administra¬ 
tions,  we  are  not  talking  to  the  people 
who  ultimately  control  the  density  of 
telecommunications  as  an  estimable  and 
valued  servant  of  mankind.” 

“The  future  of  our  world,”  Robinson 
indicated,  “very  largely  depends  on 
some  keener  appreciation  of  each  other’s 
reality  and  the  more  conscious  we  be¬ 
come  of  what  we  do  not.” 

Members  at  the  general  meeting  also 
heard  a  number  of  authorities  from  the 
telecommunications  field. 

One  was  Dr.  Athelston  F.  Spilhaus, 
U.S.  National  Oceanic  and  Atmosphere 
Administration,  who  described  the 
technologies  of  communications  satel¬ 
lites  and  optical  fibers.  He  said  optical 
fibers  would  give  us  two-way  switched 
video  circuits  to  every  home  and  office 
to  everyone  anywhere.  “It’s  a  long  way 
off,”  he  said,  “and  will  come  in  slowly 
like  universal  telephone  usage  simply 
because  there  are  a  lot  of  homes  and 
offices  and  there  are  a  lot  of  everyones 
and  a  lot  of  every wheres.” 

Knowledge  for  all  people 

Spilhaus  in  developing  his  theme  went 
on  to  say,  “Finally,  looking  further  into 
the  future  toward  true  achievement  of 
reaching  everyone  everywhere,  one 
must  recognize  that  everyone  does  not 
read — that  everyone  cannot  see  and  that 
everyone  cannot  hear.  To  reach 
everyone  we  must  have  a  system  that 
can  reach  the  illiterates,  the  blind,  and 
the  deaf.  With  a  complete  voice-video¬ 
data  communication  system  we  can  have 
knowledge  brought  to  those  with  sight 
and  hearing  but  with  no  knowledge  of 
letters.  Illiterates  by  audio-video  means 
but  without  letters.  We  can  have  knowl¬ 
edge  brought  to  those  without  hearing, 
the  deaf,  by  video,  printing,  and  pictures 
but  without  audio.  We  can  have  knowl¬ 
edge  brought  to  those  without  sight,  the 
blind,  with  audio  but  without  letters  or 
pictures.  And  we  can  improve  the  way  of 
bringing  knowledge  to  the  fortunate  half 
of  the  world  who  are  literate  and  have 
sight  and  hearing.” 

Anthony  G.  Oettinger,  professor  at 
Harvard  University  and  director  of  the 
Program  on  Information  Resources  Pol¬ 
icy,  listed  four  points  in  his  talk  that  he 
said  would  help  the  IPTC  members  un¬ 
derstand  their  world  today. 

Oettinger  said  the  information  indus¬ 
tries,  which  were  separate  and  distinct  as 
recently  as  a  decade  ago,  are  now  tightly 
intertwined  and  in  turmoil.  Next,  he 
said,  the  demands  and  stakes  of  indi¬ 
vidual  consumers  are  undergoing  sig¬ 
nificant  changes.  The  third  point  is  the 
great  economic  and  high  political  stakes 
in  the  information  world.  Finally,  the 

(Continued  on  page  34) 
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TOTAL  DAILY  CIRCULATION 


1977 

327,490 

1976 

310,203 

1975 

299,721 

TIMES 


237,454 


223,478 


226.773 


TOTAL  SUNDAY  CIRCULATION 


2 


249,01 


250,97 


- \  PERCENTAGE  OF  TOTAL  ADVERTISIfiG  SPACE 


Source:  Circulation  analysis  by  The  .  ■■  ■  1 
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“Why  Did  Texas  Millionaire  Buy 
York  Paper?,”  asks  a  headline  over  Bill 
Caldwell’s  story  in  the  May  23  edition  of 
the  Portland  (Me.)  Press  Herald,  in 
which  he  tries  unsuccessfully  to  figure 


out  what  Joe  Allbritton,  publisher  of 
Washington  (D.C.)  Star,  has  planned  for 
the  weekly  York  County  (Me.)  Coast 
Star.  “Many  local  civic  leaders  specu¬ 
late  that  ‘giving  it  the  assistance  to  grow’ 
could  mean  two  things,”  Caldwell  re¬ 
ports.  “It  could  mean  that  Allbritton 
may  be  considering  making  the  weekly 
into  a  daily.  It  could  mean  a  future  news¬ 
paper  platform  and  job  for  his  friend  Sen. 
Muskie,  when  he  retires  to  Maine  and  his 
Kennebunk  home,  in  the  town  where  the 
Allbritton  paper  is  published.” 

^  ik 

Photographers  give  their  all  in  cover¬ 
ing  an  assignment.  They  even  wreck 
their  cars  doing  it.  At  least  that  was  what 


Sue  Steward,  a  reporter  and  photog¬ 
rapher  in  the  Winchester  Bureau  of  the 
Northern  Virginia  Daily  and  Hank  Ebert, 
photographer  for  the  Winchester  (Va.) 
Evening  Star  proved  in  April.  They  were 
both  on  their  way  to  a  fire  in  Winchester 
when  the  cars  they  were  driving  collided 
at  an  intersection.  During  the  fifteen  min¬ 
utes  the  police  officer  used  as  he  finished 
his  paper  work.  Steward  and  Ebert 
watched  the  smoke  tower  above  the  old 
church  six  blocks  away.  Then  they  com¬ 
pleted  their  assignments. 

*  *  ♦ 

Cliff  Robinson,  retired  columnist  for 
the  Courier-Journal  in  Louisville  who 
was  found  dead  April  7  in  his  room  at  a 
hotel,  once  warned  a  young  reporter’s 
fiancee.  “Never  marry  a  newspaperman. 

It  never  works.  I  tried  (marriage)  twice, 
and  the  newspaper  always  won.’’ 
“Around  Indiana”  was  Robinson’s 
popular  column.  Robinson  never  wanted 
to  retire.  He  once  said  it  “is  a  killing 
thing.  You  work  practically  all  your  life 
to  achieve  it,  and  then  you  don’t  want 
it.”  Robinson  died  of  a  self-inflicted  gun¬ 
shot  wound.  Besides  being  a  columnist, 
he  was  something  of  an  entertainer. 
Many  a  tavern-goer  it  was  said  crossed 
paths  with  Robinson  and  his  ukulele. 
“Frankly,  it’s  rather  difficult  to  say,” 
Robinson  wrote.  “Newspapermen  are  a 
strange  lot.  We  have  researched  the  sub¬ 
ject  back  to  the  very  beginning,  and  you 
know  what?  Every  single  guy  who  got 
into  journalism  finally  died.  Yet,  in  spite 
of  such  discouraging  statistics,  there  are 
those  of  us  who  cling  to  the  hope  some 
miracle  will  eventually  change  all  this.” 

■if.  in  in 

A  wide  section  of  the  country  will  be 
represented  in  the  first  workshop  for 
National  Columnists  June  5,  6  and  7,  at 
the  Hilton,  Virginia  Beach. 

Eligible  to  participate  are  columnists 
and  writers  with  “the  light  touch,”  those 
who  write  humor,  satire,  human  interest 
with  “tongue  in  cheek”  or  otherwise 
and  on  any  variety  of  topics. 

Following  the  pattern  of  other  suc¬ 
cessful  seminars  for  generally  over¬ 
looked  segments  of  journalism  the 
subjects  brought  up  will  be  explored 
in  depth  by  the  participants,  with  a 
minimum  of  speakers.  The  Tidewater 
Chapter  of  SPJ-SDX  plans  to  issue  a 
transcript  of  the  proceedings.  R.K.T. 
(Kit)  Larson,  retired  managing  editor  of 
the  Norfolk  Virginian-Pilot,  again  will 
conduct  the  sessions. 

The  venture  has  the  blessings  of  such 
leaders  in  journalism  as  SPJ-SDX  Presi¬ 
dent  Richard  Leonard,  editor  of  the 
Milwaukee  Journal;  Roy  Fisher  of  the 
Missouri  School  of  Journalism,  APME 
president  John  Leard,  and  president¬ 
elect  Alf  Goodykoontz,  both  of  the 
Richmond  Newspapers,  and  Vermont 
Royster,  retired  editor  of  the  Wall  Street 
Journal. 
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$5,000 

The  George  Jean  Nathan  Award 
for  Dramatic  Criticism. 

Richest  prize 
in  the  American  Theater. 


Entries  are  now  being 
accepted  for  the  1976-1977 
George  Jean  Nathan  Award, 
richest  prize  in  the 
American  Theater. 

As  stipulated  in  Mr.  Nathan's 
will,  the  award  goes  to  the 
American  who  has  written  the  best 
piece  of  dramatic  criticism  during 
the  theatrical  year  (July  1  to 
June  30).  The  Selection  Committee 
comprises  the  heads  of  the  English 
departments  of  Cornell,  Princeton 
and  Yale  (Jniversities. 

Eligible  to  compete  are  authors, 
critics,  or  reviewers  with  (J.S.  citizenship,  whose  work  has  been 
published  in  this  country  in  newspapers,  magazines  and  other 
fjeriodicals,  or  as  individual  publications,  or  broadcast  on  programs 
originating  in  the  U.S. 

The  Selection  Committee  makes  every  effort  to  review  all 
publications  in  which  eligible  work  may  appear.  Any  author  or  publisher 
may  submit  entries  to  be  considered  for  the  award  to  the  appropriate 
members  of  the  Selection  Committee.  September  19,  1977  is  the  latest 
date  that  entries  will  be  considered. 

Manufacturers  Hanover  is  responsible  for  distribution  of 
information  about  the  award,  announcement  of  the  winner  and 
payment  of  the  prize  monies.  It  is  customary  for  Manufacturers  Hanover 
to  serve  as  host  at  an  award  reception  in  December  or  January. 

For  complete  information  and  literature, 
write  to:  George  G.  Farrell 

Manufacturers  Hanover  Trust, 

350  Park  Avenue,  New  York,  N  Y.  10022 
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Swine  flu  news 
coverage  given 
passing  grade 

By  A.  W.  Hastings 

U.S.  newspapers  and  wire  services 
have  received  passing  marks  for  their 
coverage  of  last  year’s  swine  flu  immuni¬ 
zation  program — barely. 

Contrary  to  many  people’s  impres¬ 
sions,  press  coverage  of  the  ill-starred 
public  health  program  was  neither  sen- 
sationalistic  nor  inaccurate,  David  M. 
Rubin  of  New  York  University  told  a 
meeting  of  the  American  College  of 
Physicians  in  Dallas  April  20. 

However,  the  media  coverage  was 
largely  superficial  and  often  manipulated 
by  official  sources.  This  performance 
may  be  no  more  than  can  be  expected  of 
the  press  on  other  major  medical  stories, 
he  said.  His  conclusions  were  based  on 
an  analysis  of  19  major  newspapers,  the 
United  Press  International,  and  the  three 
television  networks  during  the  crucial 
first  week  of  immunizations. 

That  first  week  last  October,  when 
three  deaths  occurred  in  Pittsburgh  fol¬ 
lowing  injection  of  swine  flu  vaccine, 
was  the  period  during  which  the  press 
should  have  been  expected  to  do  its  best 
job  of  reporting  on  the  program. 

Best  newspapers  cited 

The  New  York  Times,  Washington 
Post,  Miami  Herald,  and  Los  Angeles 
Times  on  the  whole  did  an  excellent  job 
of  exploring  the  issues  behind  the 
immunization  program,  according  to  Ru¬ 
bin.  The  New  York  Times,  for  example, 
assigned  its  regular  medical  reporters  to 
the  story  and  devoted  320  column  inches 
to  pieces  on  swine  flu  during  the  key 
week. 

Wire  service  coverage  was  much  more 
superficial,  reporting  primarily  on  state¬ 
ments  from  official  sources  and  on  a 
“body  count’’  of  deaths  associated  with 
the  vaccine.  In  contrast  to  the  top  news¬ 
papers,  the  United  Press  International 
assigned  a  reporter  with  no  special  back¬ 
ground  to  cover  the  story. 

However,  it  was  television  that  did  the 
worst  job  on  this  story.  “If  a  villain 
exists  anywhere  in  this  piece,  it  is  the 
three  television  network  news  shows, 
which  refused  to  break  out  of  their  ordi¬ 
nary  pattern  for  this  story,’’  Rubin  said. 

Other  members  of  a  panel  on  the 
“swine  flu  fiasco’’  blamed  the  overall 
superficiality  of  press  coverage  on  the 
medical  profession  and  the  federal  offi¬ 
cials  running  the  controversial  immuni¬ 
zation  program,  rather  than  on  the  report¬ 
ers  themselves. 

It  is  as  much  medicine’s  job  as  that  of 
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the  press  to  insure  that  there  are  top- 
notch  medical  journalists,  alleged  Peter 
M.  Sandman,  of  the  University  of  Michi¬ 
gan  School  of  Natural  Resources.  He 
called  for  a  network  of  medical  special¬ 
ists  to  serve  as'a  resource  for  the  press 
on  medical  and  scientific  topics. 

During  the  swine  flu  program,  the 
press  got  little  help  from  medicine.  If 
each  county  medical  association  had  sent 
just  one  doctor  to  talk  to  local  reporters 
covering  the  story,  the  newspapers 
would  have  responded  with  longer,  more 
thoughtful  and  informative  pieces,  he 
said. 

Dr.  Robert  H.  Moser,  executive  vice- 
president  of  the  American  College  of 
Physicians,  said  that  the  College  is  now 
encouraging  programs  to  help  the  press 
get  background  on  complex  medical 
problems. 

The  internists’  group  will  help  its 
members  establish  contacts  with  mem¬ 
bers  of  the  press,  working  towards  a 
network  of  experts  such  as  Sandman  ad¬ 
vocates.  This  represents  a  departure 
from  usual  medical  practice,  in  which 
contacts  with  the  press  are  avoided  be¬ 
cause  many  scientists  frown  on  any 
non-professional  communications. 

Rubin  said  that  the  best  press  coverage 
of  the  swine  flu  story  came  from  those 


reporters  who  had  established  good  con¬ 
tacts  within  the  medical  community. 
Those  who  had  their  own  networks  of 
medical  sources  were  better  able  to  pre¬ 
sent  all  sides  of  the  story  when  the  swine 
flu  program  first  came  under  attack. 

The  federal  government  was  called  to 
task  for  its  failure  to  prepare  for  the  in¬ 
evitable  difficulties  that  arose  with  the 
swine  flu  program.  Lawrence  K. 
Altman,  medical  correspondent  for  the 
New  York  Times  and  one  of  those  cited 
for  his  thorough  coverage,  said  that  too 
little  publicity  was  given  to  the  known 
risks  of  the  program  until  it  was  too  late. 

The  deaths  and  other  reactions  to  the 
vaccine  were  inevitable,  yet  their  oc¬ 
currence  helped  undermine  public  sup¬ 
port  for  the  program.  Some  observers 
blamed  this  loss  of  faith  on  the  press;  the 
lesson  of  the  physicians’  panel  appears 
to  be  that  such  an  analysis  is  simplistic. 

Sandman  suggested  that  the  Depart¬ 
ment  of  Health,  Education,  and  Welfare 
could  have  derailed  this  public  reaction 
by  emphasizing  the  severity  of  the  poten¬ 
tial  epidemic  more  strongly  and  by  warn¬ 
ing  the  public  of  the  risks  of  the 
immunizations.  If  most  reporters  had 
been  briefed  on  the  significance  of  the 
deaths  and  other  complications  before 
they  occurred,  they  would  have  been 
better  explained  to  the  public,  he  said. 


ON  GUARD 


PRESS  FREEDOM  DAY — King  Features  prepared  and  distributed  this  cartoon 
for  the  Inter  American  Press  Association  for  publication  by  newspapers  to  call 
attention  to  Freedom  of  the  Press  Day  on  June  7.  King  has  been  sending 
cartoons  in  Spanish,  English  and  Portuguese  for  over  20  years. 
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Rathbone  elected  president  of  NASA 


Ted  Rathbone,  Landon  Associates, 
N.Y.,  has  been  elected  president  of  the 
Newspaper  Advertising  Sales  Associa¬ 
tion. 

Other  newly  elected  officers  of  NASA, 
effective  June  1,  are  as  follows:  Execu¬ 
tive  vicepresident,  Robert  Lambert, 


Sailing  regatta 
sponsored  by 
New  York  Times 

The  New  York  Times  is  sponsoring  an 
overnight  race  for  vessels  sailing  from 
New  York  to  New  London,  Conn.,  July 
7. 

The  New  York  Times  New  York-New 
London  Invitational  Sail  Regatta  will 
begin  at  5  PM  July  7  south  of  the 
Larchmont  breakwater,  in  Long  Island 
Sound,  and  conclude  at  noon  in  New 
London  the  following  day. 

It  is  expected  that  200  vessels  will  par¬ 
ticipate  in  the  regatta,  which  offers 
$.^,000  in  cash  prizes  by  the  Times  in  one 
division  and  trophies  in  another.  The 
paper  also  is  donating  entry  fees  to  the 
South  Street  Seaport,  New  York  City, 


Story  &  Kelly-Smith;  vicepresident, 
Richard  Splittorf,  Sawyer-Ferguson- 
Walker  Co.;  secretary,  Dennis  Grant, 
Chicago  Tribune;  and  treasurer,  William 
O’ Flaherty,  Knight-Ridder  Newspaper 
Sales. 


and  to  the  Mystic  Seaport  in  Connec¬ 
ticut. 

Primarily  for  large  charter  vessels, 
oceanographic,  research  and  promo¬ 
tional  vessels,  and  trsdning  ships,  the  re¬ 
gatta  will  take  place  between  New  York 
City’s  Harbor  Festival  -77,  over  the 
Fourth  of  July  weekend,  and  the  New 
London  Sail  Festival,  July  8-10. 

• 

Color  offered 
by  NYC  weekly 

Beginning  with  its  June  6  issue,  the 
weekly  Village  Voice,  New  York  City, 
will  offer  4-color  availabilities  to  adver¬ 
tisers  for  the  first  time  in  its  22-year  his¬ 
tory.  “Color  quality  will  be  among  the 
finest  available  m  newsprint,’’  says  Jack 
Berkowitz,  vicepresident,  manufacturing 
of  the  Voice.  The  Voice  is  photo  offset. 


R.  S.  Bosworth 


Suburban  publisher 
elect  Bosworth 

R.  S.  Bosworth,  publisher  of  the 
Phoenix-Times  Newspapers,  Bristol, 
R.L,  has  been  elected  president  for 
1977-78  of  Suburban  Newspapers  of 
America. 

Bosworth,  a  member  of  SNA  since  its 
creation  in  1971 ,  is  a  past  president  of  the 
New  England  Press  Association. 

Also  elected  were  George  W.  Hoyt, 
president  and  publisher.  Pioneer  Press, 
Wilmette,  111.,  first  vicepresident;  Philip 
H.  Power,  chairman  of  the  board.  Sub¬ 
urban  Communications  Corp.,  Livonia, 
Mich.,  second  vicepresident;  Thomas  D. 
Jones,  publisher,  Tazewell  Publishing 
Co.,  Morton,  Ill.,  secretary;  Gerald  W. 
Crane,  co-publisher,  Decatur  News  Pub¬ 
lishing  Company,  Decatur,  Ga.,  trea¬ 
surer. 

• 

Ad  women  name 
new  officers 

Rena  Bartos,  senior  vicepresident  and 
director  of  Communications  Develop¬ 
ment  at  J.  Walter  Thompson,  has  been 
named  president  of  Advertising  Women 
of  New  York. 

Tamara  Homer,  president  of  Homer 
Advertising  moved  up  from  second  vice- 
president  to  first  vicepresident.  Joan 
Lipton,  vicepresident-creative  at 
McCann  Erickson  was  named  second 
vicepresident  and  Janet  Woholhorn,  tre¬ 
asurer  of  Sawyer-Ferguson-Walker,  be¬ 
came  treasurer.  She  will  be  assisted  by 
Laurie  Merritt,  account  executive  at 
D’Arcy-McManus  &  Masius. 
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SOONERtm  LATER, 
PBOBABiy  SOONER, 
voiru.  NEED  A  DEdSKm  ON 
CfflHMUNICAriONS  LAML 

BNA’s  new  weekly  MEDIA  LAW  REPORTER  gives  you  instant  access  to  the 
full  text  of  current  federal  and  state  court  decisions  that  affect . . . 

•  newspapers  •  magazines  •  television  •  radio 
The  decisions  cover  prior  restraint;  newsgathering;  fair  trial,  free  press; 
obscenity;  libel;  and  other  vital  issues  affecting  media.  Selected  agency 
rulings  are  included. 

The  information  is  carefully  headnoted  and  indexed  for  fast,  easy 
reference— prepared  by  the  lawyer-editors  of  Washington’s  largest  private 
employer  of  information  specialists.  Order  now  at  charter  rate. 

SPECIAL  13-WEEK  CHARTER  SUBSCRIPTION  RATE... 
MAIL  COUPON  m - — — — — 

THE  BUREAU  OF  NATIONAL  AFFAIRS.  INC. 

Dept.  MED-508  EP 

1231  25th  St.,  N.W.,  Washington,  D.C.  20037 


□  Enroll  me  as  a  charter  subscriber  at  your  special 

13  week  rate  of  $63.25. 1  understand  that  my 
subscription  includes  any  bound  volumes  of  current 
decisions  issued  during  its  term  and  a  ''lie-flat'*  binder 
to  house  weekly  issues  of  the  Reporter. 

□  Please  enter  a  one- 
year  subscription  at 
the  rate  of  $245.00 
p)er  annum. 
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Wre  convinced 
that  NAPP  is  more  than  an 


interim  step 

to  improved 

!• _ _ _ _ ^ 


The  Akron  Beacon  Journal  ^ 

made  an  easy  conversion  to 

direct  printing.  NAPP  made  it  a  ^ 

simple  process  with  many  built- 

in  advantages. 

Don  Baker,  Beacon  Journal’s  i  * 

Production  Manager,  explains:  »  I  ^  % 

“We  have  obtained  more  ^  f\^W 

consistent  printing  plates  with  ^ 

our  NAPP  operation  than  we  ^  ^ 

.  .  /,  Production  Manager,  Don  Baker,  explains  how 

were  experiencing  from  the  NAPP  met  ail  his  objectives. 

Stereo  plate.  The  simplified  plate  operation  has  given  us  greater  personnel 
flexibility  as  well  as  improved  printing  quality  . . .  and  resulted  in  overall 
operating  expense  savings.” 

The  NAPP  direct  system  has  many  additional  advantages.  Like  using  water  to 

It’s ^more  than  a  step  in  printing.  It’s  a  step 
have  switched  to  NAPP.  Find  out  how 

Jack  Chappell,  Engraving  Room  Foreman,  ,  -  i  i  o  t  • . 

demonstrates  the  system.  you  can  get  the  same  kind  of  quality. 

Write  or  call  NAPP  Systems  (USA)  Inc.,  360  South  Pacific  Street,  San  Marcos, 
California  92069,  (800)  854-2860.  In  California,  Bm  ■  m\  mn 
call  collect  (714)  144-mi.  ImliLmI  I  . 

See  us  at  Booth  2202,  Anaheim  Convention  Center,  June  II-I5. 


Ad  scene 


By  Dan  Lionel 


What  advertisers  don't  know  about  coupons 


One  thing  became  crystal  clear  to 
many  of  the  nation’s  top  sales  promotion 
executives  who  spent  two  days  last  week 
at  the  Association  of  National  Adver¬ 
tiser’s  Couponing  and  Promotion 
Testing/Evaluation  Workshops  in  the 
Waldorf  Astoria.  That  is  that  few  if  any 
so-called  trade  promotions,  whether 
coupons,  dealer  incentives,  store  dis¬ 
plays  etc.,  were  subject  to  scientific 
evaluation  and  those  that  were  usually 
failed  to  convince  management  that 
changes  were  called  for  because  of  obvi¬ 
ous  failure. 

Another  interesting  point  that  did  not 
rouse  too  much  enthusiasm  on  the  part  of 
the  advertising  agency  and  media  people 
present  was  the  tendency  for  the  sales 
promotion  department  which  has  the  re¬ 
sponsibility  for  evaluating  the  effective¬ 
ness  of  a  program  to  communicate  with 
the  advertising  department  in  many 
cases. 

As  a  representative  of  the  Beecham 
Company  told  E&P  “The  advertising 
department  has  far  more  sophistication 
in  research  than  we  have.  They  don’t 
need  our  input.’’ 

TV  DATA  ‘ 

MEANS 

TV 

LISTINGS 

ROLLING  LOGS  OR  GRIDS 

"“aI^WIDTH,  ANY  FONT, 

ANY  POINT  SIZE 

BY  DATANEWS,  DATAFEATURE, 
DataSpeed 

TV  DATA  also  includes  TV 
news,  features,  profiles,  puzzles, 
and  quizzes  —  or  complete  TV 
booklets  with  your  logo. 

TV  DATA 

(518)  792-9914 

UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York.  N.Y.  1 001  7 
(212)557-2333 


“While  coupons,’’  Fitzhugh  Coor, 
president  of  Burgoyne,  Inc.  said  “are  the 
king  of  trade  promotions  because  con¬ 
sumers  want  them,  more  accurate  evalu¬ 
ation  is  necessary.’’  While  both  media 
buyers  and  media  salesmen  view 
coupons  as  an  infallible  key  to  the 
effectiveness  of  a  given  advertisement. 
Jack  Honomichl,  executive  vice- 
president,  Marketing  Information  Cent¬ 
er,  Donnelly  Marketing,  indicated  that 
factors  available  to  the  sales  promotion 
people  such  as  concurrent  competitive 
deals,  could  affect  redemptions. 

Honomichl  said  “management  really 
doesn’t  know  what’s  going  on  with  their 
trade  promotions.’’  In  many  cases  he 
noted  that  management  had  given  up  try¬ 
ing  to  evaluate  their  trade  promotions 
because  of  the  many  variables.  “How¬ 
ever,”  he  said,  “coupon  evaluation  via 
scientific  projections  of  sample  pickups 
is  not  a  dream.  It’s  here  now!” 

He  urged  his  listeners  to  pick  up  the 
coupons  from  the  cash  registers  every 
week.  “Don’t  wait  6  or  7  months  as  is 
generally  done  now.  A  recent  study  in 
which  he  was  engaged  revealed  that  a  60 
million  newspaper  coupon  blitz  quickly 
showed  a  45%  increase  in  purchases  over 
the  previous  period  with  55%  of  the 
buyers  representing  new  customers.  It 
also  showed  that  previous  users  re¬ 
deemed  6  times  as  many  coupons  as  non 
users. 

Other  data  Honomichl  indicated  could 
be  drawn  from  a  follow  up  on  coupon 
redemption  which  could  be  of  vital  im¬ 
portance  to  the  sales  promotion  depart¬ 
ment,  (and  to  the  advertising  department 
which  he  did  not  mention)  includes 
answers  to  such  questions  as:  Did  we  get 
to  heavy  users?  Did  we  get  to  non  users? 
Did  we  attract  people  who  were  accus¬ 
tomed  to  purchasing  a  lower  priced 
product? 
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Fitzhugh  Coor  urged  point  of  sales 
interviews  with  coupon  redeemers  as  an 
effective  research  device  which  a 
number  of  media  reps  present  thought 
they  could  undertake  themselves  on  be¬ 
half  of  advertisers.  Coor  said  interviews 
and  observations  at  peak  marketing 
periods  in  supermarkets  which  occurred 
from  Thursdays  through  Saturdays  could 
provide  data  on  demographics,  size  of 
family,  who  makes  the  purchases,  etc. 
“Real  world  buying  information,”  he 
called  it. 

Outlining  changing  patterns  of  con¬ 
sumer  attitudes,  he  said  a  recent  survey 
by  his  company  in  which  the  consumer 
was  asked  “Why  do  you  shop  this  par¬ 
ticular  supermarket?”  indicated  that 
‘lower  prices’  formerly  in  first  place,  had 
given  way  to  ‘cleanliness/attractiveness 
and  convenience.’ 

The  study  also  revealed  greater  em¬ 
phasis  by  consumers  on  purchasing 
items  related  to  safety.  There’s  a  grow¬ 
ing  demand  for  better  locks,  smoke 
warning  devices  and  even  built-in  safety 
factors  in  TV  sets. 

“Will  coupons,’’  which  he  charac¬ 
terized  as  constituting  a  virtual  glut  on 
the  market,  “follow  the  fate  of  trading 
stamps  which  have  dwindled  to  less  than 
10%  of  supermarkets?”  he  asked. 

If  that  happens  there  is  apparently  no 
intimation  of  it  on  the  horizon.  Accord¬ 
ing  to  Richard  H.  Aycrigg,  director  of 
marketing  research  for  the  Neilsen  Clear¬ 
ing  House  45.8  billion  coupons  were  dis¬ 
tributed  last  year,  10  billion  more  than 
the  previous  year.  Consumer  usage  of 
the  coupons  has  risen  from  58%  of  the 
households  in  1958  to  77%  in  1977  thus 
far.  The  average  face  value  of  each 
coupon  has  risen  39%  to  14.20. 

Misredemptions  continue  to  plague  the 
couponers  with  Neilson  estimating  that 
from  10%  to  20%  of  coupons  are  fraudu¬ 
lently  presented  for  payment  to  the 
manufacturers  or  their  fulfillment  agen¬ 
cies. 

The  two  days  session  attracted  many 
of  the  nation’s  bluest  chip  companies 
ranging  from  Abbott  Laboratories  to 
Westinghouse  Electric.  As  William 
Lembeck,  director  of  promotion  ser¬ 
vices,  The  Gillette  Company,  a  session 
moderator,  put  it,  “There  is  a  lack  of 
understanding  of  the  dynamics  of  promo¬ 
tion  despite  the  fact  that  there  is  a  larger 
expenditure  in  this  area  by  many  com¬ 
panies  than  for  advertising.  What  are  we 
getting  out  of  millions  spent  in  trade 
deals?  What  is  the  value  of  these 
coupons?  These  are  not  dumb 
questions!” 

• 

Former  E&P  employe 
dies  in  Arizona 

Arline  Demar,  77,  retired  treasurer  of 
Editor  &  Publisher,  died  May  21  in 
Phoenix,  Arizona,  where  she  has  resided 
since  her  retirement  in  1%6. 
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Since  last  year, 
your  newspaper's 
prepress  automation 
needs  have 
changed. 

So  have  Harris’ 
responses. 


rnnti.d  'in  H.mis  \1  1  III 


Twelve  months  ago,  the  newspaper  industry  was 
at  a  different  point  in  pre-press  automation  than  it 
is  today.  The  terminals  were  there.  The  processors 
were  there.  The  OCR,  printer  and  typesetter  link¬ 
age  to  copy  processing  equipment  was  there. 

What  was  lacking  were  the  subtleties — the 
quality  of  the  software  used  to  nm  the  system,  the 
ultra-smooth  transfer  of  copy  from  screens  to  data 
bases,  the  marriage  of  news,  wire  and  classified 
copy  flow  in  unlisted  volume  on  a  single  system, 
the  introduction  of  display  copy  automation,  and 
the  introduction  of  true  productivity  features  such 
as  dual-colunm  displays,  powerful  on-screen  edit¬ 


ing,  multi-editian  sorting,  and  100-pica  output 
from  CRT  typesetters  driven  by  the  copy  process¬ 
ing  controller. 

Such  subtleties  are  rarely  noticed  at  the  start  of 
copy  processing  automation.  But  they  become  very 
important  to  terminal  users  very  quickly,  once  the 
easy  part — initial  imderstandirig  —  takes  place. 
Experienced  manufacturers,  like  Harris,  and 
knowledgeable  users,  like  Harris  customers,  know 
what  it  t^es  to  implement  one  of  these  sureties 
— just  as  they  know  the  value  of  having  them  work 
smoothly.  For  every  powerful  little  feature  deUv- 
ered  at  the  touch  of  a  keyboard,  many  hundreds  of 


Bisser.  Smaller.  FMer. 
Better.  Less  Costli^ 

The  New  Harris  Newspaper 
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nemolc  News  Bureaus 

The  low-cost  Harris  1220  lets  bureaus  input  dau  via 
Teletype,  dial-iq),  or  leased  lines. 


Scries  2500 
Copy  Processing 
MNimmcn 

Now  select  from  five:  2520, 2550, 
2540, 2542  and  2560. 


IP 
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EdMoliai  staff 

Powerful  1700  Series  editing  terminals  speed  selection, 
marking  editing,  fitting  and  setting. 


Bala  Bases 

Now,  they  are  expandable 
up  to  hundreds  of  miUions 
of  characters  on-line,  and 
fully  duplicated  for  total 
security. 


systems  design,  software  development,  and  testing 
hours  are  required. 

That's  what  Harris  has  been  doing  since  last 
June.  Investing  the  hours,  developing  the  sub¬ 
tleties,  and  bringing  them  into  operating  reahty  at 
user  site  after  user  site. 

Hie  sum  of  that  investment  has  been  our  most 
successful  business  year  in  the  history  of  Harris 
copy  processing  system  development.  And  an  en¬ 
tire  new  range  of  products  that  investment  made 
possible.  Two  new  copy  processing  controllers;  the 
Harris  2540  and  2542 — unequall^  in  power,  ca¬ 
pacity  and  flexibihty.  Four  new  copy  processing 


terminals:  the  Harris  1210,  1220, 1720  and  1740 — 
unmatched  in  reporting,  eating,  classified  and 
wire  copy  handliiig  performance.  Two  new  CRT 
photocomposition  systems:  the  100-pica  Foto- 
tronic  7600  and  7650.  New  large-capacity  dual  data 
bases.  And  two  new  Harris  2200  Series  video  layout 
systems:  the  Harris  2230  and  2250. 

Our  most  ambitious  new  product  year  ever.  We 
learned  to  build  them  better  from  you.  We  learned 
to  build  them  better  for  you. 


Copy  Processhg  Systeim 


Line  printer  keeps 
printed  files,  forecasts, 
statistics,  accounting 
data,  edition  compilations. 


Telq;>hone 


fiolotfoiilc  CRT 
Typcscttefs 

Now  there  are  four  — 

7400,  7450, 7600,  and  7650  — 
to  output  finished  composition 
at  100  picas  and  up  to  1000 1pm. 


ClassMcd  Department 

Adtakers  use  a  big-screen  1700  terminal  to  write  ads,  check 
credit,  and  enter  accounting/lxlling  data. 


Printing  plate 
made  fr^  native 


Film  native  made 
from  pasteup 


All  stories  and  ads  Full  newspaper  page 

aretypeseton  pastedupfr^ 

photosensitive  paper  typeset  stories 
and  ads 


Choose  from  three  — 

the  low-cost  2230,  or  powerful  2240 

and  2250  models. 


Busincts  Department 

Data  from  classified,  display  and  editorial  functions  supports 
business  data  processing  functions. 


Dbplay  Ad  Department 


Raw  copy  is  transferred  to  two  ad  layout  terminals  for  area 
composition  ri^t  on  the  screen. 


Harris. 

The  standard  of 
excellence  now 
every  newspaper 
can  afford. 

Harris  2500  Copy  Processing  Systems 

Hiirris  now  offers  the  broadest  eopy  proeessing  line  in  the  newspaper 
industiy’.  Within  Series  2500  are  the  low-eost  Harris  2520,  the  eom- 
mon  arid  distributed  data  base  models  2540  and  2542,  the  mid- range 
2550,  the  large-daily  2560,  and  —  for  custom  requirements  —  the 
2570.  Add  to  them  the  famed  super-economical  CompuStor  and 
MicroStor  systems,  and  Hams  has  the  capabihties  to  match  any  need. 
Fototronic  CRT  Photocomposition  Systems 
Now  there  are  four.  The  68-pica  wide  Fototronic  7400  on-line  system 
and  Its  stand-alone  counterpart,  the  ^450,  are  now  joined  by  the  braiid 
new  Fototronic  7600  and  7650  —  both  100-pica  systems  with  mag¬ 
netic  tape  mput  and  numerous  paper  and  feed  options.  The  broadest 
Ime  in  the  industiy’. 

Series  1700  Advanced  Editing  Terminals 

We've  just  added  a  second  model  —  the  low-cost  1 720  —  to  the 
standard-setting  Harris  1^40  editmg  temiinal.  Both  large-screen  ter¬ 
minals  with  over  50  convenience  and  editmg  features,  the  difference 
lies  in  price  aiid  editing  extras.  The  low-cost  H20  can  populate  imy 
news,  wire  or  classified  department;  the  advanced  1^40  has  features 
ideal  for  editors  imd  department  heads. 

Series  1200  Reporter  Terminals 

From  our  Computv'pe  subsidiary  eomes  the  Hams  1210  reporter 
temimal,  an  under-S5,000  imit  intended  to  replaee  typewriters  in  any 
newsroom,  and  the  Hams  1220,  a  remote  news  bureau  version  that  is 
linked  directly  to  the  Hams  copy  processing  controller  over  a  vanery 
of  telephone  line  links. 

Series  2200  Video  Layout  Systems 

Now  there  are  three.  The  newest  mcxlel,  the  low-cost  Hams  22.^0, 
allows  display  advertismg  departments  to  automate  area  composi¬ 
tion  tasks  for  up  to  40  per  cent  less  than  previously  possible.  An  ideal 
add-on  system  to  the  huirdreds  of  other  Senes  2200  ad  layout  systems 
currently  in  use.  The  larger-capacity  2240  and  2250  systems  are  for 
newspapers  with  heavy  display  ad  volumes. 

HNS  Software  Systems 

Software  is  the  ultimate  intelligence  within  a  copy  processor  —  the 
instmctions  that  control  temiinals,  manage  files,  integrate  multiple 
data  flow  streams,  and  pemnt  broad-scale  automation  of  the 
maximum  number  of  pre-press  functions.  FiNS  1  and  HNS  2  are  the 
most  powerful  newspaper  software  systems  in  existence  today. 

Harris  Composition  Systems:  designing,  manufacturmg,  marketing 
and  supportmg  the  prcxiucts  and  skills  that  make  newspapers  more 
effective  in  processmg  infomiation  for  publication  every  day. 


Harris  Corporation,  Composition  Systems  Division,  505  Rodes  Boulevard,  Melbourne,  Florida  32935,  305/259-2900 
European  Headquarters:  145  Famham  Road,  Slough,  Berks,  England  Telephone:  Slough  34666 


A.  H.  Belo  publishes  newspaper-magazine 


Distributors 
to  be  paid  a 
monthly  salary 

Houston  (Tex.)  Chronicle  has  an¬ 
nounced  plans  to  convert  to  a  new  circu¬ 
lation  system  called  “Contract  Delivery 
Plan.” 

The  plan,  according  to  vicepresident 
of  sales  and  marketing  J.  A.  Johnston, 
will  replace  all  existing  contracts  be¬ 
tween  the  Chronicle  and  its  distributors. 

The  plan,  designed  to  improve  service 
to  subscribers,  will  offer  every  dis¬ 
tributor  the  opportunity  of  signing  a  new 
contract. 

Under  the  contract  delivery  plan,  dis¬ 
tributors  will  be  responsible  for  assem¬ 
bling  and  delivering  the  newspaper,  col¬ 
lecting  in  individual  districts  and  re¬ 
sponding  promptly  to  service  complaints 
called  in  by  Chronicle  subscribers. 

The  Chronicle  will  pay  each  dis¬ 
tributor  a  fixed  amount  per  month,  plus  a 
predetermined  amount  for  each  daily  and 
Sunday  paper  delivered.  Distributors 
will  also  be  paid  a  commission  on  all 
collections  made  within  their  district  and 
a  fee  for  delivering  sample  copies  of  the 
paper. 

Conversion  to  the  new  system  has  al¬ 
ready  begun.  Full  implementation  is  ex¬ 
pected  by  July  1. 

• 

Fry  to  take  charge 
of  circulation-sales 

Charles  E.  Fry,  vicepresident/ 
circulation  for  Westchester-Rockland 
Newspapers,  Inc.,  has  been  appointed 
circulation  manager-sales  for  the 
Philadelphia  Evening  and  Sunday  Bulle¬ 
tin. 

In  announcing  the  appointment, 
Richard  W.  Carpenter,  Bulletin  vicepres¬ 
ident  and  general  manager,  said  Fry  will 
assume  responsibility  for  all  circulation 
sales-related  functions,  including  direct 
supervision  of  the  zone  circulation  man¬ 
agers  and  their  staffs,  plus  the  supervi¬ 
sion  of  circulation  sales  promotion  ac¬ 
tivities  including  all  forms  of  sales  solici¬ 
tations. 

Carpenter  also  announced  the  ap¬ 
pointment  of  William  Hollis,  Bulletin 
City  Circulation  Manager,  to  the  posi¬ 
tion  of  circulation  manager-operations. 
Hollis  will  be  responsible  for  the  over¬ 
all  management  of  the  mailroom,  trans¬ 
portation  department  and  garage  and  the 
supervision  of  mailroom,  chauffeurs  and 
mechanics  superintendents. 

Both  Fry  and  Hollis  will  report  to 
Jack  Betson,  Bulletin  circulation  direc¬ 
tor. 

EDITOR  &  PUBLISHER  for  June  4.  1977 


A  newspaper-magazine  aimed  at  an 
affluent  audience  in  selected  areas  of 
Dallas  and  in  fashionable  nearby  suburbs 
began  publication  June  2. 

Publisher  Robert  P.  Alberts,  who  is 
also  chairman  of  the  board  of  the 
News-Texan,  Inc.,  said  the  new  publica¬ 
tion,  ULTRA,  will  feature  a  bright  and 
breezy  approach  to  people,  travel,  fash¬ 
ion,  the  arts,  and  cuisine.  Alberts  noted 
the  150,000-copy  distribution  will  be  on 
an  insert  basis  into  seven  News-Texan 
suburban  newspapers  and  selectively  in 
the  Dallas  Morning  News. 

ultra’s  second  edition  will  appear 


June  23,  and  publication  will  be  on  a 
bi-weekly  basis  thereafter. 

Extensive  use  of  full  color  and  drama¬ 
tic  graphic  design  will  be  the  hallmark  of 
ULTRA,  Alberts  added.  Editor  of  the 
new  publication  is  Wanda  McDaniel; 
creative  director  is  Jerry  Price;  market¬ 
ing  and  sales  director,  Chris  Keller;  and 
photographic  editor  is  Bob  Jackson. 

Dick  Griffith  and  T.  J.  Miller,  advertis¬ 
ing  representatives  in  the  magazine  pub¬ 
lication  field,  are  representing  ULTRA. 
ULTRA  is  a  publication  of  the  News- 
Texan,  Inc,,  a  subsidiary  of  the  A.  H. 
Belo  Corporation,  Dallas. 


Freedom  Newspapers,  Inc. 

of  Santa  Ana,  California 
has  acquired  the 

Hornell  Evening  Tribune 

and  the 

Wellsville  Daily  Reporter 

and  affiliated  publications 
all  of  the  State  of  New  York 

Other  Recent  Daily  T ransactions. . . . 

Orange  Park  (Florida)  Today 

to 

Thomson  Newspapers,  Inc. 

and 

Niles  (Ohio)  Suburban  Newspapers 

to 

Ingersoll  Newspapers,  Inc. 

J.  N.  WELLS  &  COMPANY 

Brokers  and  Consultants  to  Publishers,  Broadcasters 
and  Financial  Institutions 

P.O.  Box  2040  Oak  Park.  Illinois  00301 

(312)  380-0133 
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LITHOMATIC  II 


70.000  pph.  Double  width,  semi-cylindrical, 
bearer-to-bearer  web  offset.  The  big  press 
for  the  big  paper.  Web  width  range  from  55 
to  62  inches.  Four  cutoff  sizes.  Unmatched 
color  flexibility  with  color  cylinders  or  color 


45.000  pph.  Single  width,  semi-cylindrical. 
blanket-to-blanket  web  offset.  The  most 
versatile  press  in  its  class.  Full  color  ca¬ 
pability  with  our  unique  three-color  unit. 
Fast  makeready.  great  reproduction  quality 
Capacity  from  four  broadsheet  pages  to  64 
broadsheet  pages. 


LITHOFLEX 


55.000  pph.  Double  width,  semi-cylindrical 
web  offset  ideal  for  the  mid-size  news¬ 
paper.  Exceptional  color  flexibility  with 
exclusive  color  cylinders  mounted  above 
basic  units.  Equipped  with  rollstands  or 
substructure-mounted  RTFs  &  conventional 
ink  fountains. 


Considering  offset? 

Do  yourself  a  favor. 

Take  a  close  look  at  the  Wood-Hoe  press  that’s 
the  right  size  for  you. 

Compare  it  to  competitive  presses,  end  to  end, 
feature  for  feature. 

And  discover  excellence. 

Few  things  in  life  offer  the  quality,  durability  and 
productivity  engineered  into  a  Wood-Hoe  press. 

Not  surprising  when  you  consider  nearly  two 
centuries  of  experience.  And  the  fact  that  presses 
and  peripheral  equipment  are  our  only  business, 
not  a  sideline  nor  an  afterthought. 


Look  at  it  this  way. 

You  live  with  a  press  for  a  lot  of  years. 

Make  sure  you’ll  maintain  your  competitive  edge. 
Wood-Hoe  offset  presses. 

Once  you’ve  compared,  we  rest  our  case. 

EXTRA 

Investigate  our  newest  development  for  Lithomatic  II 
and  Uthoflex  presses,  exclusive  Jet  Air  Water 
Motion  on  the  aisle  for  easy  access.  Cuts  waste. 
Increases  productivity. 

Performance  proved  on  the  Uthoflex  at  the 
Galesburg,  Illinois,  Register-Mail. 

Detailed  brochures  available  on  all  presses. 


WOOD-HOE 

Division  of  Wood  Industries,  Inc. 
333  Cedar  Avenue 
Middlesex,  N.J.  08846 
(201)469-6600 


Industries, 


See  Us  at  ANPA  Anaheim — Booth  #672 


Privacy  rights 

{Continued  from  page  13) 


noted. 

“We  insist  that  the  government  must 
be  publicly  accountable  for  its  acts. 

.  .  .  ”  he  declared.  “There  are,  of 
course,  many  nations  in  the  world  where 
people  are  arrested  and  no  one  can  find 
out  who  is  arrested  or  why.  .  .  .  That  is 
called  a  secret  police  state  and  that  in 
effect  is  the  type  of  system  we  are  mov¬ 
ing  toward  with  the  American  Civil 
Liberties  Union  movement  to  seal  arrest 
records.” 

Privacy  is  also  being  used  as  the  basis 
of  judicial  gag  orders,  Landau  stated,  cit¬ 
ing  as  examples  orders  issued  recently 
by  the  Oklahoma  Supreme  Court  and 
Virginia  Supreme  Court.  The  former 
prevented  publication  of  the  name  of  a 
juvenile  accused  of  murder  who  ap¬ 
peared  in  a  public  court  proceeding,  and 
the  latter  ruled  that  a  newspaper  can  be 
convicted  for  publishing  the  fact  that  a 
state  ethics  committee  is  investigating  a 
judge. 

“In  these  cases,  what  judges  are  say¬ 
ing  is  that  the  information  about  the  case 
should  be  kept  private — should  only  be 
known  by  the  defendant,  the  court  and 
the  prosecutor  and  should  not  be  known 
by  the  general  public,”  Landau  argued. 

He  rejected  such  actions,  stating  it  is 
“just  inconceivable  to  reporters  and 
editors  that  the  First  Amendment  does 
not  guarantee  to  us — and  to  the  reading 
and  viewing  public — the  absolute  right  to 
find  out  anything  and  everything  of  in¬ 
terest  when  the  state  decides  to  pursue  a 
formal  criminal  prosecution.” 

Finally,  Landau  came  down  hard  on 
privacy  claims  by  the  executive  branch 
of  government.  As  an  example  he  noted 
a  provision  of  the  Tax  Reform  Act  of 
1976  which  makes  it  a  crime  punishable 
by  five  years  in  jciil  “for  a  news  reporter 
to  publish  any  information  he  obtains 
about  an  individual's  tax  returns  without 
authorization  from  the  IRS.” 

And  a  new  federal  Privacy  Act  forbid- 
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ding  government  release  of  any  “per¬ 
sonal”  information  on  government  grant¬ 
ees  “is  murdering  the  Freedom  of 
Information  Act,”  he  stated. 

“I  have  to  be  frank  to  admit  that  the 
forces  for  secrecy  are  now  winning  and 
that  the  average  citizen  does  not  realize 
that,  in  gaining  his  so-called  privacy,  he 
is  fast  losing  his  rights  to  know  how  he  is 
being  governed,”  Landau  concluded. 

“If  we  reporters  are  going  to  be  true  to 
our  profession  we  are  going  to  continue 
fighting  tooth  and  nail  to  keep  the 
government  open  even  if  it  is,  for  at  least 
the  moment,  politically  unpopular.” 

Protect  reputation 

Goldberg  came  out  in  support  of  post¬ 
conviction  new^  reporting  of  a  trial  as  a 
protection  of  the  individual’s  reputation. 

“The  delay  does  not  keep  anything 
from  the  public,  it  simply  holds  it  back 
from  the  public  so  that  other  safeguards 
of  the  Constitution  and  our  laws  can  be 
provided  to  persons  accused  of  crimes,” 
he  said. 

However,  “nothing  which  has  been 
concluded  should  be  kept  from  the  pub¬ 
lic,  but  only  when  it  is  concluded.” 

He  said  he  also  favored  court-ordered 
regulations  and  injunctions  to  prevent 
pre-trial  publicity  and  improper  trial  re¬ 
porting. 

“I  believe  that  the  day  is  coming  when 
the  news  media  will  not  be  able  to  hide 
behind  the  fact  that  something  is  printed 
in  a  public  place  or  semi-public  place, 
such  as  the  police  blotter. ...  to  publish 
information  which  can  be  irreparably 
damaging  to  an  individual’s  reputation  or 
livelihood,”  Goldberg  predicted. 

He  added  that  it  will  be  more  difficult 
for  media  to  maintain  secrecy  of  their 
sources  “if  the  nature  of  the  material 
obtained  from  those  alleged  sources  be¬ 
comes  less  accurate  by  later  determina¬ 
tion.” 

Speaking  favorably  of  bench-bar-press 
agreements  as  the  best  way  of  controlling 
prejudicial  publicity,  Dowling  said  “the 
overwhelming  majority  of  the  media  is 
responsible  and  does  not  want  to  be 
guilty  of  jeopardizing  a  man’s  right  to  a 
free  trial.  The  solution  by  voluntary 
cooperation  lies  not  so  much  in  the 
agreements  themselves  but  in  the  at¬ 
titudes  they  represent.” 

Howard  group  to  buy 
Buffalo,  N.Y.  station 

Robert  S.  Howard,  owner  of  Howard 
Publications,  a  newspaper  group  based 
in  Oceanside,  Calif.,  has  agreed  in  prin¬ 
ciple  to  purchase  WBEN-tv  station  in 
Buffalo,  N.Y.,  for  $25.5  million.  The  sta¬ 
tion  was  owned  and  operated  by  the  Buf¬ 
falo  Evening  News,  which  was  recently 
sold  to  Blue  Chip  Stamps  Inc.,  Los 
Angeles. 


Federal  judge  rules 
against  Greenspun 

A  Federal  District  Court  judge  has 
rejected  damage  claims  made  by  Hank 
Greenspun,  publisher  of  theLa.^  Vegas 
(Nev.)  Sun,  against  the  business  inter¬ 
ests  of  the  late  Howard  Hughes. 

Greenspun,  the  recipient  of  a  $4  mil¬ 
lion  loan  from  Hughes  (on  which  he  has 
never  made  any  payments)  with  the 
stock  of  the  Sun  as  collateral,  had 
charged  the  late  industrialist  with  con¬ 
spiring  to  shut  off  advertising  in  the  Sun. 

In  a  ruling  handed  down  May  20  in 
San  Francisco,  Federal  District  Judge 
Samuel  Conti  held  that  Greenspun’s 
antitrust  claims  were  without  merit  and 
that  the  Hughes  interests  were  within 
their  rights  when  they  stopped  adver¬ 
tising. 

In  his  findings  of  fact.  Judge  Conti 
noted  the  relationship  of  Greenspun  to 
Robert  A.  Maheu,  Hughes’  major  assist¬ 
ant  when  he  was  living  in  Las  Vegas. 

“During  1967  through  1969  Mr. 
Maheu  arranged  for  payments  on  ex¬ 
tremely  favorable  terms  from  Summa  to 
Mr.  Greenspun  and  the  Sun  totaling 
$11,373,064.45,”  the  judge  wrote. 

“In  December  1970,  Hughes  and 
Maheu  had  a  falling  out,  and  Maheu  was 
fired.  Immediately  the  Sun  reversed  its 
laudatory  editorial  policy  and  began  at¬ 
tacking  Hughes  and  his  businesses,”  he 
added. 

Greenspun,  who  also  has  a  $142  mil¬ 
lion  claim  still  pending  in  the  Nevada 
State  Court  charging  the  Hughes  com¬ 
panies  with  “slandering  title”  to  some  of 
his  vacant  land,  said  he  would  appeal 
Conti’s  decision  “immediately.” 

• 

Legal  ad  rate  law 
changed  in  S.C. 

South  Carolina  newspapers  now  have 
a  new  legal  ad  rate  after  a  two-year 
struggle  to  get  the  old  law  revised. 

The  General  Assembly  enacted  a  bill 
which  provides  that  the  rates  shall  be  the 
“local  retail  display  rate.”  Previously 
the  rate  was  $1  an  inch  for  first  insertion 
and  500  for  each  subsequent  insertion. 

In  order  to  get  the  bill  passed,  the 
South  Carolina  Press  Association  had  to 
accept  three  amendments. 

One  retained  the  old  rate  for  indigents. 
Another  provided  that  no  charge  could 
be  made  for  affadavits  required  for  the 
notices.  The  third  amendment  requires 
that  charges  for  political  advertising  shall 
be  at  the  local  prevailing  rate  for  a  com¬ 
mercial  advertisement. 

The  South  Carolina  Senate  rejected  a 
proposed  amendment  by  an  irate  Senator 
who  wanted  to  require  newspapers  to 
publish  under  their  mastheads  the  state¬ 
ment; 

“Warning:  This  newspaper  is  printed 
for  profit.” 
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N ewspeople  in  the  news 


REGIONALS  AD  MAN¬ 
AGER — Roy  O.  Sheppard, 
Orlando  (Fla.)  Sentinel 
Star  retail  advertising 
manager,  has  been  pro¬ 
moted  to  advertising  man¬ 
ager  for  all  little  sentinels, 
the  regional  tabloids  dis¬ 
tributed  in  five  counties. 
The  position  has  been  cre¬ 
ated  in  response  to  rapid 
growth  of  the  little 
sentinels.  Sheppard's  re¬ 
sponsibilities  include  su¬ 
pervision  of  the  sales  staff 
and  coordination  for  sales 
efforts.  He  has  been  with 
the  Orlando  newspaper 
company  since  1964. 


TO  NEW  POST— Richard 
C.  Ockerbloom  has  been 
appointed  to  the  new  posi¬ 
tion  of  vicepresident  of 
marketing  and  sales  of  the 
Boston  Globe.  He  has 
been  advertising  director 
and  will  continue  to  direct 
advertising  operations 
and  also  be  in  charge 
of  the  newspaper's  reven¬ 
ue  producing  departments 
and  have  additional  re¬ 
sponsibilities  in  circula¬ 
tion,  promotion  and  re¬ 
search.  Ockerbloom  has 
been  with  the  Globe  since 
1948  in  advertising  posts. 


HONORED  IN  WISCON¬ 
SIN — George  S.  Bachay, 
outdoor  columnist  and 
artist  for  the  Janesville 
(Wise.)  Gazette,  has  been 
awarded  the  1977  Con¬ 
servation  Communicator 
Award  of  the  Wisconsin 
Wildlife  Federation.  Long 
recognized  as  one  of  the 
state's  top  conservotion 
journalists,  Bachay  was  a 
game  and  fisheries  war¬ 
den  in  Minnesota  and 
Wisconsin  and  a  district 
game  manager  for  Wis¬ 
consin  before  joining  the 
Gazette  for  which  he  has 
written  the  "Outdoor  Life  in 
the  Land  of  Black  Hawk" 
column  since  1953. 


Raymond  T.  Freddy,  formerly  business 
manager  of  Dayton  Newspapers,  Inc.,  in 
Dayton,  Ohio — named  assistant  pub¬ 
lisher  of  the  Waco  (Texas)  Tribune- 
Herald,  a  unit  of  Cox  Enterprises,  Inc. 

9|e  :|c  :|c 

Dwight  L.  Thomas,  classified  advertis¬ 
ing  manager,  Waco  (Texas)  Tribune- 
Herald — elected  president  the  Southern 
Classified  Advertising  Managers  Associ¬ 
ation. 


Coming  Soon... 
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Promotions  and  appointments  at  the 
Columbus  (Ohio)  Citizen-Journal  in¬ 
clude: 

Richard  Garrett — to  director  of 
photography,  a  new  position  in  which  he 
will  advise  all  departments  on  the  best 
use  of  illustration. 

Sandy  Schwartz — named  executive 
sports  editor.  He  has  been  on  the  sports 
department  staff  for  three  years. 

Michael  E.  Harris — recently  joined 
the  Citizen-Journal  as  copy  editor.  He 
was  graduated  from  Southern  Illinois 
University,  Carbondale  in  1975  and  has 
worked  Cleveland  and  Columbus  Call 
and  Post  newspapers. 


Edwin  C.  Frederickson,  general  man¬ 
ager  and  publisher  of  Times  Graphics, 
Inc.,  Vineland,  N.J. — appointed  a  vice- 
president  of  that  Evening  News  Associa¬ 
tion  subsidiary  operation.  He  joined  the 
Detroit  News  in  1973  as  computer  sys¬ 
tems  manager;  was  promoted  to  general 
manager  of  the  subsidiary  company. 
Times  Graphics  Inc.,  in  December,  1975, 
and  named  publisher  of  that  firm’s  two 
daily  and  three  weekly  New  Jersey 
newspapers  earlier  this  year. 


Five  new  appointments  have  been  an¬ 
nounced  at  the  Seattle  Post- 
Intelligencer:  Steve  Green,  energy 
writer — promoted  to  city  editor.  Robert 
Pearce — named  mechanical  superinten¬ 
dent.  Robert  Roach — promoted  to  assis¬ 
tant  mechanical  superintendent.  Jim 
Doucette — ^to  mailroom  foreman  replac¬ 
ing  Tom  Hayden — retired.  Marilyn  B. 
Shuler — to  personnel  manager  from  per¬ 
sonnel  director  of  the  King  County  Med¬ 
ical  Blue  Shield,  Seattle. 

*  *  * 

Robert  C.  Cornell — named  national 
advertising  manager  for  the  Rochester 
(N.Y.)  Democrat  and  Chronicle  and 
Times-Union. 

if  *  * 

Mary  Margaret  Mueting — appointed 
promotion  co-ordinator  of  the  Santa 
Barbara  (Calif.)  News-Press.  She  is  co¬ 
ordinating  the  Newsp^ers  in  the  Class¬ 
room  program  at  the  newspaper. 

if  *  * 

Four  promotions  have  been  an¬ 
nounced  at  the  News-Journal  Company, 
Wilmington,  Del.  Frederick  W. 
Hartmann,  executive  editor  of  the 
News-Journal  papers— elected  to  addi¬ 
tional  position  of  vicepresident  of  the 
company.  J.  Donald  Brandt,  editorial 
writer — named  an  associate  editor  in 
charge  of  the  editing  operations  of  both 
papers.  J.  Taylor  Buckley,  Jr.,  business 
desk  editor — to  an  associate  editor  in 
charge  of  the  reporting  of  business,  gov¬ 
ernment,  health,  education,  welfare,  re¬ 
ligion,  arts,  and  leisure.  Harry  F. 
Themal,  senior  editor  for  news — to  an 
associate  editor  in  charge  of  the  met¬ 
ropolitan  news  desk,  Delaware  bureaus, 
sports  and  photography  departments  and 
library. 

ifC  9|C  « 

B.  Maurice  Sparby — appointed  pub¬ 
lisher  of  the  Trenton  (N.J.)  Times.  He 
will  assume  his  post  early  in  May. 
Sparby  has  been  director  of  sales  for  the 
Memphis  Publishing  Company  since 
1975.  He  held  various  editorial  positions 
at  the  Duluth  Herald  and  News  Tribune 
from  1952-64,  when  he  moved  to  promo¬ 
tion  and  personnel  manager. 

m  Hn  iti 

AldoB.  Beckman — named  chief  of  the 
Chicago  Tribune’s  Washington  bureau. 
Beckman,  Tribune  White  House  corres¬ 
pondent  from  1970  to  1976,  had  been  act¬ 
ing  bureau  chief  since  Jan.  1  when  his 
predecessor  Jim  Squires  left  Washington 
to  become  editor  of  the  Tribune  Com¬ 
pany’s  Orlando  (Fla.)  Sentinel  Star. 

if  if  it 

Kent  Bernhard,  city  editor  of  the 
Chicago  Daily  News — promoted  to 
newly  created  position  of  assistant  man¬ 
aging  editor  in  charge  of  special  projects 
and  new  developments.  Robert  Singer, 
Washington  correspondent  for  the  Daily 
News  since  August,  1975,  will  succeed 
Bernhard. 
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Young  E.  Snodgrass — named  advertis¬ 
ing  director  of  the  Elkhart  (Ind.)  Truth 
and  Thomas  F.  Willey — moved  to  direc¬ 
tor  of  marketing  development. 

*  tn  If 

George  T.  Chappell,  former  copy  desk 
chief,  defunct  Hartford  Times — to  news 
staff.  New  Britain  (Conn.)  Herald. 

♦  ♦  * 

Don  Barnes — promoted  to  general 
manager  of  the  Wewoka  (Ok.)  Daily 
Times,  moving  from  business  manager. 
He  replaces  Jerry  Quinn — transferred  to 
general  manager  of  the  Holdenville  (Ok.) 
Daily  News.  John  C.  Hughes — appointed 
managing  editor  of  the  Aberdeen  (Wa.) 
Daily  World.  Other  promotions  at  the 
Daily  World:  Bill  Stewart  to  city  editor; 
Ade  Frederickson  to  executive  editor. 
All  are  Donrey  Media  Group  news¬ 
papers. 

* 

Rick  Anderson,  reporter  for  the  Aber¬ 
deen  (Wash.)  Daily  World — promoted  to 
sports  editor. 

HH  ifH 

Richard  Parrish,  sports  editor  of  the 
Moberly  (Mo.)  Monitor-Index — named 
editor  of  the  Sweetwater  (Tex.)  Repor¬ 
ter.  Both  papers  belong  to  Donrey  Media 
Group. 

*  ♦  ♦ 

Len  Ziehm,  sports  columnist  for  the 
Chicago  Sun-Times — named  assistant 
sports  editor. 

*  *  * 

Robert  N.  Leipzig,  state  editor  of  the 
Milwaukee  Sentinel — named  editor  of 
the  Sentinel’s  Saturday  At  Home  sec¬ 
tion.  Keith  Spore,  assistant  city  editor, 
will  succeed  Leipzig. 

*  9|C 

Three  appointments  have  been  an¬ 
nounced  at  the  Toledo  (Ohio)  Blade. 
Fred  Lutz,  assistant  to  the  director  of 
promotion  and  public  service — named 
news  promotion  manager.  Robert  Speck, 
makeup  editor — promoted  to  financial 
editor.  Chester  Sullwold,  sports  editor 
— appointed  makeup  editor. 

♦  *  * 

Gordon  Fisher — appointed  city  editor 
of  the  Ottawa  (Ont.)  Citizen  and  Jack 
Owens — sports  editor.  Fisher,  who  was 
sports  editor,  joined  the  Citizen  last 
year,  having  worked  earlier  for  the 
Lethbridge  (Alta.)  Herald  and  the  Ed¬ 
monton  (Alta.)  Journal.  Owens,  city 
editor  of  The  Citizen  from  1961-67,  spent 
the  past  10  years  with  the  Public  Service 
Commission. 

*  ♦  * 

Dale  Himes,  managing  editor  of  the 
Guthrie  (Okla.)  Daily  Leader — promoted 
to  general  manager. 

9k  9|c  of: 

Jimmie  Jones — appointed  managing 
editor  of  the  Vallejo  (Calif.)  Times- 
Herald  by  Wyman  Riley,  executive 
editor,  who  gave  Jones  his  first  news¬ 
paper  job  as  a  copy  boy  in  1956. 
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Newspeople  in  the  news 

Kraslow  named  Miami  News  pubiisher 


David  Kraslow,  chief  of  the  Cox 
Washington  bureau  has  been  named  pub¬ 
lisher  of  the  Miami  News  effective  Au¬ 
gust  1,  Charles  E.  Glover,  president  of 
Cox  Enterprises,  Inc.,  Atlanta,  has  an¬ 
nounced. 

Kraslow,  51,  former  longtime  resident 
of  Miami,  succeeds  Daniel  J.  Mahoney 
Jr.,  who  continues  as  publisher  of  other 
Cox  newspapers  including  the  West 
Palm  Beach  Post  and  Times.  The  Miami 
News  is  the  only  Cox  paper  that  has  not 
had  a  resident  publisher. 

Howard  Kleinberg  continues  as  editor 
of  the  News.  A  successor  to  Kraslow  in 
the  Washington  bureau  will  be  named 
later. 

Kraslow  will  be  responsible  for  the 
over-all  direction  of  the  Miami  News  and 
will  also  be  the  principal  liaison  with  the 
Knight-Ridder  organization.  While  the 


news  and  editorial  departments  are  oper¬ 
ated  independently,  the  Knight-Ridder 
Company  publishes  the  Miami  Herald 
and  has  responsibility  for  production, 
advertising,  circulation  and  promotion 
functions  of  both  Miami  papers. 

Kraslow  spent  15  years  with  the  Miami 
Herald — 8  years  in  Miami  covering 
sports,  city  hall,  county  courts  and  fed¬ 
eral  beats  and  7  years  in  Knight’s  Wash¬ 
ington  bureau  as  a  correspondent.  He 
joined  the  Los  Angeles  Times 
Washington  bureau  as  an  investigative 
reporter  in  1%3. 

He  co-authored  with  Robert  S.  Boyd 
of  the  Knight  bureau  a  1%5  novel,  “A 
Certain  Evil”  and  co-authored  in  1968, 
“The  Secret  Search  for  Peace  in  Viet¬ 
nam.”  Kraslow  covered  both  China 
visits  of  Richard  Nixon  and  Gerald 
Ford. 


David  C.  Simonson — named  publisher 
of  Time,  Inc.’s  17-paper  Chicago  subur¬ 
ban  newspaper  group.  Pioneer  Press, 
Inc.  Simonson  succeeds  George  W. 
Hoyt,  who  will  continue  as  president  of 
the  Wilmette-based  company.  Simonson 
was  previously  publisher  of  Mt.  Kisco 
(N.Y.)  Patent  Trader. 

9k  9k  9(C 

Dan  Eisenhuth,  formerly  city  editor, 
Burlington  County  (N.J.)  Times — named 
executive  editor. 

9k  9k  9k 

Ginger  Hutton,  assistant  editor  of  the 
Arizona  Republic’s  Women’s  Forum — 
promoted  to  editor.  Carol  Sowers  will 
assume  Hutton’s  former  duties. 

*  *  * 

Steve  Carswell — promoted  to  produc¬ 
tion  director  of  the  Athens  (Ga.) 
Banner-Herald  and  Daily  News.  He  has 
been  with  the  papers  since  1968  and 
press-camera  supervisor  since  1973.  He 
grew  up  in  the  newpaper  business,  hav¬ 
ing  worked  on  his  father’s  papers,  the 
Thomaston  (Ga.)  Times  and  Free  Press 
while  in  school. 

9k  9k  9k 

John  Rainey — named  circulation  man¬ 
ager,  Wethersfield  (Conn.)  Post. 

9k  9k  ♦ 

Harry  L.  Stewart,  editor — promoted 
to  publisher  and  general  manager,  of  the 
Salem  (Ohio)  News.  He  succeeds  Paul 
E.  Pen'ix,  Sr.  who  has  been  named  pub¬ 
lisher  and  general  manager  of  the  Ports¬ 
mouth  (Ohio)  Times. 

9k  9k  9k 

James  R.  Bellatti,  co-publisher  and 
editor  of  the  Stillwater  (Okla.)  News- 
Press — named  president  of  the  National 
Council  of  YMCAs. 


Bill  Towery,  general  assignments  re¬ 
porter  of  the  San  Antonio  Light — named 
news  editor. 

♦  *  * 

Betty  Flood,  legislative  correspon¬ 
dent  for  Cuyler  News  Service — re¬ 
elected  president  of  the  Women’s  Press 
Club  of  New  York  State  Inc.  She  was  the 
founder  of  the  club  in  1%6  and  is  the  first 
president  to  hold  office  for  two  consecu¬ 
tive  years. 

9k  9k  9k 

Thomas  Cronk,  general  manager  of 
WKBM-am  in  Buffalo,  N.Y.,  is  the  new 
publisher  of  the  Arlington  (Texas) 
Citizen-Journal,  succeeding  Darwin 
Wile  who  has  been  named  publisher  and 
president  of  the  Belleville  (Ill.)  News- 
Democraf,  both  newspapers  are  owned 
by  Capital  Cities  Communications,  Inc. 

9k  9k  9k 

Alan  Jeffrey  Cohane,  former  editor  of 
the  Shenandoah  Valley  (Va.)  Banner — 
named  co-publisher  of  the  Luling  (Texas) 
Newsboy.  .  .  .  succeeding  Pat  Black 
who  has  joined  the  Hays  County  Citizen 
at  San  Marcos,  Texas. 
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/PTC  meeting 

(Continued  from  page  14) 


stance  of  Governments  in  general,  and  of 
the  U.S.  Government  in  particular,  is 
marginally  adequate,  at  best,  to  cope 
with  the  turmoil. 

A  new  term  “Compunications”  has 
been  coined,  Oettinger  said,  because  the 
science  and  technology  of  computers  and 
of  communications  are  now  indistin¬ 
guishable. 

The  Harvard  professor  then  developed 
the  four  points  and  discussed  Electronic 
Funds  Transfer  Systems  (EFTS)  and  the 
coming  impact  of  this  advancement.  He 
said  EFTS  is  a  major  threat  to  the  chief 
non-electronic  funds  transfer  system. 

Over  half  of  the  first  class  mail,  he 
remarked,  the  most  profitable  kind  of 
mail,  is  financial-bills  and  payments. 
What  will  happen  to  the  U.S.  Postal  Ser¬ 
vice,  he  asked,  if  these  vanish  into 
wires? 

To  the  second  point,  Oettinger  talked 
about  Touchtone  dials  and  the  ping-pong 
games  attached  to  television  sets.  He 
predicted  these  may  be  the  forerunners 
of  a  wider  variety  of  home  terminals. 

Power  to  compunicate 

As  to  the  economic  stakes,  Oettinger 
said  over  5(K^  of  the  work  force  appear 
to  be  involved  in  compunications  (often 
called  information)  functions.  Their  ac¬ 
tivity  accounts  for  at  least  2()9f  of  the 
Gross  National  Product  (GNP). 

The  power  to  compunicate,  the  pro¬ 
fessor  cautioned;  is  a  strategic  strength 
of  an  individual,  a  company,  or  a  nation. 
Its  absence  is  a  strategic  weakness. 

The  world's  increasing  dependence  on 
compunications  technology,  Oettinger 
said,  gives  rise  to  a  number  of  strategic 
concerns.  If  the  Kremlin  decided  to  en¬ 
gage  m  a  price  war  with  Intelsat  by  way 
of  their  projected  satellite,  “Statsionar," 
and  offered  access  to  its  satellite  system 
through  neutral  countries,  a  number  of 
multinational  companies  with  heavy 
communications  traffic  might  be  tempted 
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to  cut  costs  by  using  the  Soviet  system. 

The  day  may  come,  he  said,  when 
Washington  will  have  to  decide  whether 
the  U.S.  should  allow  a  vital  industry 
like  banking  to  become  dependent  on  a 
Soviet  controlled  satellite  system. 

The  director  of  the  Harvard  informa¬ 
tion  program  urged  the  I  PTC  members  to 
prepare  for  a  long  war  among  powerful, 
diverse  and  shifting  factions.  The  Execu¬ 
tive  branch,  he  said,  has  not  taken  the 
lead  in  proposing  policies  regarding  the 
future  workings  either  of  the  compunica¬ 
tions  industries  at  home  or  of  compuni¬ 
cations  policies  abroad.  It  has  responded 
to  crises  in  a  way  as  fragmented  as  the 
crises  themselves.  And,  the  communica¬ 
tion  and  computer  industries  have  taken 
a  narrow  and  self-interested  view,  at 
least  publicly,  of  the  problems  which 
they  confront. 

Impact  on  new'spapers 

Another  member  of  academe,  J.  Fran¬ 
cis  Reintjes,  professor  of  Electrical  En¬ 
gineering  MIT,  in  his  talk  asked  the  ques¬ 
tion,  “What  is  likely  to  be  the  impact  of 
modem,  high-speed  communications  on 
the  future  of  the  newspaper  business?” 

The  MIT  professor  stressed  the  impor¬ 
tance  of  newspapers  looking  at  addi¬ 
tional  applications  that  might  be  per¬ 
formed  due  to  processing  and  moving  of 
information  great  distances  at  high- 
speeds. 

Reintjes  proposed  for  consideration  a 
number  of  options  for  the  use  of  high¬ 
speed  capabilities.  One  of  these  options 
was  the  opportunity  for  new  organiza¬ 
tional  structures  in  the  newspaper  busi¬ 
ness. 

Possible  impacts  which  computer  to 
computer  networks  could  have  on  the 
industry  are  tmly  enormous,  he  said. 
Computer  resource-sharing  (joint  usage 
of  the  physical  equipment  itselO  should 
eventually  be  attractive,  he  said,  to 
newspaper  chains  where  competitive 
forces  are  absent  and  a  “family”  envi¬ 
ronment  prevails. 

At  one  large  central  machine  one 
might  consider  storing  and  editing  wire 
service  news  for  the  entire  chain,  he 
stated,  as  well  as  news  stories  that  are 
gathered  by  the  national  and  state 
bureaus  of  the  chain.  These  would  be 
tailored  along  standard  policy  lines  to  the 
needs  of  the  various  newspapers  in  the 
chain. 

Reintjes  then  projected  that  standar¬ 
dized  programs  for  classified  ads  makeup 
and  dummying  the  complete  newspaper 
could  also  be  maintained  centrally. 

Small  newspapers,  he  said,  could  also 
participate  in  resource-sharing  even 
though  they  could  not  afford  themselves 
the  luxury  of  highly  sophisticated 
hardware  and  software. 

Earl  S.  Barbely  of  the  international 
Program  Staff,  Federal  Communications 
Commission  (FCC),  told  the  delegates 


the  U.S.  would  have  none  of  the  concept 
of  abolishing  leased  circuits  services  as 
they  are  now  being  offered  and  utilized 
by  customers,  in  favor  of  offering  leased 
circuits  only  on  a  volume  sensitive  basis. 

At  a  recent  International  Meeting  in 
Geneva,  Switzerland  a  proposal  was  ad¬ 
vanced  by  the  Italian  delegation  to 
change  the  tariff  methods.  Barbely  indi¬ 
cated  to  the  Boston  attendees  the  cost 
impact  of  such  a  charging  method  would 
within  the  U.S.  be  enormous  to  commer¬ 
cial,  press  and  government  users.  In  ad¬ 
dition,  he  said,  the  loss  of  flexibility  in 
using  the  facilities  as  customers  do  today 
could  bring  about  ridiculous  results. 


Mike  Hammer 


Mike  Hammer  joins 
Memphis  newspapers 
as  promo  director 

1.  B.  Hammer,  circulation  marketing 
manager  of  Charlotte  News  and  Ob¬ 
server,  has  been  appointed  marketing 
and  promotion  director  of  Memphis  Pub¬ 
lishing  Company,  publisher  of  the  Com¬ 
mercial  Appeal  and  Press-Scimitar. 

He  will  be  directing  research  programs 
to  determine  how  the  newspaper  can  bet¬ 
ter  serve  its  readers  and  the  community, 
said  Joseph  R.  Williams,  business  man¬ 
ager  of  Memphis  Publishing  Company,  in 
announcing  the  appointment. 

Hammer,  35,  has  been  with  Charlotte 
New  and  Observer,  since  January,  1974. 
Previously  he  was  circulation  sales 
promotion  manager  with  the  Chicago 
Tribune  and  circulation  promotion  man¬ 
ager  with  the  Des  Moines  Register  and 
Tribune. 
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Geehan  Funk  Cooper  Daniels 


Publishers  to  judge  ANPA/RI  exhibits 


Publishers  will  be  judges  on  a  panel 
that  will  select  the  outstanding  exhibits 
at  the  49th  Annual  ANPA/RI  Production 
Management  Conference  to  be  held  June 
11-16  at  the  Anaheim,  California  Con¬ 
vention  Center. 

California  publishers  James  Geehan, 
president-publisher  San  Bernardino 
Sun-Telegram,  and  Deane  Funk, 
publisher/general  manager  Santa  Monica 
Outlook  will  be  joined  by  James  F. 
Cooper,  president  and  publisher  Taylor- 
ville  (Ill.)  Breeze-Courier,  and  Frank  A. 
Daniels,  Jr.,  president  and  publisher. 


Raleigh  (N.C.)  News  and  Observer. 
Judging  will  take  place  on  Sunday  June 
12. 

First  Prize  plaques  and  Certificates  of 
Merit  will  be  awarded  in  three  cate¬ 
gories — for  island  exhibits  of  1,000 
square  feet  and  over;  for  island  exhibits 
of  900  square  feet  or  less;  and  for  non¬ 
island  booths.  Judging  will  be  based  on 
general  appearance,  originality,  product 
presentation,  demonstration,  exhibit 
personnel,  lighting  and  effects,  literature 
distribution,  and  other  factors. 

Editor  &  Publisher  has  sponsored  the 


contest  for  the  past  five  years.  Robert  U. 
Brown,  publisher  and  editor  of  E&P,  will 
present  the  awards  to  the  winners  of  this 
year’s  contest  on  Monday  morning,  June 
13  during  the  opening  session  of  the  con¬ 
ference. 


150  price  popular 

Fifteen  cents  is  still  the  most  popular 
single  copy  price  of  a  Pennsylvania 
newspaper,  according  to  statistics  com¬ 
piled  by  the  Pennsylvania  Newspaper 
Publishers’  Assn. 


Did  you  call  State  Farm  last  year  for  help 
on  a  story?  441  other  reporters  did. 


Reporters  on  papers,  magazines,  and  broadcast  stations 
across  the  country  are  calling  State  Farm  for  help  on 
stories  involving  auto,  homeowners,  boatowners,  and  life 
insurance.  Why?  Two  reasons. 

First,  we’re  the  nation’s  largest  insurer  of  cars,  homes, 
and  pleasure  boats.  Reporters  naturally  call  the  industry 
leader  when  they  need  facts  or  opinions  about  these 
forms  of  insurance.  While  we’re  not  the  leader  in  life 
insurance,  we  are  the  seventh  largest  writer  of  individual 
life  policies. 

Second,  our  public  relations  staff  of  former  newsmen 
welcomes  calls  from  the  media.  We  understand  dead¬ 
lines.  If  we  have  the  information  you  need,  we’ll  give  it  to 
you  right  away.  If  we  don’t,  we’ll  talk  to  one  of  our 
experts  and  call  you  back  as  soon  as  possible.  If  we  can’t 
get  the  information  you  need,  we’ll  tell  you  that  too. 

When  you  need  help  with  a  story  on  personal 
insurance,  join  your  441  colleagues  who  turned 
to  State  Farm  last  year.  Call  our  public 
relations  department  at  309-662-2521  *T 

or  662-2063. 


STATE  FARM  MUTUAL 
AUTOMOBILE  INSURANCE  COMPANY 
Home  Office,  Bloomington,  Illinois  / 
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Promotion 


By  George  Wilt 


Young  People  Convention 


“Directions  ’77”  was  more  than  a 
theme  for  the  300-plus  high  school  stu¬ 
dents  from  the  greater  Cincinnati  area 
who  attended  the  Young  People  Conven¬ 
tion,  sponsored  by  the  Cincinnati  En¬ 
quirer’s  Young  People  Team  at  the  city’s 
Convention  Center. 

Featuring  speakers,  film,  dancers  and 
a  fashion  show,  the  convention  was  de¬ 
signed  to  give  high  school  students  guid¬ 
ance  for  career  decisions  and  planning 
for  higher  education. 

The  YPT  is  a  group  of  about  100  high 
school  students  who  write  articles  about 
young  people  for  publication  in  the 
“People  Today”  section  of  the  Enquirer. 

Four  speakers  addressed  the  conven¬ 
tion:  Barry  Wakeman,  education  coor¬ 
dinator  for  the  Cincinnati  Zoo;  Steve 
Hoffman,  TV-radio  editor  of  the  En¬ 
quirer;  Eric  Abercrumbie,  minority  af¬ 
fairs  coordinator  for  the  University  of 
Cincinnati;  and  Marge  Schott,  president 
of  Schott  Buick. 

A  fashion  show  featuring  clothing  from 
area  department  stores  followed  the 
speakers. 

♦  4!  * 

LONG  BEACH  ODYSSEY— The 
Long  Beach  (Calif.)  Independent  Press- 
Telegram  broke  out  its  new  marketing 
film,  “Captain  Quirk’s  Odyssey  in  Long 
Beach,”  a  departure  from  the  news¬ 
paper’s  usual  format  of  celluloid  adven¬ 
tures.  No  oriental  spies.  No  wild  chases 
through  the  streets  of  Long  Beach.  The 
hero  doesn’t  even  win  the  girl.  This  17- 
minute  science-fiction  thriller  takes  a  de¬ 
cidedly  way-out  approach  to  the  IP-T’s 
sales  story. 

The  three-day  New  York  luncheon¬ 
screening,  held  at  the  St.  Regis  Hotel, 
was  hosted  by  Don  Nutter,  advertising 
director  and  Warren  Mitchell,  national 
ad  manager,  along  with  personnel  from 
the  offices  of  Knight-Ridder.  From  New 
York,  Nutter  and  Mitchell  travel  with 
Captain  Quirk  to  Miami’s  Sheraton  Four 
Ambassadors  for  another  showing,  then 
on  to  the  GM  building  in  Detroit,  to 
Chicago’s  Athletic  Club;  on  to  Min¬ 
neapolis  and  Dallas  before  final  showings 
in  San  Francisco. 


For  Powerful  Year  Round  Promotions 

AMERICAN  FLAG  KITS 

3'  X  5’  Double  Stitched  Flag 
W  6  Ft.  Jointed  Metal  Pole  &  Accessories 

PMade  in  U  S  A. 

Immediate  Delivery 

HEADQUARTERS 

for  Newspapers 
Write  or  call  Today 
for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado,  III.  62930  •  618  273  3376 


In  all,  1,000  advertising  and  media 
execs  will  be  exposed  to  the  paper’s 
marketing  story.  Captain  Quirk  leads  the 
audience  through  the  dilemma  of  Long 
Beach,  the  Uncounty,  straddling  the  Los 
Angeles-Orange  County  line,  a  market  of 
a  million  people  without  its  own  county 
designation. 

*  *  It 

A  10-week  promotion  campaign  began 
May  2  to  increase  the  circulation  of  the 
San  Diego  Evening  Tribune  among 
young  adults  between  the  ages  of  18  and 
24. 

Called  “People  You  Can  Turn  To,” 
the  campaign  features  radio,  television 
commercials,  tri- vision  outdoor  and  ad¬ 
vertising  in  the  newspaper.  Knoth  and 
Meads  Company  was  given  the  assign¬ 
ment  as  a  special  project. 

Fred  Kinne,  editor,  noted  the  em¬ 
phasis  is  towards  positioning  the  news¬ 
paper  as  being  the  source  for  providing 
these  potential  readers  with  relevant 
news  that  they  can  use  in  their  personal 
lives.  He  said  to  accomplish  that  goal 
there  will  be  increased  emphasis  in  the 
newspaper’s  consumer  news  department 
and  in  its  investigative  reporting. 

Hk  Ha 

INPA  notes 

Target  Marketing 

Target  marketing,  Warren  Abrams, 
promotion  manager  of  the  New  York 
Times  said,  means  getting  the  most 
valuable  customer  both  for  your  news¬ 
paper  and  for  the  advertiser.  The  most 
valuable  customer,  Abrams  said,  is  the 
one  able  to  pay  his  bills  and  less  likely  to 
move.  Research,  he  said  showed  that 
71%  of  the  regular  readers  of  the  week¬ 
day  Times  have  one  of  these  domo- 
graphic  characteristics:  they  are  either 
college  graduates,  have  a  household 
income  of  $25,000  dollars  and  above,  or 
are  in  professional,  managerial  or  execu¬ 
tive  occupations. 

Abrams’  targets  are  4.9  million  adults, 
or  35%  of  all  adults  in  the  market  of  the 
Times.  To  understand  this  group,  the 
Times  instituted  a  new  study  by  Yank- 
elovich,  Skelly  and  White  to  measure 
values,  attitudes  and  interests.  Yank- 
elovich  came  up  with  these  four  types  of 
targets:  “prototypes,”  “seekers”; 
“moralists”  and  “citiphobes”.  Proto¬ 
types  are  much  more  inclined  to  be 
already  readers  of  the  Times,  being 
interested  and  involved  with  New  York 
City,  and  49%  of  them  are  under  35, 
Abrams  said.  Seekers  are  also  interested 
in  excitement  and  64%  of  them  are  under 
35. 


“This  is  the  first  year  we  didn’t  win  a 
Pulitzer,  and  we  didn’t  win  any  promo¬ 
tion  awards  either,  but  it  has  really  been 
a  turnaround  for  the  old  gray  lady.” 
The  Living  Section  helps  sell  30,000 
more  papers,  with  the  same  figure  for 
Home,  and  Weekend  adds  35,000  read¬ 
ers,  Don  Nizen,  director  of  consumer 
marketing  for  the  Times,  noted. 

Copy  for  sections 

In  talking  about  special  sections,  Jac¬ 
queline  Lucido,  promotion  manager  of 
the  Contra  Costa  Times,  suggested  that 
a  “lot  of  good  editorial  copy”  to  appeal 
to  readers  can  be  obtained  from  depart¬ 
ment  store  advertisers.  Susan  Smith, 
promotion  manager.  Field  Newspaper 
Syndicate,  said  syndicated  features 
ought  to  be  used  to  fit  needs  of  readers  in 
the  different  age  brackets. 

Gus  Galiano,  research  director  of  the 
Houston  Chronicle,  said  the  editors  want 
to  put  in  the  newspaper  what  they  think 
readers  ought  to  know,  but  researchers 
are  trying  to  find  answers  to  what  read¬ 
ers  really  want.  The  solution  to  reaching 
readers — particularly  in  the  declining  age 
brackets — is  to  give  enought  of  what 
they  want.  Galiano  called  this  study 
“psychographics”  a  vital  one  for  news¬ 
papers  to  undertake. 

For  the  first  time  the  Television  Ad¬ 
vertising  Bureau,  addressed  promotion 
managers.  Roger  Rice,  TvB  president, 
asked  newspaper  people  to  redefine  what 
they  consider  to  be  their  competition,  to 
relook  at  their  own  potential.  “It  is  larger 
than  you  think.  Research  your  strengths 
and  your  weaknesses.  Charge  for  one, 
and  correct  the  other.” 

Real  estate  sections 

Jane  Gilmer,  vicepresident.  News¬ 
paper  Advertising  Bureau,  said  new  real 
estate  sections  need  to  be  developed  to 
aid  classified  in  that  area.  Promotion  is 
over  looked  often  in  real  estate,  she  said. 
Gilmer  showed  a  series  of  new  promo¬ 
tional  advertising  just  being  developed 
by  NAB  and  available  in  June. 

Virgil  Fassio,  vicepresident  and  gen¬ 
eral  manager  Seattle  Post  Intelligencer, 
said  research  should  not  be  buried,  but 
should  be  acted  upon  by  those  who  can 
do  something  about  it. 

He  said  promotion  managers  should 
predict  the  direction  the  newspaper  mar¬ 
ket  is  heading  and  “Be  there  to  head  it 
off  at  the  pass.  You  can’t  depend  on  the 
editors,  because  they’re  writing  the  news 
as  it  happens.”  He  said  they  also 
shouldn't  depend  on  advertising  or  circu¬ 
lation.  “You  are  uniquely  positioned  to 
look  ahead.” 

Fassio  said  an  essential  ingredient  to 
the  success  of  any  daily  is  a  marketing 
committee  that  charts  the  course  to  meet 
the  objectives  of  a  long  range  plan.  At 
the  P-I  the  marketing  director  heads 
that  committee. 
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Weekly  editor 


By  Jane  Levere 


Pesticide  probe 
win  citations 


Study  criticizes  ski  resort  editor 


A  special  task  force  of  the  Denver  pro¬ 
fessional  chapter  of  Women  in  Communi¬ 
cations,  Inc.,  has  concluded  that  Myles 
Arber,  publisher  of  the  Crested  Butte 
(Colo.)  Chronicle,  acted  “irresponsibly 
in  g;'‘hering  and  reporting”  of  the  How¬ 
ard  Callaway  story. 

Last  year  the  Chronicle  published 
stories  alleging  improper  involvement  by 
Callaway,  then  manager  of  Gerald 
Ford's  Presidential  campaign,  in  the  de¬ 
velopment  of  the  Crested  Butte  Ski 
Area.  (E&P,  April  24) 

Following  publication,  Callaway  res¬ 
igned  from  the  Ford  campaign.  And  the 
Crested  Butte  Development  Corpora¬ 
tion.  of  which  Callaway  is  now  chief 
executive  officer,  named  Arber  and  the 
Chronicle  in  four  libel  and  slander  suits 
totaling  more  than  $1  million. 

The  WlCl  task  force,  which  began  the 
study  after  Arber  addressed  the  Denver 
chapter  last  October,  found  that  he  acted 
irresponsibly  because,  “according  to 
(his)  own  deposition  in  the  suit,  he  ran 
unverified,  hearsay  information  as  fact 
and  didn't  check  with  CBDC  for  its  side 
of  the  story." 

The  chapter  concluded  that  “Arber 
may  have  so  damaged  his  own  credibility 
that  he  no  longer  is  a  voice  to  which 
many  Gunnison  County  residents  will  lis¬ 
ten.  He  accused  merchants  of  conspiring 
to  boycott  his  newspaper.  But,  after  an 
investigation,  the  Colorado  Attorney 
General's  office  found  insufficient  evi¬ 
dence  of  a  conspiracy  to  warrant  action 
under  state  anti-trust  laws." 

WlCl  also  concluded  that  “Arber 
erred  (when  he  addressed  the  Denver 
chapter)  in  accusing  other  Colorado 
journalists  of  mishandling  the  Crested 
Butte  story  and  in  saying  other  Colorado 
publishers  were  unconcerned  about  his 
plight.” 

The  WlCl  study  showed  Arber's  story 
was  “reasonably  well”  covered  by  the 
Denver  papers,  and  it  found  that  an  ad 
hoc  committee  of  Colorado  publishers 
had  studied  the  situation  and  tried  to  act 
as  arbiters  between  the  parties. 

Finally,  WlCl  urged  all  parties  in¬ 
volved  to  reach  an  out-of-court  settle¬ 
ment  because  the  case  “is  too  clouded  to 
risk  a  court  decision  which  could  weaken 
the  media's  right  to  comment  on  public 
officials  (N.Y.  Times  v.  Sullivan).” 

Asked  for  comment  on  the  findings, 
Arber.  winner  of  the  1976  Elijah  Parrish 
Lovejoy  Award  for  courage  in  jour¬ 
nalism,  said,  “The  study  must  have  been 
shoddily  done.  I  think  their  conclusions 
are  totally  unwarranted. 

“They  never  contacted  me  personally 
with  specific  questions,  or  the  people  in 
my  office.  Basically,  they  only  make  re- 
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ference  to  the  deposition,  when  I  had  no 
chance  to  bring  out  points  I  would  have  if 
I’d  spoken  out  on  my  own  behalf.” 

Arber  also  said  the  study’s  description 
of  the  Colorado  Attorney  General’s  find¬ 
ing  of  “insufficient  evidence”  of  a  con¬ 
spiracy  was  “1009^  wrong.” 

“I  spoke  to  the  antitrust  division  of  the 
state  one  year  ago,”  he  said.  “They 
found  evidence  of  a  boycott  (by  the 
Chronicle’s  advertisers)  but  lacked  funds 
to  prosecute  the  case.” 

Robert  Hill,  Colorado’s  First  Assistant 
Attorney  General  who  handled  the 
state’s  investigation  into  Arber’s  boycott 
charges,  told  E&P  that  WICl’s  saying 
“we  found  insufficient  evidence  is  a 
strange  way  of  putting  it.  We  didn’t  find 
sufficient  evidence  of  conspiratorial 
conduct  to  justify  further  action.  That’s 
what  I  advised  them.” 

“Our  office  has  very  limited  re¬ 
sources,  there’s  no  question  about  that,” 
he  added.  “It  is  awkward  for  us  to  de¬ 
vote  the  kind  of  resources  (to  a  case  like 
Arber’s  with  no  statewide  application) 
one  would  if  one  were  conducting  an  in¬ 
vestigation  of  the  energy  field.” 

Diane  Costa,  chair  of  the  WlCl  task 
force,  disagreed  with  Arber’s  criticism. 
She  said  a  member  of  her  committee 
questioned  Arber  in  person  in  March, 
and  noted  that  she  herself  had  contacted 
Arber’s  ACLU  lawyer  in  Denver. 

• 

Donrey  Media  sells 
Carmel  weeklies 

Albert  and  Judith  Eisner  of  Carmel 
Valley  have  entered  into  an  agreement  to 
purchase  the  Carmel  Pine  Cone  and 
Carmel  Valley  Outlook  weekly  news¬ 
papers  from  Donrey  Media  Group,  effec¬ 
tive  June  1,  1977. 

Eisner,  editor  and  publisher  of  the 
Monterey  Peninsula  Review,  a  visitor- 
oriented  tabloid  weekly,  was  editor  of 
the  Pine  Cone  and  Outlook  from  1970-73. 

The  Pine  Cone  has  published  continu¬ 
ously  since  1915.  It  is  the  official  news¬ 
paper  of  the  City  of  Carmel-by-the-Sea. 
The  Outlook  circulates  in  the  neighbor¬ 
ing  Carmel  Valley. 

Included  in  the  purchase  are  the  press¬ 
es  and  equipment  in  the  newspapers’ 
Carmel  Valley  plant. 

A  native  of  New  York  City,  Eisner 
was  editor  of  the  Modern  Grocer;  adver¬ 
tising  manager  of  United  Grocers  Com¬ 
pany;  an  account  executive  with  Smith/ 
Greenland  Advertising,  New  York;  and, 
before  relocating  to  Northern  California, 
was  sales  coordinator  for  Adolphs,  Ltd., 
Burbank  and  an  advertising  representa¬ 
tive  for  the  Los  Angeles  Times. 


Charles  V.  Wright,  Acting  Regional 
Administrator  for  the  Environmental 
Protection  Agency  (EPA),  Region  VII 
presented  Environmental  Quality 
Awards  to  John  M.  Wylie  II,  Kansas 
City  Star  reporter,  and  Larry  Miller,  a 
science  teacher  from  Caldwell,  Kansas, 
for  their  outstanding  contributions  to  en¬ 
vironmental  issues. 

Wright  stated,  “The  purpose  of  the 
awards  is  to  recognize  individuals  or  or¬ 
ganizations  who  have  made  a  significant 
contribution  to  environmental  quality  in 
Iowa,  Kansas,  Missouri  and  Nebraska.” 

John  Wylie  was  recognized  for  his 
contribution  to  environmental  protection 
by  his  outstanding  investigative  report¬ 
ing  on  a  pesticide  disaster  in  South  Cen¬ 
tral  Kansas  in  early  1976. 

Larry  Miller  was  recognized  for  his 
part  in  initiating  the  investigation  of  this 
disaster  and  his  example  of  good  citizen¬ 
ship. 

*  *  * 

Three  stories  in  the  Hutchinson 
(Kans.)  News  detailing  endrin  and  pes¬ 
ticide  misuse  in  southern  Kansas  coun¬ 
ties  have  won  the  1977  Kansas  News 
Enterprise  Award  from  the  William 
Allen  White  Foundation. 

Randy  Attwood,  day  editor  of  the 
News,  received  the  award  (April  14)  at 
the  annual  Kansas  Press  Association 
convention  in  Wichita.  Del  Brinkman, 
director  of  the  foundation  and  dean  of 
the  William  Allen  White  School  of  Jour¬ 
nalism  at  the  University  of  Kansas,  pre¬ 
sented  the  award. 

Attwood’s  stories  appeared  in  the 
News  March  19,  20  and  25,  1976. 

“Preliminary  information  which  led  to 
a  series  of  stories  regarding  endrin  and 
pesticide  misuse  particularly  by  spray 
planes  was  an  item  in  the  Anthony  Re¬ 
publican  reporting  an  abnormally  large 
number  of  fish  found  dead  in  the  An¬ 
thony  city  lake,”  Attwood  said.  “No 
reason  for  the  kill  was  given.” 

Attwood  said  his  checking  on  the  mys¬ 
terious  fish  kill  story  led  to  people  who 
reported  rumors  about  endrin  and  pes¬ 
ticide  related  incidents.  The  story  then 
became  a  matter  of  tracing  those  numer¬ 
ous  rumors  to  their  sources,  he  said. 

“Eventually,  a  number  of  fines  were 
levied  for  misapplication  of  pesticides, 
and  the  chemical  endrin  was  placed  for 
review  and  possible  banning  by  federal 
authorities,”  Attwood  said. 

“Extensive  reporting  work  by  tele¬ 
phone  in  the  involved  area  paid  off  when 
talking  to  federal  authorities.  Often,  I 
was  able  to  pass  on  information  from 
citizens  for  federal  field  workers,  which 
gained  the  confidence  of  authorities  for 
off-record  information  and  on-record 
confirmations.” 
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Photo  trespassing  appeal 
refused  by  Supreme  Court 


The  Supreme  Court  (May  23)  rejected 
a  Jacksonville,  Fla.  woman’s  appeal  that 
newspaper  photographers  had  no  right 
entering  her  home  after  a  fire  and  taking 
pictures  in  a  room  where  her  daughter’s 
body  was  found. 

The  Justices  acted  in  a  brief  order,  re¬ 
fusing  to  consider  the  appeal  by  Klenna 
Ann  Fletcher,  who  sought  $1  million  in 
damages  from  the  publisher  of  the 
Florida  Ti mes-Vnion. 

She  claimed  that  photographers  tres¬ 
passed  when  they  entered  her  house 
along  with  fire  investigators  after  the 
blaze  and  said  her  privacy  was  invaded 
when  pictures  were  printed  in  the  news¬ 
paper. 

After  about  20  news  organizations 
filed  statements  noting  that  it  is  common 
practice  for  reporters  and  photographers 
to  enter  private  homes  under  such  cir¬ 
cumstances,  the  Supreme  Court  of 
Florida  decided  in  the  newspaper’s 
favor.  It  reversed  a  decision  by  a  state 
District  Court  on  behalf  of  the  mother. 

Mrs.  Fletcher  was  in  New  York  visit¬ 
ing  a  friend  Sept.  15,  1972.  She  had  left 
her  three  young  daughters,  including 
17-year-old  Cindy,  at  home  under  the 
care  of  a  baby  sitter  who  was  to  spend 
nights  with  the  children. 

Cindy  was  alone  in  the  house  that 
afternoon  when  a  fire  broke  out.  Firemen 
called  by  neighbors  found  her  body. 

When  the  fire  marshal  and  police 
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sergeant  went  into  the  house  to  investi¬ 
gate,  they  invited  reporters  and  photog¬ 
raphers  to  accompany  them. 

As  the  state  Supreme  Court  put  it, 
“There  was  no  objection  to  their  entry; 
they  entered  quietly  and  peaceably;  they 
did  no  damage  to  the  property;  and  their 
entry  was  for  the  purpose  of  their  news 
coverage  of  this  fire  and  death.’’ 

The  next  day,  the  newspaper  pub¬ 
lished  a  front-page  picture  of  the 
silhouette  left  on  the  second-story  bed¬ 
room  floor  where  Cindy’s  body  had  been 
found.  Under  it  was  the  caption, 
“Silhouette  of  Death.’’  According  to 
court  records,  Fletcher  first  learned 
about  facts  surrounding  the  death  of  her 
daughter  when  she  saw  newspaper  pic¬ 
tures  and  stories. 

She  filed  suit  charging  the  Florida  Pub¬ 
lishing  Co.  with  trespass  and  invasion  of 
privacy  and  “wrong  intentional  infliction 
of  emotional  distress.’’ 

The  state  Supreme  Court,  rejecting  her 

Clarion  Awards  won 
by  news  reporters 

Winners  of  the  1977  Clarion  Awards 
were  announced  in  Austin,  Texas  (May 
23)  by  the  national  headquarters  of 
Women  in  Communications,  Inc. 
(WICI),  the  sponsoring  organization. 

Eighteen  first  places  and  14  honorable 
mentions  were  named  in  the  national 
competition  for  excellence  in  newspaper 
and  magazine  articles,  television  and 
radio  presentations,  and  public  relations 
and  advertising  campaigns.  Entries  were 
made  in  three  divisions:  human  rights, 
natural  and  human  resources  and  com¬ 
munity  service. 

Awards  will  be  presented  at  the  WlCl 
annual  national  meeting  at  the 
Sheraton-Waikiki  Hotel  in  Honolulu, 
October  7. 

First  place  winners  in  the  single  news¬ 
paper  article  category  are: 

Terry  Malone,  a  free-lance  writer  for 
the  National  Catholic  Reporter,  Kansas 
City,  Mo.,  for  “God’s  Streetwalker,’’  an 
interview  with  a  priest  who  ministers  to 
prostitutes. 

Amei  Wallach  of  Newsday  for 
“Wyeth:  Exploring  the  World  He  Puts 
on  Canvas,”  an  interview  with  artist  An¬ 
drew  Wyeth. 

Muriel  L.  Cohen,  education  editor  at 
the  Boston  Globe,  for  “What  Makes 
Schools  Work?,”  a  guide  for  parents  to 
evaluate  schools. 

An  honorable  mention  winner  Judith 
Haynes,  copy  editor-assistant  news 
editor  at  the  Cleveland  Plain  Dealer,  for 


claim,  noted  the  fire  marshal  and  police 
had  testified  it  was  “common  custom 
and  usage  to  permit  the  news  media  to 
enter  under  the  circumstances  here.” 

That  court  said  no  one  objected  to  the 
photographers’  entry,  and  cited  a 
lower-court  judge’s  view  that  they  went 
inside  in  a  peaceful  manner  “by  implied 
consent.” 

Fletcher,  in  her  appeal,  argued  that  the 
state  Supreme  Court’s  ruling  “converts 
the  home  and  the  privacy  of  the  home 
into  a  public  place  at  the  whim  of  the 
news  media  and  governmental  agen¬ 
cies.” 

Her  lawyers  noted  that  in  two  recent 
cases,  the  Supreme  Court  has  restricted 
“public  interest”  in  libel  cases,  increas¬ 
ing  protection  to  private  citizens  inadver¬ 
tently  thrown  into  the  public  limelight. 

In  rejecting  the  appeal,  Harold  Wahl, 
attorney  for  the  Times-Union  said  the 
high  court  “fully  recognized  the  right  of 
the  public  to  know — and  the  correlative 
right  of  the  news  media  to  enter  private 
premises  to  cover  a  matter  of  real  public 
interest — when  entry  is  made  quietly, 
peaceably,  without  objection,  without 
physical  property  damage,  under  com¬ 
mon  custom  and  usage.” 


"Cleveland’s  Japanese  Americans:  In 
Search  of  Their  Identity.” 

First  Place  winners  for  a  newspaper 
series  are: 

Acel  Moore  and  Wendell  Rawls  Jr., 
staff  writers  at  the  Philadelphia  Inquirer, 
for  “The  Farview  Findings,”  an  inves¬ 
tigative  series  exposing  inhuman  condi¬ 
tions  at  a  mental  institution. 

Charlotte  Saikowski,  chief  editorial 
writer  at  the  Christian  Science  Monitor, 
for  “After  Permissiveness  What?,”  a 
series  on  the  state  of  morality  in  Ameri¬ 
can  society. 

Honorable  mention  winners  in  the 
newspaper  series  category  are: 

Margo  Huston,  Milwaukee  Journal  re¬ 
porter,  for  “I’ll  Never  Leave  My  Home. 
Would  You?,”  a  series  on  help  available 
to  older  people  living  at  home. 

Harvey  Jacobs,  editor,  the  In¬ 
dianapolis  News,  for  “The  Concerned 
Neighbors  Crime  Watch,”  a  public  ser¬ 
vice  series  on  crime  prevention. 


Stauffer  exec  slain 

Thad  M.  Sandstrom,  51,  vice¬ 
president-broadcasting,  Stauffer  Publica¬ 
tions,  Inc.  was  shot  to  death  in  his  home 
(May  3)  in  what  police  said  appeared  to  be 
a  murder  and  attempted  suicide. 

Sanstrom’s  wife,  Milda,  53,  was  taken 
to  a  Topeka  hospital  where  she  was 
being  treated  for  an  apparent  overdose  of 
pills,  police  said.  The  district  attorney 
said  Sandstrom  had  filed  for  divorce  May 
•) 
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Syndicates 


By  Lenora  Williamson 


Panel  created  by  ''odd  couple” 


For  insight  into 
Washington  and  the 
World,  here’s  a 
penetrating  lineup: 


“The  funny  business  is  a  funny  busi¬ 
ness,”  say  Jack  E.  Schneider  and  Ray 
Mat^'ews,  the  self-proclaimed  odd 
couple/creators  of  “Turkey,”  a  new 
panel  being  offered  by  Manson  Western 
Syndicate  for  a  midsummer  start. 

The  odd-couple  status  is  based  on  their 
unusual  work  habits.  Schneider  lives  in 
Cincinnati,  Mathews  in  Cleveland.  Once 
each  month  the  duo  narrows  the  240-mile 
gap  by  meeting  halfway  in  Columbus  for 
a  week  of  no-nonsense  writing  and  brain 
storming.  Each  brings  a  volume  of  primi¬ 
tive  ideas  and  material  written  in  his  re¬ 
spective  studio. 

They  find  the  atmosphere  and  privacy 
of  a  comfortable  motel  room  conducive 
to  creativity  and  work,  sleep  and  eat  with 
complete  disregard  for  the  time  of  day. 
Under  such  conditions  the  concept  for 
“Turkey”  was  conceived.  Jack  and  Ray 
spontaneously  agreed  on  the  name  be¬ 
cause  of  its  contemporary  usage. 
Schneider  does  the  illustrations  in  his 
home  studio,  but  it’s  really  that  one  week 
a  month  in  Columbus  that’s  responsible 
for  putting  the  stuffing  into  “Turkey.” 

Contradictions  and  inconsistencies  of 
this  contemporary  world  provide  much 
of  the  material  on  which  Turkey  is  based, 
they  say. 

★  *  * 

Betty  Fitzpatrick  has  been  elected  as 
the  corporate  assistant  secretary  of  Uni¬ 
versal  Press  Syndicate  by  the  board  of 
directors.  Fitzpatrick  served  as  an  assis¬ 
tant  to  James  F.  Andrews,  editor  and 
publisher  at  Universal  Press  Syndicate 
and  Sheed  Andrews  and  McMeel  for  five 
years.  Formerly,  she  was  assistant  to  the 
editors  of  the  National  Catholic  Report¬ 
er,  an  independent  lay-edited  news¬ 
paper  and  also  on  the  staff  of  the  dioce¬ 
san  newspaper  of  the  Diocese  of  Kansas 
City-St.  Joseph. 

^  He 

During  commencement  ceremonies  at 
the  University  of  California,  Berkley, 
cartoonist  Garry  Trudeau  accepted  a  law 
degree  for  “Ms.  Joan  Caucus,”  one  of 
his  “Doonesbury”  strip  characters.  Re¬ 
cently  in  one  of  the  comic’s  story  lines, 
Trudeau  had  his  feminist  character  apply 
for  admission  to  the  university’s  School 
of  Law.  Amused  university  officials  sent 
Trudeau  the  application  form.  He  filled  it 
out,  signing  for  “Ms.  Caucus.” 

He 

National  affairs  columnist  Marianne 
Means,  who  earned  her  law  degree  from 
the  George  Washington  University  Law 
Center  this  month,  will  add  a  twice 
weekly  radio  commentary  to  her 
schedule.  Her  column,  “Marianne 
Means’  Washington,”  is  syndicated  by 


Scheider-AAathews  panel 
King  Features  to  more  than  100  news¬ 
papers. 

The  Means  coast-to-coast  radio  com¬ 
mentary  will  be  heard  beginning  June  12 
over  CBS  Radio  Network  “Spectrum” 
program. 

Marianne  Means  began  her  newspaper 
column  in  1966  after  nearly  six  years  as 
the  White  House  correspondent  for  the 
Hearst  newspapers.  She  was  the  first 
woman  ever  assigned  full  time  to  cover 
Presidential  activities  at  the  White 
House. 

Win  O’Leary  Award 

Oakland  (Mich.)  Press  of  Pontiac  has 
been  named  winner  of  the  1977  Morgan 
O’Leary  Award  for  Political  Reporting. 
Reporters  Larry  Good  and  Alan  Lenhoff 
will  share  the  $400  prize  for  their  series 
on  the  trials  and  tribulations  of  the  Pon¬ 
tiac  Stadium  during  and  after  the  deci¬ 
sion  to  build  the  facility. 

The  annual  award  is  administered  by 
the  University  of  Michigan  department 
of  journalism.  The  competition  is  open  to 
reporters  for  any  public  news  media  in 
Michigan,  print  or  broadcast.  Stories  and 
article  series  about  any  level  of  govern¬ 
ment  are  eligible. 

Prize  for  decency 

Arizona  Republic  and  Phoenix  Gazette 
were  awarded  a  plaque  by  the  Glendale, 
Ariz.  Knights  of  Columbus  chapter  for 
the  papers’  policy  of  “refusing  to  adver¬ 
tise  porno  films  and  entertainments,  a 
valuable  service  toward  a  more  decent 
society.” 
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Scudder  trial 

{Continued  from  page  10) 

ed  a  plan  that  would  have  multiplied  by 
four  times  the  amount  of  charges  for  sew¬ 
erage  that  Garden  State  would  have  to 
pay. 

Scudder’ s  testimony  was  interrupted 
to  hear  Newark  Mayor  Kenneth  Gibson 
and  former  News  photo  editor  A1  Bissert. 
Gibson,  called  by  Scudder  attorney  Tom 
Curtin,  testified  that,  in  his  opinion,  a 
majority  of  the  blacks  in  Newark  were 
not  hostile  to  the  News  as  Reeves  con¬ 
tended  in  his  article. 

Testifying  to  this  point,  Scudder  said 
the  News  hired  Douglas  Eldridge  in  1%3 
to  specifically  cover  black  or  civil  rights 
news  events  in  the  city.  “If  we  wanted  no 
news  about  the  black  community,  I  cer¬ 
tainly  don’t  know  what  Mr.  Eldridge  was 
doing.  We  certainly  didn’t  throw  all  his 
copy  away,”  Scudder  said. 

Scudder  said,  “when  black  leaders 
thought  a  story  was  uanfair,  we  invited 
the  reporter  who  wrote  the  story  to  ex¬ 
plain  why  he  had  written  it  in  a  particular 
way.” 


Ironically,  Eldridge  is  also  included  as 
a  defendant  in  Scudder’ s  libel  suit.  Eld¬ 
ridge  wrote  a  letter  that  appeared  in 
Columbia  Journalism  Review  May /June, 
1973  issue.  Eldridge’s  letter  commented 
on  a  Scudder  rebuttal  to  Reeves’  story 
that  was  also  published  in  CJR.  Scudder 
said  it  contained  some  “clearly  deroga¬ 
tory”  and  “insulting”  statements.  He 
said  the  letter  was  another  way  to  “be¬ 
little”  the  Scudders. 

Bissert,  a  defense  witness,  testified 
that  former  news  editor  A1  Wailing  (now 
deceased)  told  him  to  provide  more  pic¬ 
tures  with  whites.  TTiis  supported  a 
Reeves  contention  that  the  News  tried  to 
portray  Newark  as  an  unchanging  city, 
racially,  even  though  more  than  one  half 
of  the  city  population  was  black. 

Leo  Garabadian,  manager  of  the  Scud¬ 
der  controlled  Fidelity  Engraving  Co.  in 
Newark  from  1%7  to  1972,  testified  the 
prices  charged  by  Fidelity  for  work  done 
for  the  News  was  comeptitive  with  other 
engraving  companies.  This  refuted  a 
Reeves  contention  that  Fidelity  charged 
higher  prices. 

Cross  examination  of  Scudder,  which 
began  Wednesday  afternoon,  was  ex¬ 
pected  to  continue  through  the  end  of  this 
week. 
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• 

Newsrack  sex  covers 
outlawed  in  L.A.  County 

Front  cover  display  of  “statements, 
words,  pictures  or  illustrations  that  have 
as  their  purpose  or  effect  sexual  arousal, 
gratification  or  affront,”  have  been  out¬ 
lawed  from  sidewalk  newsracks  in  Los 
Angeles  County’s  unincorporated  areas. 

The  Board  of  Supervisors  gave  final 
approval  to  an  ordinance  on  May  3.  En¬ 
forcement  of  the  law  is  left  to  the  courts 
and  the  sheriff’s  office. 
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Times-Mirror  expects 
record  year  in  1977 

Dr.  Franklin  D.  Murphy,  chairman  of 
the  board,  told  shareholders  at  the  an¬ 
nual  meeting  held  (May  25)  at  Times  Mir¬ 
ror  Square,  Los  Angeles,  that  “the  con¬ 
tinuing  momentum  in  our  major  lines  of 
business — newspaper  publishing  and 
newsprint  and  forest  products — as  well 
as  our  outlook  for  book  publishing  and 
other  operations,  have  led  us  to  antici¬ 
pate  another  record  year  in  1977,  barring 
unforeseen  events.” 

First  quarter  results  show  Times  Mir¬ 
ror  revenues  advanced  to  $232.0  million 
from  $202.2  million  in  the  first  quarter  of 
1976.  Net  income  increased  to  $17.7  mil¬ 
lion  compared  with  $1 1.5  million  in  1976. 
Earnings  per  share  were  520,  up  from 
340  per  share  recorded  in  the  first  quar¬ 
ter  of  1976. 

At  the  meeting,  three  new  members 
were  elected  to  the  board  of  directors: 
Milton  H.  Day,  Walter  B.  Gerken  and 
Warren  B.  Williamson.  Day  is  vice  pres¬ 
ident  and  assistant  to  the  president  of 
Times  Mirror.  Gerken  is  chairman  of  the 
board  and  chief  executive  officer  of 
Pacific  Mutual  Life  Insurance  Company; 
and  Williamson  is  a  general  partner  in 
Crowell,  Weedon  &  Co.,  a  brokerage 
firm.  He  is  also  a  director  of  Chandis 
Securities  Company. 

Dr.  Murphy  paid  special  tribute  to  Dr. 
Harold  Brown,  who  resigned  from  the 
board  to  accept  his  present  position  as 
Secretary  of  E)efense;  Lowell  S.  Dilling¬ 
ham,  who  did  not  stand  for  re-election 
due  to  his  many  other  business  commit¬ 
ments;  and  to  J.  L.  Atwood,  who 
reached  mandatory  retirement  after  serv¬ 
ing  on  the  board  for  12  years. 

Further  recognition  was  accorded 
Dorothy  Buffum  Chandler  whose 
relationship  to  the  board  as  director 
emeritus  concluded  this  year.  Mrs. 
Chandler’s  role  in  the  development  of 
the  Los  Angeles  Times  and  Times  Mirror 
was  especially  commented  on  by  Dr. 
Murphy. 

Eleven  members  of  the  board  were 
re-elected.  They  are:  James  W.  Aston, 
Gwendolyn  Garland  Babcock,  Dr.  Peter 
S.  Bing,  Albert  V.  Casey,  James  F. 
Chambers  Jr.,  Bruce  Chandler,  Otis 
Chandler,  Robert  F.  Erburu,  F.  Daniel 
Frost,  Dr.  Franklin  D.  Murphy  and  Dr. 
Simon  Ramo. 

At  the  board  meeting  immediately  fol¬ 
lowing,  Stender  E.  Sweeney  was  elected 
treasurer  of  Times  Mirror.  Sweeney, 
formerly  director  of  finance  and  assistant 
treasurer  of  the  company,  came  to  Times 
Mirror  from  Citibank,  New  York,  in 
1968. 

• 

News  never  takes  a  holiday  and  this 
publication  continues  to  bring  that  news 
to  your  home  throughout  the  year,  as  it 
happens. 
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U.S.  news  media  still  scarce 
in  Warsaw  Pact  countries 


By  I.  WilUam  HiU 

With  few  exceptions,  Warsaw  Pact 
states  have  failed  to  fulfill  promises  of 
eased  and  expanded  information  ex¬ 
changes  across  ideological  borders. 

This  was  the  gist  of  a  preliminary  staff 
report  (May  25)  on  the  flow  of  informa¬ 
tion  between  Helsinki  signatories  to  the 
Commission  on  Security  and  Coopera¬ 
tion  in  Europe  that  is  headed  by  Rep- 
representative  Dante  B.  Fascell  (D-Fla.). 

In  1976,  the  Soviet  Union,  and  in  1977, 
Bulgaria  and  Czechoslovakia  announced 
more  imported  newspapers  would  go  on 
public  sale  than  in  the  past.  Little  change 
has  been  noted,  however,  in  the  circula¬ 
tion  of  the  International  Herald  Tribune, 
Time,  Newsweek,  Business  Week  and 
U.S.  News  and  World  Report. 

The  Herald  Tribune  circulation  in 
seven  countries  actually  declined  from 
1757  copies  to  1645  from  one  year  to  the 
next,  the  report  said.  It  continued: 
“While  Newsweek  increased  its  circula¬ 
tion  by  five  copies  (to  2681)  and  Business 
Week  by  seven  (to  238),  Time  boosted 
sales  by  98  copies  (to  1280)  and  U.S. 
News  and  World  Report  rose  by  150 
copies  (to  631). 

“But  the  pattern  was  inconsistent 
throughout  the  bloc.  Poland  dropped  100 
copies  of  the  Herald  Tribune  while  add¬ 
ing  100  of  Newsweek.  Czechoslovakia 
took  68  more  copies  of  the  four  weeklies, 
but  Romania  decreased  its  imports  of  the 
four  by  36  copies.” 

In  Poland,  imported  publications  can 
easily  be  read  in  official  reading  rooms 
and  citizens  with  foreign  currency  can 
subscribe  with  considerable  freedom  to 
foreign  literature.  There,  the  report  said, 
the  “hard  currency  costs  of  imported  lit¬ 
erature  seemed  to  pose  the  greatest  limit 
on  circulation.”  To  a  lesser  extent,  the 
report  made  the  same  observation  about 
Hungary. 

In  other  Warsaw  Pact  states,  the  re¬ 
port  declared,  subscriptions  are  nearly 
impossible  to  arrange — except  for  offi¬ 
cial  institutions — and  western  news¬ 
papers  are  often  hidden  under  newsstand 
counters,  even  in  the  hotels  for  foreign 
tourists  where  most  such  imports  are 
sold  and  where  few  local  citizens  go. 

“In  those  same  countries,”  the  report 
said,  “imported  literature  is  available  in 
libraries  only  to  readers  with  special 
clearances;  and  in  some  Soviet  libraries 
even  those  who  are  cleared  are  forbidden 
to  take  notes  on  what  they  read.” 

Regarding  export  of  Warsaw  Pact 
periodicals  to  the  U.S.,  the  report  said 
inquiries  “have  produced  no  helpful  re¬ 
sponses  from  the  exporters  to  date.  Bul¬ 
garia  did  inform  us  that  it  sent  only  seven 
copies  of  its  two  major  papers  to 


America,  but  that  information  is  incor¬ 
rect.  The  U.S.  Embassy  in  Sofia  sends 
12  copies  of  those  papers  to  U.S.  read¬ 
ers.  Moreover,  one  university  in 
America  reports  spending  $500  annually 
on  purchases  of  Bulgarian  publications.” 

The  report  also  touched  on  Soviet  and 
East  European  compliance  with  the 
pledge  to  ease  the  working  conditions  of 
journalists. 

“In  the  Soviet  Union,  multiple  exit- 
and-entry  visas  have  made  life  easier  for 
accredited  resident  correspondents,  but 
the  new  facilities  have  not  led  to  any 
broader  easing  of  journalists’  access  to 
their  sources  or,  in  one  case,  to  the  coun¬ 
try.” 

Six  of  seven  correspondents  in  Poland 
said  they  suffered  from  no  travel  restric¬ 
tions  and  were  always  notified  of  official 
trips. 

“Four  of  the  seven,  moreover,”  the 
report  said,  “reported  that  the  post- 
Helsinki  atmosphere  had  eased  their  ac¬ 
cess  to  official  news  sources.  Even  non¬ 
resident  journalists  rated  Poland  as  the 
easiest  country  to  visit  and  work  in — 
though  some  said  they  had  been  followed 
and  harassed  there — with  the  possible 
exception  of  Hungary.  Czechoslovakia 
was  named  as  the  most  difficult  in  grant¬ 
ing  visas  and  one  of  the  least  helpful  in 
granting  access  to  sources.  Romania  also 
was  sharply  criticized.” 

Also,  on  May  25,  the  Commission  on 
Security  and  Cooperation  in  Europe  held 
a  hearing  in  which  Lothar  Loewe,  a 
German  journalist,  testified  on  news¬ 
gathering  conditions  in  East  Germany. 

“On  account  of  agreement  between 
the  two  German  states  in  the  activities  of 
media  correspondents,  the  working  op¬ 
portunities  for  correspondents  in  the 
German  Democratic  Republic  are  better 
than  in  most  other  East  Bloc  states.  Six¬ 
teen  West  German  correspondents  are 
currently  accredited  in  East  Berlin.  They 
include  three  for  television,  two  for 
radio,  and  the  rest  for  newspapers  and 
news  magazines. 

Testimony  was  also  beared  from 
Robert  L.  Bernstein,  president  of  Ran¬ 
dom  House,  who  has  been  active  in  trying 
to  improve  relations  between  Russia  and 
the  U.S.  regarding  books. 

“What  many  persons  fail  to  realize,” 
Bernstein  said,  “is  that  the  Soviet  Union 
publishes  an  extensive  list  of  English- 
language  books  designed  for  distribution 
in  the  American  market.  In  1969,  for  in¬ 
stance,  they  published  952  new  titles  in 
English.” 

On  the  other  hand,  Bernstein  said, 
“Nowhere  in  the  Soviet  Union  can 
books  published  in  any  western  country 
be  purchased  by  the  Soviet  public.  .  .  . 
The  Soviet  Union’s  response  to  criticism 


of  this  is  that  they  translate  an  impres¬ 
sive  number  of  western  works  into  Rus¬ 
sian.  .  .  .” 

Bernstein  went  on  to  describe  how 
every  book  translated  and  published  in 
Russia  is  selected  and  edited  by  pub¬ 
lishers  under  direct  control  of  the  Soviet 
government  and  the  Communist  Party  as 
well  as  censored,  printed  and  sold  under 
the  same  direction. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


5/25  6/1 

Affiliated  Publications  (AMEX)  .  11%  11% 

Blue  Chip  Stamps  (OTC)  .  I6V4  16 

Combined  Communications  Corp.  (NYSE)  20%  2OV4 

Capital  Cities  Comm.  (NYSE)  .  47%  46V2 

Cowles  Comm.  (NYSE)  .  15%  14% 

Dow  Jones  (NYSE)  .  31%  31% 

Gannett  (NYSE)  .  32y2  33 

Gray  Comm.  (OTC)  .  11  11 

Harte  Hanks  (NYSE)  .  27V4  26 

Jefferson  Pilot  (NYSE)  .  28%  28% 

Knight-Ridder  (NYSE)  .  33%  32V4 

Lee  Enterprise  (AMEX)  .  23V4  23% 

Media  General  (AMEX)  .  I6V2  16% 

Multimedia  (OTC)  .  25  24% 

New  York  Times  (AMEX)  .  18%  17% 

Panax  (OTC)  .  .  . 

Post  Corp.  (Wise.)  (OTC)  .  19%  19 

Quebecor  (AMEX)  .  6  6% 

Southam  Press  (CE)  .  19V2  19% 

Thomsom  Newspapers  (CE)  .  12  12 

Time  Inc.  (NYSE)  .  35%  34% 

Times  Mirror  (NYSE)  .  21%  21% 

Torstar(CE)  .  13%  13’% 

Washington  Post  (AMEX)  .  23’%  23% 

SUPPLIERS 

Abitibi  (CE)  .  9’/2  9% 

Addressograph  Multi.  (NYSE)  .  11%  11% 

Altair  (OTC)  .  3’%  3'% 

Berkey  Photo  (NYSE)  .  4%  4'% 

Boise  Cascade  (NYSE)  .  31%  28% 

Compugraphic  (NYSE)  .  35%  35'% 

Compuscan  (OTC)  .  V/a  8 

Crown  Zellerbach  (NYSE)  .  35%  36 

Cutler-Hammer  (NYSE)  .  43  42 

Digital  Equipment  (NYSE)  .  41%  40'% 

Domtar  (AMEX)  .  13%  13% 

Dow  Chemical  (NYSE)  .  -35'%  35'% 

Dymo  (NYSE)  .  12%  12’% 

ECRM  (OTC)  .  1'%  1’% 

Eastman  Kodak  (NYSE)  .  59%  56% 

Eltra  (NYSE)  .  27’%  26’% 

Georgia  Pacific  (NYSE)  .  29%  29 

Grace,  W.  R.  (NYSE)  .  30  29’% 

Great  Lakes  Paper  (CE)  .  27  25% 

Great  No.  Nekoosa  (NYSE)  .  28%  28’% 

Harris  Corp.  (NYSE)  .  37%  37% 

Hunt  Chem.  (NYSE)  .  14’%  13% 

International  Paper  (NYSE)  .  52%  51’% 

Itek  Corp.  (NYSE)  .  15’%  14% 

Kimberly  Clark  (NYSE)  . .  43’%  43% 

Log  Electronics  (OTC)  .  6’%  6 

Logicon  (AMEX)  .  12%  11’% 

MacMillan,  Bloedel  (CE)  .  21’%  20 

Minnesota  Min.  and  Mfg.  (NYSE)  .  49  48 

Optronics  International  Inc.  (BSE)  .  4’%  4’% 

Rockwell  Inti  (NYSE)  .  32%  33% 

Southland  Paper  (OTC)  .  28%  34 

Southwest  Forest  Ind.  (NYSE)  .  8%  7% 

Sun  Chemical  (NYSE)  .  21’%  20% 

Wood  Industries  (AMEX)  .  4  3% 

White  Consolidated  (NYSE)  .  26%  26’% 


“A  free  press  is  the  unsleeping  guar¬ 
dian  of  every  other  right  that  freemen 
prize;  it  is  the  most  dangerous  foe  of 
tyranny.” 

— Winston  Churchill 

«  *  « 

“We  have  the  newspaper  which  does 
its  best  to  make  every  square  acre  of  land 
and  sea  give  an  account  of  itself.” 

— Ralph  Waldo  Emerson 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  tor  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


BROADWAY  COLUMN 


RAY  WILSON  “On  Broadway,"  a  weekly 
column  550  words.  Published  Coast  to 
Coast  for  25  years.  Samples:  NEW  YORK 
TODAY,  INC.,  78-11  Kew  Forest  Lane, 
Forest  Hills,  N.Y.  11375.  (212)  544- 
1254. 


FILLERS  ' 


WOULD  YOU  PAY  a  modest  amount 
monthly  for  time  copy  that  remains  usa¬ 
ble  for  90  to  120  days  or  more  after  you 
receive  it?  If  wu  would,  you're  a  prime 
prospect  for  Robbins  Filler  Service.  Re¬ 
quest  on  your  letterhead  will  bring  a 
sample  copy.  You  might  be  glad.  We're 
not  newcomers— it's  our  21st  year.  Rob¬ 
bins  &  Associates,  P.  0.  Box  /80,  Seat¬ 
tle,  Wash.  98111. 


HUMOR 


NEWSBLEAT— Weekly  topical  and  polit¬ 
ical  satire.  Free  Samples.  Jeff  Scharf, 
570  Bethany  Curve,  Santa  Cruz,  Calif. 
95060. 


SORRY  TO  BOTHER  YOU. 
A  Rustic  Humor  Column. 
Treat  Your  Readers. 

For  samples  and  rates  write 
J.  J.  (Jim)  Wilson 
Box  42 

Casper,  Wyo.  82602 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


“MORE  FOR  YOUR  MONEY" 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Sarnies. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


TAX  TIPS  by  Mark  Stevens.  New  feature 
by  award-winning  columnist  tells  how  to 
save  money  on  Federal  taxes.  Short, 
punchy  features  can  be  clipped  and  col¬ 
lected  for  year-round  use.  Universal  ap¬ 
peal.  M.  Stevens,  172  Mill  River  Rd., 
Chappaqua,  N.Y.  10514. 


ROCK  AND  ROLLERS  need  something  to 
read!  Give  them  the  lively  and  inexpen¬ 
sive  THEME  SONG!  For  information, 
write  to  THEME  SONG,  85  Shaw  Rd., 
Belmont,  Mass. 


POUTICAL  CARTOONS 


HARD-HITTING  CONSERVATIVE  politi¬ 
cal  cartoons.  This  cartoonist  has  been 
reprinted  in  newsmagazines,  books  and 
won  awards,  too!  5  days  a  week.  Rates, 
samples.  Box  334,  Editor  &  Publisher. 


PUZZLES 


BONUS-WORD  buguiles  solvers,  chal¬ 
lenges  all.  Tested  62%  reader  pull!  Witty 
blurb.  Low  prices.  Samples.  Dickson, 
23500  Old  Rd.  23,  Newhall,  Calif.  91321. 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Send  for  6  free  copies,  prices.  #1  Easy 
St.,  Aptos,  Calif.  95003. 


WEEKLY  FEATURES 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


OLGA  KNOWS® 

Most  rapidly  expanding  weekly  horo¬ 
scope  column  in  this  galaxy.  Bright, 
breezy,  bold.  Full  of  sass  and  vinegar. 
550  words  camera  ready.  Samples. 
Patsy  Miligan  Syndicate,  Box  14,  Dun¬ 
dee,  III.  rails. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermont  Avenue 
N.W.,  Washington,  D.C.  20005.  “Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U.S.  Tax  Court, 
re  Worcester  Telegram. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


SHOPPER  FEVER? 

U  you're  Planning  to  Join  the 
Shopper  Revolution,  Don’t  Make 
a  Move  Until  You  Read  This! 

The  lowly  shopping  guide  has  arrived 
Long  time  shopper  expert  sees  explosion 
coming  in  late  Seventies.  Find  out  why  it 
will  happen,  and  how  you  can  profit  by 
knowing  what's  ahead,  and  why 
Your  Future  may  depend  upon  your 
better  understanding  of  this  modern 
phenomenon  Send  *2  00  to  P  O  Box 
657.  Dunedin.  FI  33528 


NEW! — “How  to  Start  Your  Own  Commun¬ 
ity  Newspaper,"  a  big  136-page  working 
manual  by  an  experienced  weekly  pub¬ 
lisher  who's  done  it  all  and  made  it  pay. 
New  York  Times  says:  “Covers  every  con¬ 
ceivable  facet  of  weekly  newspaper  pub¬ 
lishing.”  $9.95  with  10-day  guarantee. 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
N.Y.  11777. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office," 
P.O.  Box  ra,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office:  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Peasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Ra.  33515. 
No  obligations,  of  course. 


ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


PRESERVE’  UTMOST  SECURITY  and  avoid 
haggling  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428, 
Panama  City,  Fla.  32401. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ROGUE  VALLEY— SOUTHERN  OREGON. 
Attractive  new  weekly  tabloid  advertiser 
and  TV  guide,  begging  for  immediate  ex¬ 
pansion.  Owner  must  sell  due  to  vital  out  of 
state  interests.  Asking  $45,0(X)  with  good 
terms.  Write:  Advertiser,  P.  0.  Box  2211, 
White  City,  Oreg. 


15-YEAR-OLD  growing  North  Texas  week¬ 
ly,  $54,000  gross.  Will  sell  for  $65,000 
cash.  No  composing  equipment.  Need 
money  for  larger  investment.  Box  1(X)6, 
Editor  &  Publisher. 


NEWSPAPER,  California  weekly  group, 
$1.4  million  sales,  $2  million  by  1980. 
12%  pro-forma  cash  flow.  Excellent  man¬ 
agement  available.  Price:  $2,(X)0,(X)0.  Mel 
Hodell,  Broker,  Box  2277,  Montclair,  Calif. 
91763.  (714)  626-6440. 


VIRGINIA  WEEKLY  in  growing  market, 
$80,(X)0  gross,  minimum  down  payment 
for  strong  buyer.  Box  1011,  Editor  & 
Publisher. 


180M  WEEKLY,  3700  paid,  2500  free.  No 
printing.  Area  paper  in  rapid  growth  area. 
Smaller  weekly  competition.  Rural  setting 
ra  minutes  from  Chicago.2  years  old.  Sell 
for  gross,  29%  down.  Only  qualified  buyers 
please.  VVrite  Box  955,  Editor  &  Publisher. 


YOUNG  WEEKLY  TAB,  Zone  2,  serving 
highly  industrialized,  commercial  and  re¬ 
sidential  section  of  affluent  community. 
Gross  over  $130,0(X)  in  less  than  year  of 
operation.  Unlimited  growth  potential.  Box 
1033,  Editor  &  Publisher. 


SUBURBAN  FIRM,  combined  advertising 
agency,  2  publications,  small  printing 
central  U.S.,  high  income  area.  Well  estab¬ 
lished,  gross  1976  $592,000,  profitable. 
$450,000  normal  terms. 

COUNTY  WIDE  EXCLUSIVE  WEEKLY, 
central  U.S.  over  3700  circulation,  full 
plant  3-unit  web  press.  Also  highly 
specialized  printing,  profitable.  Will  do 
over  $5(X),0()0.  Pric^  $450,000,  terms. 
IDAHO  EXCLUSIVE  WEEKLY  doing  about 
$60,000,  priced  $75,000  which  includes 
$10,000  building,  $20,000  down,  io 
years,  7Vi%  interest. 

TEXAS  WEEKLY,  did  over  $50,000,  non¬ 
competitive,  priced  $29,000,  $8,500 
down,  balance  10  years,  7%. 

ILLINOIS  WEEKLY,  Exclusive,  has  shop¬ 
per,  did  $78,000  1976,  project  $85,()00 
1977.  Priced  $70,000  on  8  years,  8%  in¬ 
terest,  $20,000  down. 

ROBERT  N.  BOLITHO 

Box  7133,  Indian  Creek  Branch 

Shawnee  Mission,  Kans.  66207 


NEWSPAPERS  FOR  SAL£ 


COUNTY  SEAT  WEEKLY— No  competi¬ 
tion— Southwest  Texas— Price  $55,(X)0 
cash,  slightly  over  gross.  Box  940,  Editor  & 
Publisher. 

ZONE  9,  paid  business-legal.  Growth  capi¬ 
tal  need^  in  large  metro  market.  Man¬ 
agement  available.  Gross  $80,000.  Price 
$70,000.  Box  992,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


WANTED;  Weekly  with  5000+  circulation 

Crossing  minimum  $300,000  in  Zone 
,4,6,8.  Box  1(X)4,  Editor  &  Publisher. 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


NEWSPAPERS 

WANTED 

Have  substantial  investor  wanting 
to  buy  large  group  of  weeklies. 
Profitable  dailies  also  considered. 
Call  collect  or  contact— 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road,  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  2Newspapers 
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ANNOUNCEMENTS 

TRAVELITOURS 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


MIDDLE  EAST  UPDATE.  15-day  October 
tour  of  Egypt,  Syria,  Jordan.  Israel.  Visit 
Suez  Canal,  refugee  camp.  Good  Fence, 
Golan  Heights  installations.  Lectures,  in¬ 
terviews.  For  brochure,  write  John  Cham¬ 
bers,  Topeka  Capital-Journal,  616  Jeffer¬ 
son,  Topeka,  Kans.  66607. 


OFFICE  SPACE  AVAILABLE 


DESK  SPACE  AVAILABLE.  Special  corres¬ 
pondent  staffer.  PR  firm  or  newspaper 
needing  Capitol  office.  National  Press 
Bldg.  Excellent  spot.  Box  1022,  Editor  & 
Publisher. 


E&P  CLASSIFIEDS 

Programmed  for  selling 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  Calif.  90801 


MAILROOM 


STA-HI  257  STACKER. 
EXCELLENT  CONDITION. 

BOX  594,  EDITOR  &  PUBLISHER. 


ADDRESSOGRAPH-MULTIGRAPH  5000 
automatic  printer,  Graphotype  6300  plate 
maker,  portable  filing  cabinet.  (618)  395- 
7414. 


MUELLER  227  INSERTER  AND  231 
STACKER.  2  YEARS  OLD.  BOX  418, 
EDITOR  &  PUBLISHER. 


CUTLER-HAMMER  MARK  III  STACKER. 
EXCELLENT  CONDITION. 

BOX  582,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P,and  24P  inserters.  Spares 
included.  Very  good  condition.  Box  382, 
Editor  &  Publisher. 

STA-HI  251  Counterstacker  available  im¬ 
mediately.  Very  good  condition.  Box  415, 
Editor  &  Publisher. 

SHERIDAN  72P  INSERTER 

VERY  GOOD  CONDITION 

BOX  421,  EDITOR  &  PUBLISHER 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 

NEWSPRINT 

SQUeeze  lenses  save  newsprint  .  .  . 

CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 

LEKTRO  LIFT  TRUCK  with  roll  clamp.  18 
months  old  with  only  460  operatiine  hours. 
Model  30/24,  300(J#  capacity,  152"  tri¬ 
mast  for  stacking  up  to  6  rolls  high.  Bat¬ 
tery  and  charger.  Available  now.  Original 
cost  over  $14,0(X}.  Our  growth  requires  a 
larger  truck.  We  will  consider  any  reasona¬ 
ble  offer.  Call  Bill  Starks,  Tazewell  Publish¬ 
ing  Co.,  Morton,  III.  (309)  264-2211. 

OCRs 

DATATYPE 

DFR  503  Reader,  DFR/CRT  cable,  DFR/ 
Facit  Cable,  5  band  and  CRT  Table  S/N 
0026  and  1  Super  Beehive  CRT  S/N  900. 
Assume  lease  or  purchase.  Contact  Ches¬ 
ter  Achord,  (713)  467-0200. 

PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 

Box  5500,  Akron,  Ohio  44313 

PHOTOTYPESETTING 

COMPUGRAPHIC 
FACTORY  RECONDITIONED 
PHOTOTYPESETTING  EQUIPMENT 
ACM9001  Photo  Unit  and  Tape  Reader 
with  Keyboard  Display  Terminal  (KDT). 
Choice  of  Low  Range  (6  pt.-36  pt.)  or  High 
Range  (6  pt.-72  pt.).  Will  accommodate  8 
typefaces  for  setting  12  sizes.  Original  new 
price  was  $23,4(X).  Our  price  reduced  to 
$13,500. 

91(X)  Autotape  Keyboard  with  16  memory 
locations  of  32  codes  each  for  formatting 
visual  character  display.  Ideal  off-line 
keyboard  for  use  with  ACM9001  or  Com- 
putape  II.  Price  =  $3500. 

CkjmpuTape  II— For  fast  tape  operation  60 
LPM— Sets  SVi  point-24  point.  4  typefaces 
on  line.  Price  =  $7950. 

4961TL— 6  level  tape  input.  Excellent  for 
straight  matter  and  ad  guts.  Sets  type 
sizes  from  SVi  point-24  point.  Price  = 
$4250. 

Autot^e  Keyboard— Model  4961C  late 
style:  79  keys,  secretary  shift,  has  12  two 
code  super  function  keys.  The  ideal 
keyboard  for  producing  6  level  unjustified 
tape  for  Models  4961TL  or  CompuTape  II. 
Price  =  $1995. 

Installed  by  Compugraphic:  Written  War¬ 
ranty  by  Inland. 

Call  Now  TOLL  FREE;  (800)  255-6746. 
Inland  Printing  Equipment  Inc. 
105th  St.  &  Santa  Fe  Drive 
P.  0.  Box  5487 
Lenexa,  Kansas  66215 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 

4'Weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME-Tuesday,  4:00  PM  New  York  Time 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Address  _ _ _ _ _ 

City _ State  _ Zip  — 


Phone 


Authorized  by 

Classification 

Copy - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  t  PUBLISHER  •  850  Third  Ave.  •  New  York.  N.Y.  10022 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


TWO  (2)  COMPUGRAPHIC  7200’s,  serial 
numbers  1323  and  3239.  Large  list  of 
spare  PC  boards  and  other  parts.  Large 
library  of  font  strips.  Make  offer.  Call  Jim 
Robinson  or  Dick  Sullivan,  (612)  222- 
5011. 


COMPUGRAPHICS;  2  Compugraphic  Vid¬ 
eosetters,  Model  24/14  with  11  font  grids 
and  spare  parts.  Courier-Journal  &  Times, 
Call  Dennis  Washburn,  (502)  582-45i^. 


TWO  HENDRIX  5200s  with  readers  and 
punches.  Standard  keyboards.  One  with 
dual  memory— one  with  single.  Contact 
Herb  Taylor,  Composing  Supt.,  Chicago 
Sun-Times,  401  N.  Wabash,  Chicago,  III. 
60611.  (312)321-2050. 


PLATEMAKING 


2  COMPLETE  NAPP  AND  BEACH  systems. 
2  years  old,  excellent  condition.  Call  or 
write  the  Iron  Mountain  News.lron  Moun¬ 
tain.  Mich.  49801.  (906)  774-2772. 


PRESSES 


GOSS  COMMUNITY  2  unit  web  offset 
newspaper  press,  with  Vi  and  Vk  folder, 
side  lay  register.  Immaculate,'  available 
immediately.  Call  Joseph  Koravos,  (617) 
475-3210. 


GOSS  URBANITE  ROLLSTANDS,  available 
in  September.  1  left  hand,  4  jsosition,  5 
tension;  1  right  hand,  3  position,  5  ten¬ 
sion.  New  1975.  Will  not  separate. 
$50,000  FOB,  San  Juan,  Puerto  Rico.  Also 
5  complete  page  compensators  as¬ 
semblies,  $1800  each.  Contact:  Gasper 
Roca,  P.  0.  Box  3831,  Old  San  Juan  Sta., 
San  Juan,  Puerto  Rico  00904.  (809)  723- 
(J481.  Telex:  385-836.  Phone  from  8  AM  to 
5  PM  EST. 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Cottrell  V-22,  6  units,  1969 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  45V2'' 

Wanted:  Newspaper  equipment 
and  complete  p/anfs. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


URBANITE  V4  PAGE  FOLDER 
Will  fit  serials  500  to  999  with  all  parts. 
Box  1029,  Editor  &  Publisher. 


HOE  PRESS  Z  pattern  converted  to  Knapp 
System,  6  units,  new  saddles,  60" 
maximum  roll  size.  Also  platemaking 
equipment  to  fit  press.  Please  call  Sal 
Buonocore,  (201)  754-0745. 


GOSS  METRO  22%  cutoff.  Mono  and  3 
color  unit,  2:1  double  delivery  folder, 
RTPs,  1970.  Contact  TRH  MARKETING, 
Hayes  Rd.,  Southall,  Middlesex,  England. 
Phone:  848-8655. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  HEADLINER  PRESS 
23  9/16  CUTOFF,  EXCELLENT  CONDI¬ 
TION.  6  units  and  Goss  2:1  and  3:2  fold¬ 
ers.  Includes  saddles  for  direct  printing. 
Complete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 


We  move  machinery! 
E&P  Classifieds 
(212)  752-7053 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SHERIDAN  72P  INSERTER. 
DESIRE  TO  SEE  IN  PRODUCTION. 
BOX  1042,  EDITOR  &  PUBLISHER. 


Help 

Wented... 


HELP  WANTED 


CIRCULATION 


DISTRICT  SALES  MANAGER 
Immediate  opening,  needed  for  estab¬ 
lished  daily  and  Sunday  newspaper  with 
circulation  background.  Previous  circula¬ 
tion  experience  desired;  unlimited  oppor¬ 
tunity  for  aggressive,  experienced  candi¬ 
date.  Liberal  auto  allowance,  excellent 
fringe  benefits.  Salary  based  on  experi¬ 
ence.  Send  resume  tO:  Tribune-Review 
Publishing  Co.,  c/o  R.  J.  Schwenk,  Circula¬ 
tion  Manager,  Cabin  Hill  Drive,  Greens- 
burg.  Pa.  15601. 


CIRCULATION  MANAGER 
If  you  are  enthusiastic,  energetic  and 
would  like  to  move  up  to  the  position  of 
MANAGER  then  we  want  to  talk  to. 
you  .  .  .  but  you  must  know  how  to 
BUILD  circulation!  We're  a  small  PM  daily 
and  involved  in  head-to-head  competition 
with  neighboring  larger  paper  in  Zone  3. 
Ve^  good  working  conditions  and  benefits! 
Write  in  confidence,  with  history  and  sal¬ 
ary,  to  Box  973,  Editor  &  Publisher. 


CIRCULATION  PROMOTION  MANAGER 
Excellent  opportunity  for  an  energetic  in¬ 
dividual  who  is  creative  and  able  to  pro¬ 
mote.  We're  a  young,  progressive  depart¬ 
ment  of  a  fast-growing  suburban  daily  in 
Zone  5.  Send  resume  to  Box  989,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR  needed  about 
August  1  for  small  newspaper  group.  We 
want  a  highly  motivated  tiger  at  selling  and 
senricing.  Minimum  2  years  experience. 
Best  fringe  benefits.  Large  bonuses  for 
successful  performance.  Send  resume, 
long  letter  about  yourself  and  your  career 
achievements,  present  salary  and  salary 
expectations.  Replies  held  confidential. 
Box  1008,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  6000  daily 
South  of  St.  Louis.  Tremendous  opportun¬ 
ity  for  a  person  with  energy,  ambition  and  a 
desire  to  advance  with  a  multi-newspaper 

troup.  You  will  run  your  own  show. 
14,000  plus  generous  bonus  plan.  We 
need  you  now!  Send  resume  to  Box  998, 
Editor  &  Publisher. 


CIRCULATION 

DIRECTOR 

22,000  afternoon  offset  daily  needs  an 
energetic,  objective-oriented  person  who 
can  conceive,  plan,  organize,  implement 
and  manage  effective  promotion,  sales, 
senrice  and  collection  programs  in  growing 
Zone  4  market.  The  person  we  seek  is 
thoroughly  knowledgeable  of  all  circulation 
aspects,  is  very  strong  in  human  relations 
and  is  able  to  provide  quality  leadership. 
Position  offers  opportunity  for  personal 
and  professional  development,  achieve¬ 
ment-oriented  pay  and  excellent  fringe 
benefits.  If  you  want  to  learn  more  about 
this  challenging  and  rewarding  opportu¬ 
nity,  send  resume  describing  yourself,  ed¬ 
ucation  and  experience  to  Eiox  727,  Editor 
&  Publisher. 


Cl  RCULATION  MANAGER  for  small  daily  in 
Zone  3.  Need  aggressive  self-starter  for 
growing  area.  Good  opportunity  for  a  pre¬ 
sent  No.  2  person  to  move  up.  Box  1036, 
Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
for  13,000  daily  in  growing  town  of  30,000. 
Good  salary,  fringes.  Daily  Times,  Farming- 
ton,  N.M.  87401. 


ZONE  MANAGER  for  fast-growing  subur¬ 
ban  daily  in  Zone  5.  Excellent  opportunity 
for  capable  individual  to  grow  with  an  ag¬ 
gressive  organization.  Excellent  compen¬ 
sation,  including  incentives  and  also  ex¬ 
tended  fringe  benefits.  Send  resume  to 
Box  1032,  Editor  &  Publisher. 


AGGRESSIVE,  HARD-HITTING  promotion 
manager.  Strong  in  circulation  promotion. 
Fast  growing  7-day  daily  in  Southern 
California.  Give  full  details  first  letter  in¬ 
cluding  salary  requirements.  Our  emplo¬ 
yees  know  about  this  ad.  Box  1023,  Editor 
&  Publisher. 


DISTRICT  MANAGER 
Major  metropolitan  daily  in  Zone  5  has 
immediate  opening  for  an  experienced  and 
aggressive,  sales-oriented  District  Man¬ 
ager.  Should  be  familiar  with  adult  carrier 
system.  All  replies  will  be  held  confiden¬ 
tial.  Submit  resume  to  Box  874,  Editor  & 
Publisher. 


17M!  X  22V4  BELL  AND  HOWELL  BAUM 
FOLDER  WITH  TABLOID  FRICTION  FEED. 
BOX  951,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

STA-HI  251  OR  257 

COUNTER  STACKER. 

BOX  804,  EDITOR  &  PUBLISHER 

LATE  STYLE 

COTTRELL  V-22/25  AND  845 

BOX  1714,  EDITOR  &  PUBLISHER 

WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 

BOX  1548,  EDITOR  &  PUBLISHER 

USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  878-3257. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 

MUELLER  227  INSERTER 

Must  see  in  operation. 

Box  801,  Editor  &  Publisher. 

WANTED  BY  PUBLISHER:  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call ' 
(516)  588-6600. 

WANTED:  Used  Compugraphic  2961  high 
speed  from  private  owner.  Wayne  Town¬ 
send,  P.O.  Drawer  1,  Tuscaloosa,  Ala. 
35401. 

SHERIDAN  24P  OR  48P 

INSERTER 

BOX  809,  EDITOR  &  PUBLISHER. 

WANTED:  Late  Model  F  Intertype  mixer 
with  Model  F  Star  Quadder  and  Autosetter, 

4  mold  disc.  Must  be  in  A-1  condition.  Re¬ 
gency,  725  Clayton  Ave.,  Waynesboro,  Pa. 
17268.  (717)  762-7161  or  (215)  922-6631; 
ask  for  Bob  Salvini. 

TYPE  METAL  WANTED — Scrap  or  surplus. 
Zero  Supply  Div.,  P.  0.  Box  1012,  Cullman, 
Ala.  35()55.  (205)  739-1606. 

INDUSTRY  SERVICES 

CIRCULATION  BOOSTERS 

CIRCULATION  BOOSTER.  Take  advantage 
of  vour  readers'  interest  in  their  roots  by 
offering  family  tree  charts.  $1.98  for  one. 
Write  for  quantity  discounts  to  Useful  Gifts 
and  Books  (12A),  1540  Broadway  (Suite 
303),  New  York,  N.Y.  10036. 

CIRCULATION  CONSULTANTS 

TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 

WE  PRESENTLY  CONDUCT  telephone  and 
door-to-door  sales  for  3  major  East  Coast 
newspapers.  We  are  looking  to  expand 
throughout  the  U.S.  If  your  circulation 
could  use  an  increase,  give  us  a  call  and 
let's  talk  it  over.  Call  collect  (215)  265- 
0350.  American  Newspaper  Sales  Inc., 
580  Valley  Forge  Plaza,  King  of  Prussia, 
Pa.  194()6. 

ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 

TUTORIAL  SERVICES 

JOURNALISM  TUTOR;  I  can  improve  your 
writing.  Expert  or  novice.  Send  sample. 
Box  931,  Editor  &  Publisher. 


ACADEMIC 


CHALLENGING  OPPORTUNITY  to  head 
expanding  6-member  journalism  depart¬ 
ment  at  state  university  in  Kansas'  largest 
city.  Candidate  should  have  significant 
news  experience  and  demonstrated  qual¬ 
ities  of  leadership.  College  teaching  ex¬ 
perience  desirable.  Masters  degree  re¬ 
quired.  Salary  range  $22,000+.  Madline 
for  application,  June  17,  1977.  Appoint¬ 
ment  effective  August  15.  An  Affirmative 
Action/Equal  Opportunity  Employer.  Send 
letter  of  application,  including  resume  and . 
references  to  Cleve  Mathews,  Dept,  of 
Journalism,  Wichita  State  University, 
Wichita,  Kans.  67208. 


JOURNALISM  lecturer  or  instructor  to 
teach  full  time  load,  basic  undergraduate 
journalism  curriculum  with  public  rela¬ 
tions,  advertising  and/or  photojournalism 
emphasis.  One  year  appointment  with  pos¬ 
sible  renewal.  Rapidly  growing  Mass  Com¬ 
munication  department  in  suburban  New 
York  metropolitan  area.  Professional  ex¬ 
perience  and  PhD  or  progress  towards  de- 

?:ree  required;  teaching  experience  pre¬ 
erred.  Start  Fall  1977.  Equal 
Opportunity/Affirmative  Action  Employer. 
Send  resume  and  references  (before  June 
20, 1977)  to  Box  1000,  Editor  &  Publisher. 


TWO  OPENINGS  instructor/assistant  pro¬ 
fessor  level.  Teach  reporting,  editing  and 
usual  news-editorial  courses.  One  will  have 
two-course  load  and  be  editorial  adviser  to 
twice-weekly  photo-composed  newspaper. 
Minimum  Masters  degree,  plus  newspaper 
experience;  Doctorate  or  in  doctoral  pro¬ 
gram  a  plus.  Send  resume  to  W.  J.  Bell, 
head.  Journalism  &  Graphic  Arts,  East 
Texas  State  University,  Commerce,  Texas 
75428.  Closing  date  July  1.  ETSU  is  Equal 
Opportunity/Affirmative  Action  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER— University  daily. 
Circulation:  9000  free,  4000  paid. 
$250,000  gross  revenues  and  increasing. 
All  editorial  responsibilities  under  student 
control.  Salary  in  mid-teens  and  negoti¬ 
able.  Position  available  immediately.  Lib¬ 
eral  vacations,  academic  environment. . 
Responsible  for  supervising  production, 
circulation,  advertising  and  business  staff. 
Professional  managerial  experience  and 
technical  background  desired.  Send  re¬ 
sume  to;  Purdue  Student  Publishing 
Foundation,  c/o  Purdue  Exponent,  Memo¬ 
rial  Union,  West  Lafayette,  Ind.  47907. 


BUSINESS  MANAGER 
FOR  NEWSPAPER 

Top  accounting  position,  report  to  pub¬ 
lisher.  Full  responsibility  for  billing,  collec¬ 
tions,  payables,  payroll,  general  ledger, 
payroll  arid  local  taxes,  monthly  financial 
statements.  Box  999,  Editor  &  Publisher. 


ARTISTS 


ADVERTISING  SERVICE  SUPERVISOR 
Immediate  opening  at  the  Gloucester 
County  Times  for  a  creative  advertising  ar¬ 
tist.  Candidate  should  have  experience  in 
customer  service,  ad  makeup  and  super¬ 
vision  of  an  art  or  layout  department.  Salary 
is  commensurate  with  experience.  Please 
send  your  resume  at  once  to  the  Glouces¬ 
ter  County  Times,  309  S.  Broad  St.,  Wood¬ 
bury,  N.J.  08096,  Attn:  Albert  Stuart.  An 
Equal  Opportunity  Employer. 


IT’S  A  CLASSIFIED  SECRET! 


We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  ^x 
Holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you  don't 
want  the  reply  to  reach;  put  the  reply 
and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll 
discard  your  reply. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


NEW  YORK  CITY  weekly  newspaper  and 
shopper  group  seeks  assistant  classified 
ad  manager  as  phone  room  supervisor.  Al¬ 
ready  biggest  in  our  market  and  growing 
fast.  Excellent  future.  Resume,  salary  ex¬ 
pectations  to  Box  1041,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


UNUSUAL  OPPORTUNITY 

Advertising  Director  for  established  fast¬ 
growing  voluntary  pay  weekly  (100,0(X)+ 
circulation).  Must  be  well  organized,  an  ef¬ 
fective  leader,  able  to  set  and  achieve  am¬ 
bitious  goals.  Generous  salary,  incentive 
bonus  in  one  of  the  country's  most  desir¬ 
able  cities.  Send  complete  employrnent  and 
earnings  history  and  income  requirements 
to  Personnel,  Box  25526,  Albuquerque, 
N.M.  97125. 


IMMEDIATE  OPENING 
Aggressive  salesperson,  promotion-orient¬ 
ed,  for  16,000+  daily  newspaper  and 
11, OCX)  weekly  shopper  located  Area  9. 
Rapid  advancement  tor  the  right  person. 
Please  send  resume  to  General  Manager, 
Skagit  Valley  Herald,  P.  0.  Box  578,  Mt. 
Vernon,  Wash.  98273,  or  phone  (206) 
424-3251. 


ADVERTISING  DIRECTOR 

9000  circulation  Minnesota  daily  needs 
advertising  pro  by  August  1  to  direct 
6-person  department.  Growth  area,  50 
miles  from  major  metropolitan  center.  In¬ 
centive,  compensation,  liberal  fririge  ben¬ 
efits.  Send  resume  to  Box  1035,  uitor  & 
Publisher. 


IMMEDIATE  OPENING  for  aggressive,  ex¬ 
perienced  advertising  space  salesperson 
with  management  potential.  We're  a  solid, 
long-established  newspaper  and  if  you  can 
sell,  we  want  to  talk  with  you.  Excellent 
benefits  and  great  advancement  oppor¬ 
tunities.  Roger  Williams,  Times/Guide, 
P.O.  Box  580,  Coral  Gables,  Fla.  33134. 
(305)  666-7981. 


ADVERTISING  MANAGER 
WITH 

PUBLISHER  AMBITIONS 

One  of  nation's  most  progressive  news¬ 
paper  groups  seeks  aggressive,  driving 
person  to  serve  as  Ad  Manager  on  Zone  5 
daily. 

The  person  we  seek  should  also  be  in¬ 
terested  in  publishing  a  small  daily  in  the 
future.  Candidate  should  be  available  for 
future  publisher's  role  in  Zone  3,4,5  or  6 
when  we  feel  you're  ready  and  a  vacancy 
exists. 

In  the  meantime,  you  will  be  a  working  Ad 
Manager  in  Zone  5,  10,000  circulation 
daily.  Applicant  must  like  the  challenge  of 
a  competitive  situation. 

Earnings  range  from  $13,000  to  $20,000, 
based  on  your  experience  and  your  poten¬ 
tial  to  us. 

Our  method  of  compensating  publishers  is 
tops  in  the  nation,  and  we  are  looking  for 
people  from  the  advertising/sales  side  of 
the  business. 

Send  a  complete  resume  (replies  in  strict 
confidence)  to  Box  1025,  Editor  & 
Publisher. 


NATIONAL  ADVERTISING  SALES 
Outstanding  opportunity  with  leading 
newspaper  sales  organization.  Require¬ 
ments:  3-5  years  experience  newspaper 
and/or  agency. 

Good  starting  salary.  All  major  benefits  in¬ 
cluding  profit  sharing  and  bonus.  Area  2. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  906,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  aggressive, 
promotion  minded  ad  manager  able  to  di¬ 
rect  staff  and  to  handle  important  sales 
accounts.  16K«  clfculation  newspaper  in 
Pacific  Northwest.  Future  potential  unli¬ 
mited  for  right  person,  $18K-$20K  +  .  Box 
952,  Editor  &  Publisher. 


AN  EXCELLENT  OPPORTUNITY  for  a 
youthfully  alert  and  experienced  person  as 
assistant  to  Ad  Director  of  a  top  Midwest 
40M  daily.  Will  be  responsible  for  the  Gen¬ 
eral  Advertising  Department  plus  handling 
calls  on  zone/district  offices,  food  brokers, 
distributors  and  chain  headquarters.  Send 
full  resume  to  Box  982,  Editor  &  Publisher. 
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HELP  WANTED 


DISPLAY  ADVERTISING 


WE  ARE  a  small  but  strong  PM  daily  and 
need  help  from  some  really  auressive  and 
experienced,  GOAL  ORIENTEf)  display  ad 
manager.  Beautiful  area  of  Zone  3,  mildly 
competitive,  excellent  company  and  bene¬ 
fits.  No  short-term  whiz  kids;  we  want  a 
solid,  community-oriented  person.  Write 
soon,  listing  complete  background  and 
salary.  Full  confidence  and  consideration 
to  all  applicants.  Box  972,  Editor  & 
Publisher. 


ADVERTISING  SALESPERSON— Small 
daily  in  sunny.  Southern  California  seeks  a 
dynamic  salesperson  who  enjoys  a  chal¬ 
lenge  and  wants  room  to  grow.  Applicant 
should  have  a  degree,  preferably  in  mar¬ 
keting,  and  some  ad  sales  experience.  We 
are  part  of  a  group  and  offer  top  starting 
salary,  sales  incentive  program,  car  allow¬ 
ance  and  excellent  advancement  oppor¬ 
tunity.  Send  resume  to;  The  Herald-News, 
16920  Spring  St.,  Fontana,  Calif.  92335. 


AGGRESSIVE  DISPLAY  ADVERTISING 
salesperson.  Sales  experience,  personality 
and  ability  to  organize  and  be  self- 
motivated  are  "musts."  Top  pay,  plus  ex¬ 
cellent  benefits  for  right  person  with  man¬ 
agement  possibilities.  The  Papers  Incorpo¬ 
rated,  Box  188,  Milford,  Ind.  46542.  (219) 
658-4111. 


NEW  OPPORTUNITY 
WITH  A  WINNER 

The  Pulitzer-Prize-winning  Sun  Newspa¬ 
pers  of  Omaha  is  seeking  an  experienced 
retail  advertising  salesperson  who  desires 
good  pay,  advancement  on  merit  and 
fringe  benefits  including  profit  sharing.  An 
environmentally  sound  city  with  surprising 
cultural  facilities.  Write  or  call  Bill  Encelf, 
Assistant  Publisher,  4875  F  St.,  Omaha, 
Neb.  68117.  (402)  733-7300. 


ADVERTISING  REPRESENTATIVE  for 
24,000  daily.  We  are  looking  for  an  aggres¬ 
sive  person  with  strong  marketing  knowl¬ 
edge  and  sales  experience.  Excellent  ben¬ 
efits,  salary  and  commission.  Rease  send 
resume  to  Personnel  Department,  Globe- 
Gazette,  Box  271,  Mason  City,  Iowa 
50401. 


ASSISTANT  ADVERTISING  DIRECTOR 
Proven  ability  will  put  the  right  person  in 
top  spot  of  this  advertising  department  in 
just  a  very  short  time.  Must  have  good 
background  in  sales  and  management. 
Finest  plant  and  facilities  in  the  South. 
Ideal  location  in  Florida.  Good  salary  and 
incentive  program  plus  major  benefits. 
Send  resume  with  salary  history  to  Box 
995,  Editor  &  Publisher. 


AUTOMOTIVE 
ADVERTISING  SALES 

Excellent  newspaper  automotive  advertis-  I 
ing  sales  and  management  opportunity  for 
experienced,  aggressive,  self-motivating 
salesperson  in  one  of  southern  New  Eng¬ 
land’s  prime  markets.  Person  must  have 
national  as  well  as  retail  experience.  Salary 
$17,000  to  $20,5(10,  with  excellent  bene¬ 
fits.  Please  send  resume  to  Box  1020, 
Editor  &  Publisher.  An  Equal  Opportunity 
Employer. 

AGGRESSIVE,  NEAT  APPEARING  indi¬ 
vidual.  Must  be  a  believer ...  a  producer. 
Progressive  24,500  daily  with  new,  modern 
offset  facilities.  Salary  commensurate  with 
ability  and  experience.  Send  full  resume 
first  letter  to;  Mr.  Edwin  Gunshore,  Adver¬ 
tising  Director,  Hazleton  Standard- 
Speaker,  Hazleton,  Pa.  18201. 


EDITORIAL 


PHOTOGRAPHER-REPORTER 
Written  applications  sought  for  combined 
job  as  photographer-darkroom  technician 
and  reporter.  Strong  photo  background 
needed.  Write  Managing  Editor,  Monroe 
Evening  News,  20  W.  First  St.,  Monroe, 

Mich.  48161. 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 

340  Main  St.,  Room  527 
Worcester,  Mass.  01608 
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HELP  WANTED 


EDITORIAL 


EXPERIENCED  reporter-editor  wanted  for 
new  publication.  Send  resume  to  In¬ 
terstate  Publishing  Corp.,  1  Perimeter 
Way  N.W.,  Suite  505,  Atlanta,  Ga.  30339. 


EDITOR  for  4500  PM  daily  in  northern 
Ohio.  Excellent  family  community,  modem 
offset,  independently  owned  newspaper. 
Reply  Box  983,  Editor  &  Publisher. 


NIGHT  ASSIGNMENT  EDITOR.  Award¬ 
winning  Zone  2  PM  daily  seeks  person  to 
supervise  night  staff.  Must  have  experi¬ 
ence  in  copyediting  and  making  assign¬ 
ment  decisions.  Knowledge  of  VDT  editing 
preferred.  Send  resume,  salary  require¬ 
ments  to  Box  985,  Editor  &  Publisher. 


FINANCIAL  REPORTER— Financial  news¬ 
paper  needs  skilled  reporter  with  keen  in- ' 
terest  in  investments  and  securities  mar¬ 
kets  for  special  assignment  features.  Want 
good  writer  with  editing  ability.  3  to  4  years 
experience  desirable.  Good  salary,  fringe 
benefits.  Send  resume  (must  include  re¬ 
ferences),  along  with  samples  of  work  to 
Box  990,  Editor  &  Publisher. 


SPORTS  DESK 

We’re  recruiting  a  sports  desk  person  with 
management  potential  and  the  vision  to 
help  us  build  the  best  sports  section  in  the 
country. 

She  or  he  will  need  to  produce,  edition  by 
edition,  eyecatching  layouts  and  write 
heads  that  inform  and  entertain  our  read¬ 
ers.  We’ll  also  expect  you  to  word  edit  and 
challenge  copy  to  produce  readable  and 
complete  stories. 

As  important  as  your  technical  skills  will  be 
your  ability  to  work  with  people  and  moti¬ 
vate  them  to  strive  for  excellence. 

We’re  a  major  AM  paper  in  the  South.  If 
you’re  the  right  woman  or  man,  start  by 
sending  an  autobiographical  letter,  begin¬ 
ning  at  Day  One  and  telling  us  why  we 
ought  to  hire  you.  Also  tell  us  what  you 
think  about  newspapers  and  their  sports 
sections  and  how  you’d  improve  them.  In¬ 
clude  a  small  selection  of  clips,  layouts 
and  anything  else  that  demonstrates  your 
skills.  Box  977,  Editor  &  Publisher. 


CITY  EDITOR— 10,0(X)  PM  daily  needs  City 
Editor  experienced  in  desk  work,  who  can 
teach  and  demand  writing  quality,  moti¬ 
vate  and  enthuse  youthful  staff  of  6.  Re¬ 
port  to  Managing  Editor.  Pleasant  working 
conditions,  good  benefits,  room  to  grow 
with  expanding  organization.  Clean  west¬ 
ern  Ohio  community  near  major  centers. 
Please  send  resume  to  Box  1007,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR 

Editing  and  writing  experience  essential 
with  emphasis  on  business/finance,  labor, 
environment  and  consumerism.  Supervise 
staff  of  5. 

Salary  range  from  $23,000  to  start  plus 
extensive  benefits.  Pleasant  and  conve¬ 
nient  living  environment.  Please  write  in 
confidence  stating  work  experience,  salary 
desired  and  date  available.  Box  1010, 
Editor  &  Publisher. 


SPORTS  DESK  PERSON— We’re  a  65,000 
AM  in  Zone  5  which  is  looking  for  someone 
who  primarily  enjoys  working  with  sports 
copy  and  is  experienced  in  layout  and 
makeup,  yet  can  write  a  readable  sports 
story  or  feature.  Should  be  interested  in 
working  with  a  VDT  system.  Send  resume, 
clippings  and  salary  required  to  Box  1012, 
Editor  &  Publisher. 


EDITOR:  Unique  opportunity  for  a  hard- 
driving  individual  looking  to  move  rapidly 
from  reporting  to  an  editor’s  position  in  a 
growing  Southern  Maryland  weekly  group. 
Copy  editing  and  page  layout  samples 
necessary.  Send  resume  to  Box  988, 
Editor  &  Aiblisher. 


WE  NEED  a  managing  editor  for  a  large 
weekly,  who  can  build  a  staff  of  young  re¬ 
porters  and  give  us  a  top-notch  product. 
Located  in  remote  area  of  Northeast.  Send 
complete  resume  and  salary  requirements 
to  Box  996,  Editor  &  Publisher. 


NEWSWRITER 

The  News  and  Comment  section  of  SCI¬ 
ENCE  magazine  has  an  immediate  opening 
for  a  beginning  reporter  interested  in  cov¬ 
ering  science  and  public  affairs.  Some 
knowledge  of  science  or  technology  is  de¬ 
sirable  but  not  mandatory.  Ap^icants 
must  have  the  equivalent  of  at  least  1 
year’s  reporting  or  writing  experience, 
either  at  the  professional  level  or  on  a  col¬ 
lege  publication.  Interested  persons 
should  send  resume,  no  more  than  3  writ¬ 
ing  samples,  and  the  names,  addresses 
and  telephone  numbers  of  3  references  to 
Carole  Dickert-Scherr,  Personnel  As¬ 
sociate,  American  Association  for  the  Ad¬ 
vancement  of  Science,  1515  Mas¬ 
sachusetts  Ave.  N.W.,  Washington,  D.C. 
20005.  Affirmative  Action  Employer,  M/F. 
No  phone  calls,  please. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


JOURNALIST 

Professional  communicator  with 
strong  writing,  eiditing  skills,  good 
knowledge  of  graphic  and  reproduc¬ 
tion  techniques.  Requires  sharp  pencil 
to  edit  consulting  engineers’  technical 
papers  to  enhance  readability  and  un¬ 
derstanding  and  to  coordinate  pro¬ 
duction  of  same  into  magazine  format. 
Join  a  progressive  corporate  com¬ 
munications  team.  Submit  resume  and 
salary  history  to  J.  J.  Farr,  Section 
29-6M,  209  E.  Washington  Avenue, 
Jackson,  Michigan  49201. 


Gilbert/Commonwealth 

ENGINEERS  CONSULTANTS  Rsading,  PA/J«eksen,  Ml 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


EDITORIAL 


REWRITE  PRO 

One  of  the  South’s  top  AM’s  is  looking  for 
one  of  the  nation’s  top  rewrite  pros. 

We  want  someone  who  is  quick,  accurate, 
a  bright  writer  and  digging  reporter  for  in¬ 
side  work,  nights,  on  our  metro  desk.  You’ll 
chase  breaking  stories  by  phone,  plug 
holes  in  local  and  wire  stories,  do  some 
editing,  work  closely  with  the  night  city 
editor.  If  we  hire  you,  it's  because  we  think 
you  have  the  potential  to  nwve  up  to  an 
editing  job. 

Send  us  a  resume,  clips  and  an  autobio¬ 
graphical  letter  that  tells  us  why  we  ought 
to  hire  you  and  what  you  could  do  with  this 
job.  Box  980,  Editor  &  Publisher. 


WE  NEED  a  bright,  imaginative  editor/ 
writer  to  coordinate  4-person  Lifestyles 
department  in  aggressive  New  England 
50M  seacoast  daily.  Are  you  No.  2  now? 
Want  to  move  up?  If  you  have  desk  experi¬ 
ence,  lots  of  imagination  and  a  flair  for 
layout,  contact  Box  1001,  Editor  & 
Publisher. 


EDITOR 

for  22,000  Monday  thru  Saturday  offset 
daily  in  35,000  city  near  metropolis.  Must 
have  well  developed  technical  ability  in 
copy  editing,  story  development,  research, 
photo  play  and  cropping,  and  the  personal¬ 
ity  to  handle  young,  strong-willed  staff  of  8 
reporters  and  2  photographers.  News 
judgment  must  be  strong  and  recognize 
importance  of  what  readers  need  to  know 
as  well  as  importance  of  people  stories  and 
features.  Must  have  supervisory  experi¬ 
ence  and  respect  of  present  staff  and 
management.  Send  resume  describing 
yourself,  experience,  education  and  news 
philosophy  to  Charlotte  Phillips,  Personnel 
Administrator,  Evening  Herald,  P.  0.  Box 
11707,  Rock  Hill,  S.C.  29730. 


EDITOR — Manager  with  expansionist  ideas 
for  award-winning,  highly  respected  sub¬ 
urban  weekly  in  Zone  2.  Must  be  civic- 
minded,  crusading,  and  politically  aware. 
Experienced  applicants  only.  Full  editorial 
responsibility  with  full-time  staff  of  5  plus 
correspondents.  Send  resume  and  work 
samples  to;  Box  905,  Editor  &  Publisher. 


COPY  EDITOR — Skilled,  experienced  per¬ 
son  for  rim  job  on  a  fast  desk.  Ability  to 
handle  scanner  copy  desired;  tight  head 
writing  and  editing  a  must.  Submit  resume 
Personnel  Dept.,  The  States-ltem,  3800 
Howard  Ave.,  New  Orleans,  La.  70140.  An 
Equal  Opportunity  Employer  M/F. 


CENTRAL  FLORIDA  SUBURBAN  paid 
weekly,  growing  but  needs  co-editor/ 
investor  for  breakthrough.  Box  932,  Editor 
&  Publisher. 


EDITOR— Award-winning  30,000  circula¬ 
tion  weekly.  Zone  2,  offers  excellent  situa¬ 
tion  for  innovative  editor.  Must  be  strong 
on  graphics,  layout,  and  politically  aware. 
Capable  of  motivating  staff.  Profit  sharing 
plus  major  benefits.  Send  resume,  clips 
and  salary  expected  to  Box  966,  Editor  & 
Publisher. 


MATURE  EDITOR 

One  of  the  South’s  most  respected 
medium-sized  newspapers  desires  sea¬ 
soned  editor  to  handle  editorial  functions. 
Several  years  experience  necessary. 
Should  be  willing  to  meet  the  public  and 
make  speeches  as  appropriate.  Prefer 
traditional  and  conservative  orientation. 
Box  941,  Editor  &  Publisher. 


AWARD-WINNING  JOURNALIST  SOUGHT 
One  of  Florida’s  largest  weekly  newspapers 
needs  a  reporter  with  a  record  of  excel¬ 
lence  in  both  hard  news  and  feature  writ¬ 
ing.  Demonstrated  photo  ability  required. 
Reporter  must  be  able  to  relocate  by  July 
1.  Send  resume  and  clips  to  Louis 
C.iestnut,  Managing  Editor,  The  Naples 
Star,  848  Seventh  Ave.  N.,  Naples,  Fla. 
33940,  or  call  (813)  262-7601. 


EXPERIENCED  COPY  EDITOR  to  do  re¬ 
write  and  train  aspiring  Chinese  jour¬ 
nalists.  Live  in  semi-tropical  Taipei  and 
stash  your  retirement  pay  in  bank.  Salary 
$12,000  per  year.  Plane  fare  to  Taiwan  for 
family.  Paid  vacation  and  air  fare  for  self 
every  2  years.  Must  have  thorough 
background  in  news  and  feature  writing 
and  must  like  correcting  ropy.  Send  com¬ 
plete  resume  and  published  stories  to  Mr. 
Loh,  159,  Lexington  Ave.,  New  York,  N.Y. 
10016. 


HELP  WANTED 


EDITORIAL 


BUREAU  CHIEF  FOR  MONTANA 
Energetic,  experienced  journalist  to  head 
3-person  news  team  covering  state  gov¬ 
ernment  for  the  Lee  Newspapers  of  Mon¬ 
tana  (Billings,  Missoula,  Butte,  Helena). 
Attractive,  Rocky  Mountain  location^ 
editing-level  salary.  Clips  should  dem¬ 
onstrate  the  ability  to  investigate 
thoroughly,  to  write  about  legislative  af¬ 
fairs  without  boring  readers  and  to  relate 
government  to  people's  lives.  The  job  in¬ 
cludes  staff  direction,  story  assignment 
and  editing.  State  capital  experience 
would  be  a  plus.  Box  964,  Editor  & 
Publisher.  Equal  Opportunity  Employer, 
M/F. 


SPORTSWRITER,  beginner,  for  4-man 
staff  of  23,000  regional  PM  daily,  Saturday 
and  Sunday  AM.  Opportunity  to  learn  en¬ 
tire  sports  operation.  $125  to  start,  future 
based  on  performance.  Write  Tom  Par¬ 
sons,  Managing  Editor,  Pine  Bluff  Com¬ 
mercial,  P.  0.  Box  6469,  Pine  Bluff,  Ark. 
71611  or  call  (501)  534-3400. 


EDITOR/WRITER 

Intimate  knowledge  of  marine  retailing 
plus  superior  word  and  idea  skills,  good  at 
contacts.  Strategic  spot  on  new  business 
magazine  with  Boston  publisher  of  4  other 
solid  periodicals.  Exceptional  salary,  bene¬ 
fits,  future  plus  work  with  professional 
staff.  Letter  plus  resume  to  Box  1045, 
Editor  &  Publisher. 


LIMA  NEWS,  41,(X)0  daily  in  Northwest 
Ohio,  invites  applications  from  reporters, 
copy  editors.  Send  resume  to  Editor,  121 
E.  High,  Lima,  Ohio  45802.  Do  not  phone. 


ENTRY  LEVEL  OPENING 
Large  weekly  located  on  Gulf  Coast  in 
southwest  Florida  seeks  enthusiastic  copy 
editor  with  college  training  on  copy  desk. 
Will  consider  recent  graduate  with  impres¬ 
sive  academic  credentials.  Respon¬ 
sibilities  will  include  some  feature  writing. 
An  opportunity  for  rotation  from  the  copy 
desk  to  a  permanent  position  on  the  re- 
portorial  staff  exists  within  1  year.  Begin¬ 
ning  weekly  salary,  $150.  Applicant  must 
be  able  to  relocate  by  July  1.  Send  resume 
to  Louis  Chestnut,  Managing  Editor,  The 
Naples  Star,  848  Seventh  Ave.  N.,  Naples, 
Fla.  33940,  or  call  (813)  262-7601. 


EDITOR 

Copy  chief  calibre,  for  new  business 
magazine,  marine  field.  Superior  word- 
smith  adept  at  sharp  angling,  copy  reor¬ 
ganization,  crisp  editing  first  priority.  Then 
experience  in  business  statistics,  retail 
audience,  marine  industry.  Boston  pub¬ 
lisher  of  4  other  solid  periodicals  offers 
exceptional  salary,  benefits,  future,  plus 
professional  staff.  Letter  demonstrating 
your  ability  by  angling  your  experience  to 
our  priorities,  backed  by  resume  to  Box 
1030,  Editor  &  Publisher. 


EDITOR — Ithaca,  New  York's  largest 
weekly  newspaper  seks  ambitious,  experi¬ 
enced  editor  with  demonstrated  reporting, 
editing  and  layout  skills.  Salary  $11- 
14,(XX)  depending  on  experience  and  will¬ 
ingness  to  assume  responsibility.  Send 
resume  and  samples  of  work  to  Scott 
Campbell,  Midweek  Observer,  229  Linden 
Ave.,  Ithaca,  N.Y.  14850,  or  call  (607) 
277-4200. 


CITY  EDITOR 

Our  new  city  editor  will  inspire  an  eager 
staff  and  work  with  a  young  managing 
editor  who  wants  his  paper  to  be  the  best 
in  the  state. 

Our  22,000  circulation  PM,  cited  by  the 
Columbia  Journalism  Review  as  an  up- 
and-coming  daily  in  the  West,  wants  a  city 
editor  packed  with  organizational  talent 
and  overflowing  with  ideas. 

Most  of  all,  this  news  executive  will  pos¬ 
sess  the  ambition  to  move  up  in  the  How¬ 
ard  Publications  newspapers  and  can  dis¬ 
play  stellar  writing  skills  to  share  with  a 
talented  staff. 

We're  willing  to  work  with  a  city  editor  even 
if  he  or  she  doesn't  have  years  of  desk 
experience. 

Join  us  and  live  an  hour  from  Sun  Valley, 
Idaho  in  a  growing,  western  city.  Salary  to 
$15,000  depending  on  experience. 

Send  particulars  to: 

Publisher 
Times-News 
Box  548 

Twin  Falls,  Idaho  83301 


HELP  WANTED 


EDITORIAL 


SCIENCE  AND 
PUBLIC  POLICY  REPORTER 

The  News  and  Comment  section  of  SCI¬ 
ENCE  Magazine  has  an  immediate  opening 
for  an  experienced  reporter  interested  in 
covering  science  and  public  policy. 
Applicants  must  have  a  minimum  of  3 
years  professional  reporting  experience. 
Interested  persons  should  send  a  resume, 
at  least  3  writing  samples  and  the  names, 
addresses  and  phone  numbers  of  3  refer¬ 
ences  to  Carole  Dickert-Scherr,  Personnel 
Associate,  American  Association  for  the 
Advancement  of  Science,  1515  Mas¬ 
sachusetts  Ave.  N.W.,  Washington,  D.C. 
2(X)05.  No  phone  calls,  please.  AAAS  is  an 
Equal  Opportunity/Equal  Opportunity 
Employer. 


IF  YOU  ARE  EXPERIENCED,  hard-working 
reporter  or  rewrite  person  who  wishes  to 
assume  major  news  responsibility  on 
dynamic,  growing  small  daily  of  51(J0  in 
New  York's  Adirondacks,  only  daily  in  the 
1980  Winter  Olympics  region,  write  now 
with  full  details,  references  and  salary  re¬ 
quirements.  Must  have  daily  experience. 
Evelyn  Outcalt,  Editor,  Adirondack  Daily 
Enterprise,  61  Broadway,  Saranac  Lake, 
N.Y.  12983. 


EDP  CONSULTANTS 


COMPUTER  CONSULTANT 
Wanted:  Consultant  qualified  to  advise 
with  and  recommend  specific  computer 
systems  and  procedures  to  major  South¬ 
ern  newspaper,  including  soft  and 
hardware.  News  and  mechanical  depart¬ 
ments  are  now  computerized.  Plan  to 
computerize  business,  advertising,  circu¬ 
lation  and  expand  present  news  and 
typesetting  systems.  Be  specific  and  state 
experience  and  qualifications.  Box  949, 
Editor  &  Publisher. 


FREELANCE 


OPPORTUNITY  KNOCKS  TWICE  A 
MONTH.  "Freelancer's  Newsletter"  Exclu¬ 
sive  Job  listings,  markets,  news.  6  issues 
$5.  1  year  (22  issues)  $20.  Satisfaction 
guaranteed.  Dept.  EP,  P.  0.  Box  128, 
Rhinebeck,  N.Y.  12572. 


FREELANCE  FARM  AND  RANCH  articles 
with  pictures  for  Texas  Farm  &  Ranch 
Journal.  Write  Editor,  Suite  111,  3301 
Northland  Dr.,  Austin,  Texas  78731. 


GRAPHICS 


WE'RE  SEEKING 'a  highly  creative  artist 
and  designer,  with  an  established  track 
record  in  newspaper  design  to  join  our 
staff.  Must  be  able  to  work  closely  with 
editors  and  other  artists  in  creation  of  at¬ 
tractive  pages,  and  must  have  ability  to 
play  a  significant  role  in  newspaper  rede¬ 
sign.  Contact  Dave  Nimmer,  managing 
editor.  The  Minneapolis  Star,  425  Portrand 
Ave.,  Minneapolis,  Minn.  55488. 


MAILROOM 


MAILROOM  FOREMAN,  70,000  circula¬ 
tion,  5  days,  Sunday  morning  editions. 
Must  have  inserting  equipment  experi¬ 
ence.  Excellent  wages,  benefits.  Send 
complete  resume,  include  salaiy  require¬ 
ments  and  references  to  Box  984,  Editor  & 
Publisher.  Located  in  Zone  5. 


MAINTENANCE 


MACHINIST  FOREMAN— A  major  daily 
newspaper  located  on  the  west  coast  of 
Florida  is  seeking  a  working  Machinist 
Foreman.  Primary  duties  will  include 
supervising  a  force  of  machinists,  setting 
up  a  rigid  preventative  maintenance 
schedule,  and  being  able  to  take  full  re¬ 
sponsibility  for  keeping  the  newspaper 
production  equipment  in  top  operational 
condition.  This  includes  27  Mark  II  Goss 
press  units,  3  double  Imperial  3:2  folders, 
mailroom,  loading  dock,  paper  trackage 
system,  etc.  Should  have  experience  on 
this  type  equipment,  and  be  in  good  physi¬ 
cal  condition.  Compensation  is  open; 
employee  benefits  are  excellent.  Opening 
is  available  immediately.  Reply  to  J.  M^ 
Porter,  Production  Manager,  The  Tribune 
Company,  P.  0.  Box  191,  Tampa,  Florida 
33601. 


HELP  WANTED 

HELP  WANTED 

PRESSROOM 

SALES 

HEAD  PRESSMAN  needed  immediately  for 
medium  size  daily,  4-unit  King  press,  ex¬ 
cellent  pay  and  benefits.  Must  have  good 
credentials.  Call  Jean:  (504)  345-6673. 

Newspaper/CommercialH 
Printing  Automated  H 

MAILROOM  EOUIPMENT  ■ 

PRODUCTION 

PRODUCT  1 
MANAGER  ■ 

Rapid  expansion  creates  our  need 
for  a  degreed  Engineer  with  Sales 
and  electronics  background  toH 
market  both  established  line  and  H 
newly  introduced  automated  mail-  H 
room  systems.  H 

Close  cooperation  with  Field  H 
Sales  arxJ  Engineering  will  be  in-  ■ 
volved,  including  coordination  of  ■ 
H  plant  layout  work,  generation  of  ■ 

■  cost  justification  studies,  and  H 

■  technical  documentation  to  sup-  ■ 
H  port  sales.  Superior  negotiating  H 

■  skills  are  needed,  and  at  least  a  H 

H  few  years  of  technical  sales  ex-  H 
H  perience.  About  30%  travel  na-  B 
H  tionally  will  be  called  for.  B 

H  Besides  excellent  compensation,  ■ 
H  this  is  a  chance  for  a  dynamic,  1 
H  creative  manager  to  move  ahead,  m 
H  with  a  leader  in  automated  mail-  1 

room  systems.  Please  send  re-  1 
sume  with  salary  record  (do  not  I 
call)  in  confidence  to  Personnel 
Manager. 

l/jjM\MULLER> 

H  IU^^artini  corr 

40  Rabro  Drive,  Haappaaga,  N.Y. 

■  11787 

An  Equal  Opportunity  Employer 

PLANT  SUPERVISOR  for  3900  circulation 
offset  daily  and  job  shop.  Must  have 
knowledge  of  web  press,  with  mechanical 
ability  to  keep  machinery  runningand  have 
organizational  abilities.  North  Central 
Kansas  community  with  junior  college. 
Contact:  Brad  Lowell,  Blade-Empire,  510 
Washington,  Concordia,  Kans.  66901. 

COMPOSING  ROOM  GENERAL  FOREMAN 

We  are  looking  for  a  mature,  enlightened 
and  progressive  general  foreman  for  a  met¬ 
ropolitan  daily  newspaper  in  Area  9.  Must 
be  a  good  people  motivator  and  under¬ 
stand  all  new  technology,  including  VDT, 
Scanner  and  computer  systems.  Must 
have  a  thorough  understanding  of,  and  ex¬ 
perience  in,  an  ITU  environment.  Labor  re¬ 
lations  experience  helpful.  Excellent  salary 
and  benefits  and  a  great  place  to  live. 
Send  resume  to  Box  1015,  Editor  & 
Publisher.  Equal  Opportunity  Employer. 

PROMOTION 

PROMOTION  MANAGER— Major  met¬ 
ropolitan  paper.  Zone  2,  seeks  profes¬ 
sional  versed  in  all  phases  of  newspaper 
promotion.  Challenging,  interesting  mar¬ 
ket  with  the  top  editorial  prize-winning 
daily  and  Sunday  in  its  state.  Salary  open. 
Send  complete  details,  including  salary 
history,  to  Box  1040,  Editor  &  Publisher. 

SALES 

SALES  REPRESENTATIVE  wanted  for 
Zone  1  and  2,  to  sell  blankets,  rollers,  and 
cutting  bars.  Good  position.  Reply  to  J. 
Thomas  McHugh  Co.,  68(X}  E.  32nd  St., 
Indianapolis,  Inc.  Call  collect:  (317)  545- 
2121. 

LEADING  SUPPLIER  of  newspaper  sup¬ 
plements  needs  representative  in  Area  5. 
Must  have  aggressive  ad  sales  back¬ 
ground.  Extensive  travel,  excellent  com¬ 
pensation.  Send  confidential  resume  to 
James  Young,  National  Sales  Manager, 
2112  McKinney,  Dallas,  Texas  75201. 

E&P  Classifieds— As  effective  in  the  newspaper  community 
as  your  newspaper's  classifieds  are  in  your  community! 

TECHNICAL  REPS 

TECHNICAL  REPS 

Computer  Sales 
Professionals 


Can  your  company  keep  pace  with  your  success? 
Ours  can  .  .  .  and  does. 

If  you’re  versed  in  graphic  arts,  have  sales  experience 
and  an  understanding  of  computer  systems,  you  could 
be  part  of  the  most  successful  graphic  arts  sales  team  in 
the  world  . . .  supported  by  the  world’s  largest  manufac¬ 
turer  of  minicomputers. 

Our  North  American  Employment  Representative  for 
Sales  will  be  in  ANAHEIM  June  11  through  June  14. 
Pre-schedule  an  appointment  by  phoning  Mr.  Robert 
Nephew  at  (617)  897-5111,  ext.  7465.  Or  call  him  in 
Anaheim  at  (714)  635-4414.  We  are  an  Equal  Opportun¬ 
ity  Employer,  M/F. 


mm 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


GOTTA  MATCH?  18  years  daily  manage¬ 
ment  know-how  all  phases,  seeks  daily 
general  manager  challenge.  Tony  Pranger, 
714  Higgins  Rd.,  Park  Ridge,  III.  60068. 
(312)  692-7956. 


GENERAL  MANAGER-MARKETING  EX¬ 
ECUTIVE  OR  AD  DIRECTOR— Seasoned, 
goal-oriented,  budget  and  bottom  line 
conscious  executive  with  strong  competi¬ 
tive  background  in  dailies  and  large  subur¬ 
bans.  A  top  administrator  who  can  produce 
in  all  areas  and  also  has  depth  and  vision 
along  with  excellent  experience  and  relia¬ 
bility.  Prefer  Zones  3,4,5  or  6.  Box  1017, 
Editor  &  Publisher. 


VIIEEKLY  PUBLISHER  22  years,  4  years 
central  plant  manager,  degree,  seeks  new 
challenge  on  small  daily,  large  weekly. 
Zone  5  preferred,  all  offers  considered. 
Profit-oriented,  active  in  civic  affairs. 
Write  Box  933,  Editor  &  Publisher.  , 


READY  TO  RETURN  to  a  newspaper.  Ten 
years  solid  daily  newspaper  editorial  ex¬ 
perience  and  SIX  years  management  of 
corporate  communications.  I'm  38,  BA, 
employed  by  major  U.S.  corporation,  fam¬ 
ily  man,  winner  of  Freedoms  Foundation 
and  other  awards,  excellent  writer  and 
manager  of  people,  want  permanent 
career  and  sense  of  community.  Would 
consider  weekly  editorship  and  buying  in 
with  limited  capital  or  daily  editorial/ 
management  slot..  Prefer  Zones  3,  4,  6. 
Box  1034,  Editor  &  Publisher. 


WORKING  (literally)  General  Manager  of 
two  small  dailies  with  shoppers,  wants  af¬ 
filiation  with  publisher  who  has  consistent 
profit  orienteid  goals.  Am  in  $30M-r  brac¬ 
ket  but  will  move  laterally  with  opportuni- 
W.  Best  of  credentials  and  work  record. 
Prefer  Zone  5  but  will  consider  mid  South, 
Arkansas  or  Southern  Illinois.  Agood  pub¬ 
lisher  could  sway  me.  Reply  to  Box  1037, 
Editor  &  Publisher. 


CIRCULATION 


I  AM  32  YEARS  OLD,  and  have  over  13 
years  experience  in  every  phase  of  circula¬ 
tion.  From  District  Manager  of  a  news¬ 
paper  to  Assistant  Circulation  Director  of  a 
newspaper  that  grew  60%  in  4  years  to 
circulation  manager  of  one  that  grew  13% 
in  the  first  year.  My  record  in  excellent!  I 
am  now  ready  to  become  your  circulation 
manager.  Art  Jiles,  Jr.,  1(1109  E.  33  St., 
Tulsa.  Okla.  74145.  Ph:  (918)  663-7951. 

CIRCULATION  MANAGER.  18  years  ex¬ 
perience  all  phases,  wants  to  make  change 
from  Zone  3  to  Zone  4,  circulation  10,000 
and  up.  Box  1024,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING 

NEED  MORE  ad  count,  linage,  revenue? 
Dedicated  classified  manager,  23  years 
experience,  proven  leadership.  Prefer 
West  Coast  daily.  Best  references.  Box 
991,  Editor  &  Publisher. 

DISPLAY  ADVERTISING 

ORIGINATIVE  ADMAN,  literate,  widely  ex¬ 
perienced.  Area  9.  Box  987,  Editor  & 
Publisher. 

MIDWEST  REP  with  super  track  record 
available.  Will  relocate.  Problem  solver 
with  ability  to  develop,  implement,  ad¬ 
minister  territory,  manage.  Box  1009, 
Editor  &  Publisher. 

ADVERTISING  DIRECTOR— Major  market. 
Tough,  fair.  Creative.  Leader,  executive, 
salesman.  Box  1018,  Editor  &  Publisher. 

_ EDITORIAL _ 

CURIOUS  BEGINNING  REPORTER,  23, 
eager  for  chance  to  prove  his  worth.  BA 
History.  College  paper,  magazine  editor. 
Clips,  resume  on  request.  Zone  1.2.  Box 
981,  Editor  &  Publisher. 

NEED  NEW  CHALLENGES— Hard-working 
woman  with  3  years  experience  on  daily 
in  feature  writing,  reviews.  Intensely  in¬ 
terested  in  arts  and  entertainment.  Don't 
want  to  be  "just  another  writer."  Box  1046, 
Editor  &  Publisher. 


EDITORIAL 


YOUNG,  EXPERIENCED  sports  editor  of 
Upstate  New  York  daily  seeks  hockey 
and/or  collegiate  beat  on  metro  PM  daily. 
Bright  columns,  intelligent  reporting.  Will 
listen  to  the  right  offer.  Zone  2,8,9  or  On¬ 
tario.  Box  993,  Editor  &  Publisher. 


GIVE  ME  A  CHANCE!  J-Grad  seeks  general 
reporting  spot.  4  years  campus  editor;  ex¬ 
perience  on  weekly  newspaper;  knowledge 
VDT,  cold  type  production.  Please  write 
Box  1(X)3,  Editor  &  Publisher. 


AMBITIOUS  female  Journalism-English 
graduate  seeks  general  assignment  on 
weekly  or  medium  sized  daily.  Box  1013, 
Editor  &  Publisher. 


AWARD-WINNING  REPORTER  has  cov¬ 
ered  Chicago  mayoral  race  as  a  freelancer 
and  now  seeks  permanent  newspaper  job. 
preferably  in  Illinois.  Either  government 
reporting  or  desk.  Box  1(X}2,  Editor  & 
Publisher. 


URGENT.  Well  qualified  journeyman,  25 
years,  needs  long  term  slot  with  Florida  or 
West  Coast  daily.  Present  job  folding.  Ma¬ 
ture  family  man,  44,  will  pay  relocation  and 
accept  your  pay  scale,  with  advancement 
pegged  to  merit.  Exceptional  writer  skilled 
m  editorial  functions,  including  camera/ 
bureau/city  desk/rewrite/features/general 
assignment/beats,  etc.  Imaginative  self¬ 
starter,  top  references.  A  good  'un  up  for 
grabs.  Box  976,  Editor  &  Publisher. 


TENNIS  WRITER— 10  years  newsroom  pro 
all  phases  metro  daily.  I'll  edit,  write 
heads,  take  photos,  layout  pages.  Box  978, 
Editor  &  Publisher. 

EXPERIENCED,  CREATIVE  features  wri¬ 
ter,  27,  seeks  position  on  metro  daily, 
either  coast.  Now  top  featuras  man  on 
75,000  Southeast  daily.  Experience  with 
layout.  Box  986,  Editor  &  Publisher. 

REPORTER,  10  years  experience  govern¬ 
ment,  general  assignment,  features.  Fam¬ 
ily  man  seeks  permanent  position  any 
Zone.  Gary  Stemm,  (219)  295-8169. 

SUCCESSFUL  television  news  executive  in 
major  organization  wants  career  change. 
Two  decades  as  distinguished  reporter/ 
producer/editor  of  news  and  public  affairs. 
Extensive  management  activity.  Mature, 
serious  journalist  believes  skills  and  ex¬ 
perience  can  make  contribution  to  print  in 
editing  or  management  role.  Needs  sub¬ 
stantial  challenge  where  personal  and  in¬ 
stitutional  integrity  are  very  highly  valued. 
Box  994,  Editor  &  Publisher. 

SPORTSWRITER,  26,  looking  for  spot  on 
metro  daily.  Award-winning  column  past  2 
years.  Writes  quickly  and  colorfully.  Box 
602,  Editor  &  Publisher. 

WEEKLY  EDITOR,  SOLID  PRO,  MANY 
AWARDS.  SOUTH  ONLY,  $15M  MINI¬ 
MUM.  MUST  GIVE  60-DAY  NOTICE.  BOX 
781,  EDITOR  &  PUBLISHER. 

FOR  JUST  $.13’the  clean  resume  of 
award-winning  reporter,  43,  with  editing, 
layout,  photo,  investigative  skills  and  de¬ 
grees  will  fly  your  way.  Dedicated  returnee 
seeks  harmony  with  socially  concerned 
publication.  Box  900,  Editor  &  Publisher. 

I  REPORTER  with  10  years  news  and  fea¬ 
ture  writing  plus  copy  desk  experience 
wants  to  work  for  top  editor  on  a  quality 
j  paper.  Call  (312)  562-1191. 

SPORTSWRITER-REPORTER,26,  present- 
ly  on  two  newspapers,  desires  relocation. 
Sportswriter  on  30,(X)0  morning  daily;  re- 
!  porter  on  weekly.  Prefer  sports.  VDT  com- 
I  outer  and  headline  experience.  Box  890, 

I  Editor  &  Publisher. 

I  WOMAN  SPORTSWRITER  with  proven  abil- 
I  ity  to  get  the  story  from  major  league 
]  teams  seeks  full  time  position.  New  York 
,  City  area.  Box  889,  Editor  &  Publisher. 

;  j  PHOTOGRAPHER/WRITER/EDITOR,  3  + 
years  varied  experience,  seeks  position 
!  with  daily  or  weekly.  Call  (612)  644-2708; 

1  write  Box  1026,  Editor  &  Publisher. 

I  WEEKLY  EDITOR,  25,  with  reporting  and 
j  editing  know-how  seeks  reporting  or  desk 
slot  on  daily  or  large  weekly.  Christopher 
!  Owen,  (303)  468-5258. 


EDITORIAL  1 


SPORTS  CHALLENGE.  Sports  writer-desk  | 
man,  6  years  in  game  hungers  to  join  | 
superior  staff  in  Zone  2,  3  or  5.  Box  935,  1 
Editor  &  Publisher.  | 

SPORTSWRITER,  early  20's.  Experienced  ' 
big  league  talent  playing  out  his  option.  As  \ 
many  creative  story  ideas  as  Dr.  J.  has 
moves,  copy  livlier  than  a  Nolan  Ryan 
fastball,  words  hit  with  the  explosiveness 
of  an  Ali  jab.  Box  967,  Editor  &  Publisher. 

EDITORIAL  WRITER,  thoughtful  conserva¬ 
tive.  Seeks  position  as  editor  of  page.  25M. 
Box  969,  Editor  &  Publisher. 

SKILLED  WRITER/EDITOR— Background 
includes  13  years  of  newspaper,  wire  serv¬ 
ice  and  business  reporting  and  editing. 
Some  slot  experience.  Good  understand¬ 
ing  of  politics,  economics.  Now  in  New 
York  City  but  would  relocate.  Open  to  in¬ 
teresting  offers.  Box  1016,  Editor  & 
Publisher. 

RECENT  JOURNALISM  GRAD  seeks  re¬ 
porting  position  on  daily,  any  location.  Ex¬ 
perience  in  reporting,  editing,  photo. 
Strong  in  financial  reporting.  Scott 
Armstrong,  128  First  St.  N.E.,  Crosby, 
Minn.  56441.  (218)  546-5940. 

SPORTS  EDITOR  and  columnist  seeks  po¬ 
sition  on  medium  size  daily.  Experienced. 
Box  761,  Editor  &  Publisher. 

SPORTS  EDITOR,  35,  award-winner,  col¬ 
lege  teaching  background.  Seek  position 
on  medium  or  large  daily.  Prefer  Zone  5, 
but  will  listen  to  any  offer.  Box  924,  Editor 
&  Publisher. 


REPORTER,  29,  BA  English,  ZVz  years  ex¬ 
perience  wire  desk,  police  court  beat, 
seeks  position  with  medium-sized  paper, 
preferably  East  or  West  Coast.  Box  934, 
Editor  &  Publisher. 

REPORTER,  27,  with  3V2  years  reporting, 
editing  experience  on  2  small  dailies.  Seek 
reporting  spot  on  medium  size  daily.  Zone 
1  or  2.  Box  1021,  Editor  &  Publisher. 

LOOKING  FOR  a  capable  woman 
sportswriter?  One  whose  freelance  articles 
have  appeared  in  a  national  sports 
magazine,  a  major  metro  newspaper  and 
several  other  dailies,  one  who  has  strung 
regularly,  but  wants  the  challenge  of  a 
full-time  job,  and  one  who  is  eager  to  bring 
her  sports  knowledge,  fresh  perspective, 
sense  of  humor  and  dedication  anywhere? 
Have  BS  in  Journalism.  Box  1027,  Editor  & 
Publisher. 

JOURNALIST,  36,  seeks  challenging  posi¬ 
tion.  Background  includes  investigative 
reporting,  public  relations  and  overseas 
wire  service  correspondent.  Fluent  in 
Spanish.  Box  1019,  Editor  &  Publisher. 

AWARD-WINNING  REPORTER,  10  years 
plus  experience,  good  at  complex  subjects 
and  issues,  seeks  challenging  news  job 
preferably  Eastern  U.S.  or  Canada.  Box 
1028,  Editor  &  Publisher. 


EDITORIAL _ 


TEXAS  ONLY 

High  calibre  newspaperwoman,  27,  with 
strong  credentials;  6  years  experience- 
investigative,  general  assignment,  wo¬ 
men's  sports.  Currently  on  60,000  daily. 
Expert  on  VDT.  Box  938,  Editor  & 
Publisher. 

_ FREELANCE _ 

WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  "Freelancer's  Newsletter" 
WITHOUT  CHARGE  for  qualified  on-target 
response.  Published  twice  monthly.  Dept. 
EP-1,  P.  0.  Box  128,  Rhinebeck,  N.Y. 
12572.  (914)  876-2713. 


_ GRAPHICS _ 

ONE  MAN  BAND 
READY  TO  MARCH  TO 
DIFFERENT  DRUMMER 
Art  director,  illustrator,  cartoonist,  de¬ 
signer,  photographer  in  large  Metro  area, 
eager  to  trade  crisp  graphics  for  clean  air 
and  quiet  country.  13  years  experience 
can  make  your  grey  pages  sparkle.  Box 
888,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

PHOTO  EDITOR,  metro  newspaper  experi¬ 
ence.  Strong  on  layout,  initiating  assign¬ 
ments,  picture  judgment,  wire  and  local. 
Extensive  photo  background.  Wish  to  con¬ 
nect  with  publication  committed  to  better 
pix  usage.  Box  845,  Editor  &  Publisher. 


_ PRESSROOM _ 

GOSS  METRO  PRESSMAN.  Proven  abili^ 
with  strong  leadership  and  experience  in 
all  pressroom  procedures.  Quality  con¬ 
scious  with  top  technical  skills  and  preven¬ 
tative  press  maintenance.  Experience  on 
all  Goss  web  offset  presses  (Metro,  Ur¬ 
banite  and  Suburban  Community).  Seek 
challenging  position  as  a  working  foreman 
or  head  pressman  position  with  advance¬ 
ment.  Will  relocate  anywhere.  Box  1031, 
Editor  &  Publisher. 

_ PRODUCTION _ 

EXPERIENCED  in  conversions,  computers, 
VDT  and  OCR  input,  regenerated  clas¬ 
sifieds  and  data  processing,  programming. 
Available  for  interview  at  ANPA/RI.  Send 
for  resume.  Box  939,  Editor  &  Publisher. 

PUBUC  INFORMATION 

MONEY  ISN'T  EVERYTHING— A  person 
has  to  be  happy  in  what  he  does.  I  want  a 
position  as  a  Sports  Information  Director 
at  a  college  or  university.  Previous  experi¬ 
ence  includes  4  years  as  a  sportswriter  and 
one  as  a  Sports  Infonnation  Director.  Re¬ 
sume,  brochure,  clips  and  references  on 
request.  Box  908,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Louisville  editors  write 
terrorism  guidelines 

Courier-Journal  and  Louisville  Times 
have  issued  guidelines  for  coverage  of 
terrorist/hostage  situations. 

The  policy  will  be  to  "cover  the  story 
fully  and  accurately,”  using  an  approach 
to  “care  and  restraint.” 

Sensationalism  will  be  avoided,  the 
guidelines  state,  and  every  effort  will  be 
made  “not  to  become  participants  in  the 
event.” 

The  papers,  in  addition,  will  resist 
being  used  as  a  platform  for  propaganda, 
publishing  information  demanded  by  the 
terrorists  “only  if  we  are  convinced  that 
not  to  publish  it  would  further  endanger 
the  life  of  a  hostage.  Our  deci¬ 
sion  .  .  .  will  be  made  only  after  consul¬ 
tation  with  the  most  senior  editor  availa¬ 
ble  and,  when  possible,  top  police  offi¬ 
cials.” 

Also  noted  in  the  guidelines  are  “the 
dangers  in  telephoning  terrorists  or  hos¬ 
tages  for  interviews  during  the  event.” 

“It  will  always  be  our  aim  to  avoid 
taking  any  action  that  would  interfere  in 
the  proper  execution  of  duties  by  police 
or  other  officials,”  they  conclude. 

According  to  Robert  P.  Clark,  execu¬ 
tive  editor  of  the  two  papers,  the 
guidelines  were  issued  because  terrorism 
“is  spreading  There  have  been  a  lot  of 
incidents  all  over  the  country  ...  It  al¬ 
ways  helps  to  look  ahead  and  say,  ‘what 


By  Robert  U.  Brown 


Improving  credibility 

In  making  its  “Newspaper  Credibility 
Survey,”  the  Public  Affairs  Committee 
of  the  International  Newspaper  Promo¬ 
tion  Association  sent  a  questionnaire  to 
879  newspaper  editors  asking  for  a  report 
of  what  was  being  done  and  for  com¬ 
ment. 

It  is  surprising  that  only  162  responses 
were  received. 

It  is  hard  to  believe  the  other  717 
editors  are  not  aware  of  the  problem 
and/or  are  not  doing  anything  about  it.  If 
that  is  the  case,  all  associations  in  the 
newspaper  business  have  a  job  to  do  to 
get  those  editors  (and  their  publishers) 
off  their  butts  to  participate  in  correcting 
a  problem  common  to  all  of  them. 

ActuaUy,  we  believe  lack  of  response 
was  due  in  large  part  to  the  typical  reluc¬ 
tance  of  hard-working  editors  to  fill  out 
questionnaires  because  we  know  of  quite 
a  few  newspapers  working  hard  in  that 
area  which  were  not  listed  among  the 
respondents  to  the  INPA  survey. 

A  tabulation  of  the  162  responses  and 
the  steps  being  taken  to  improve  credibil¬ 
ity  should  be  helpful  to  those  editors  who 
may  not  be  sure  of  what  to  do.  Here  is  a 
partial  list  of  what  some  editors  are 
doing: 

Thirty  of  them  have  an  ombudsman; 

48  carry  guest  editorials  or  Op  Ed; 

30  carry  action  line  columns; 

45  are  stressing  accuracy  and  better 
reporting; 

10  do  spot  checks  on  news  sources  for 
accuracy; 

16  provide  public  access  to  editors  and 
publishers; 

37  publish  columns  by  the  editor  or 
publisher. 

It  is  strange  to  us  that  while  30  have 

FEEDBACK 


ombudsmen,  only  three  have  in-house 
circulation  of  ombudsmen  information. 

It  is  also  strange  that  only  85  say  they 
carry  letters  to  the  editor.  Three  of  the 
larger  newspapers  publish  letters  to  de¬ 
partments. 

117  carry  correction  notices. 

One  part  of  the  committee  summary 
needs  emphasizing:  “Mostly,  we’ve 
failed  to  communicate  with  the  public 
about  our  fallibility,  our  aims,  and  our 
methods.  Readers  don’t  understand  the 
news  business,  and  we’ve  not  done 
enough  non-selfserving  writing  about 
ourselves.” 

In  the  vernacular,  “tell  it  like  it  is”  and 
the  reader  will  appreciate  it  and  gradu¬ 
ally  come  to  understand  it.  Newspaper 
reporters  and  editors  are  neither  omni¬ 
scient  nor  infallible  and  a  lot  of  things, 
human  and  mechanical,  can  go  wrong 
between  pencil  and  press.  Why  not  tell 
readers  how  and  why? 


Morris  buys  weekly 
in  Statesboro,  Ga. 

Morris  Newspaper  Corporation  has 
purchased  the  semi-weekly  Southern 
Beacon  in  Statesboro,  Georgia.  Morris 
also  operates  the  daily  Statesboro  Her¬ 
ald. 

Charles  H.  Morris,  president  of  Mor¬ 
ris  Newspaper  Corporation,  said  the  two 
papers  will  maintain  separate  news  and 
editorial  staffs  but  will  combine  the 
composing  and  printing  operations.  The 
advertising  staffs  will  also  remain  sep¬ 
arate  for  the  time  being,  he  said. 

_ t>y  Vic  Cantone 


The  Courier-Journal  and  Times  also 
adopted  guidelines  for  coverage  of 
court-ordered  busing  in  Louisville  in 
1975. 


Full-page  ad  comp 
system  installed 

Los  Angeles  Times  has  installed 
Raytheon  Company’s  new  RAY- 
COMP-11  full-page  advertising  composi¬ 
tion  system. 

A  product  of  Raytheon  Graphic 
Systems,  Sudbury,  Mass.,  the 
RAYCOMP-II  system  will  be  installed, 
for  the  first  time,  at  the  Times’  Orange 
County  plant. 

Raytheon’s  display  ad  composition 
system  has  a  full  200-square  inch  screen 
that  allows  an  operator  to  complete  all 
ads  right  at  the  terminal.  The  simplified 
keyboard  has  been  designed  for  ease  of 
operation. 

Also  produced  by  Raytheon  is 
RAYCOMP-100,  a  similar  system  that  is 
now  being  used  by  major  daily  news¬ 
papers.  More  than  90  RAYCOMP-100 
terminals  have  been  sold  in  the  United 
States  and  Canada. 
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ANEWAND 
FASCINAIING  FIAVOR 
ONOiUROF-Ea)  PAGE” 

That  is  the  judgment  of  Minneapolis  Tiibiine  edi-  International  Writers  Service  distributes  two 

tor  Charles  Bailey  on  the  International  Writers  Ser-  columns  a  week  by  outstanding  foreign  commenta- 

vice.  And  other  editors  across  the  countiy  agree.  tors  on  problems  common  to  their  societies  and  ours 

“This  is  what  editorial  and  op-ed  pages  need  -  -health  care  in  Bntam,  consumer  protertion  in 

the  professional  work  of  leading  professional  journal-  Japan,  gun  controls  in  Japan,  abortion  in  France, 
ists  in  many  countries  of  the  world,”  says  Baltimore  nuclear  energy  in  West  Germany  and  a  range  of 
Snn  editorial  page  editor  Joseph  Steme.  “I’ertinent,  other  politic^,  econoniic,  social,  scientific  and  tech- 
interesting,  unusually  well-wiitten  and  with  highest  nological  topics  that  directly  concern  Americans, 
readership  appeal,  adds  Gerald  Warren,  editor  of  Pqj.  fu];-{}^0i-  informations 

the  San  Diego  Union.  “A  viewpoint  that  American 
conespondents  abroad  could  never  express,”  re¬ 
marks  Edward  Hawley,  Prespective  editor  of  the 
Chicago  Tribune.  “A  new  and  significant  contribu¬ 
tion  to  foreign  correspondence,”  comments  Wc^hing-  onnoc 

ton  Post  assistant  managing  editor  Philip  Foisie.  ,  ^ton,  U.L.  2W,5b 

'  Telephone:  (202)  483-4554 

(A  projwt  of  the  Aspen  InsliUile  for  Hiimani.slie  Studies  in  ciMiperalion  with  the  German  Marshall  Fund  of  the  Unite<l  States) 


INTERNATIONAL  _ 
WRIIERS  SERVICE 

1785  Massachusetts  Avenue,  N.W. 


On  June  2^  1902y 
something  exciting  happened. 

WEWEREBCmN. 


Seventy-five  years  ago  this  month, 

E.  W.  Scripps  came  to  a  conclusion. 

"Paine,”  he  said  to  Robert 

F.  Paine,  editor  of  his  Cleveland 
Press,  "we  will  develop  this  stunt  to 
the  limit.  Take  not  less  than 
$  1,200  out  of  your  editorial 
budget  per  month  and  develop 
this...” 

"But,  E.  W.,”  Paine  protested, 

"$  1,200  is  an  enormous  amount  of 
money  and...” 

"Young  fellow,”  Scripps  boomed,  "you 
let  me  worry  about  the  money  and  you  do 
the  worrying  about  making  the  proposition 
grow  like  blazes.  Understand?” 

Bob  Paine  understood.  That 
"stunt”  or  "proposition” 
was  the  Newspaper  Enterprise  Association. 
Our  history  is  a  mirror  of  the  20th 
Century.  Hundreds  of  writers,  artists,  editors, 
photographers  and  others,  born  a  century 
apart,  have  devoted  their  careers 
to  reflecting  and  interpreting  the 
events,  the  fads  and  the 

fascinations  of  their  times  in  a  daily  newspaper 

feature  service  which  today  reaches 

nearly  750  newspapers  and  millions  of  readers. 

The  seed  from  which  NEA  grew 
(that  "stunt”)  was  provided  by  the  remarkable 
Ellen  Browning  Scripps.  Her 
"homemade”  feature  packet, 
prepared  for  her  brother,  E.  W., 
back  in  the  1870’s  when 
his  first  paper  in  Cleveland  was 
launched,  became,  as  Bob 
Paine  later  wrote,  "the  greatest 
institution  of  its  kind  in  the 
world.  A  bright  woman’s 
'miscellany’  column 
became  a  world  influence,  a 
delight  in  millions  of 
homes.” 

As  NEA  enters  its 
second  seventy-five  years 
of  service  to  North 
America’s  newspapers 


it  continues  to  provide 
material  which  satisfies  the  changing 
needs  of  newspapers,  and  their  readers. 

Editors, 

more  and  more,  are  turning  to 
the  kinds  of  interesting  information 
which  help  readers  cope  with  the 
complexities  and  pressures  of 
everyday  living —  a  broad-based 
area  which,  it  happens,  has  been 
NEA’s  basic  business  for  all  of  its  history. 
While  our  three-quarter  century  mark 
gives  us  cause  to  look  back  with  pride  at 
the  accomplishments  of  so  many  people, 
it  also  provides  us  an  occasion  to  salute  those 
hundreds  of  newspapers  which  we’ve  tried 
to  serve.  Without  them,  of  course,  there’d 

be  no  NEA. 

But  we  know  that  our  past  work  is  as  transitory 
as  your  last  edition.  Our  present  is  as  fresh 
and  new  as  your  next  edition.  And  the  future? 
It  is  as  exciting,  and  as  important,  as  your  own. 


Newspaper  Enterprise  Association 

The  World  Almanac  •  Enterprise  Science  News 
Enterprise  Features  •  The  Daily  Service 
Berkley-Small,  Inc.  •  Sunday  Color  Comics 
Suburban  Features  •  Tele-Log 
TV  Scout  ^Enterprise  Publications 


Principal  offices: 

New  York 
and  Cleveland 
Regional  offices: 
Washington, 
Atlanta,  Mobile, 
Chicago, 
Los  Angeles, 
San  Francisco, 
’  Dallas 


Ellen  Browning  Scripps 


E.  \V.  Scripps 


1 


